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THE  COVERAGE  OF 
THIS  HATE  CRIME  COULD 
HAVE  LED  TO  MORE 
VIOLENCE,  BUT  INSTEAD, 
IT  LED  TO  GREATER 
UNDERSTANDING  FOR  ALL. 

When  James  Byrd  Jr.  was  brutally  dragged  to  his  death  behind  a  pickup  last  June,  the  eyes  of 
the  world  focused  on  the  small  town  of  Jasper.  Texas.  As  the  news  source  for  Southeast  Texas,  the 
Beaumont  Enterprise  devoted  its  pages  to  capturing  the  horror  of  the  racially  motivated  slaying 
and  to  giving  the  region  a  forum  to  discuss  the  crime’s  implications. 

Even  as  the  national  and  international  media  descended  on  the  town  to  cover  the  crime  and 
ensuing  trial,  they  turned  to  the  Beaumont  Enterprise  in  newsstands  and  online  for  the  complete 
story.  The  newspaper  dissected  one  of  this  country’s  worst  hate  crimes  and  offered  evidence  that 
people  were  trying  to  change. 

Enterprise  photographers  and  reporters  looked  beneath  the  surface  to  reveal  the  essence  of 
the  story.  They  took  their  readers  to  the  gas  station  owner’s  backyard  where  the  accused’s  truck 
was  being  held  by  the  police.  They  showed  the  local  cemetery  where  a  hundred-year-old  fence 
separating  black  and  white  graves  was  torn  down.  Their  stories  focused  on  the  accused  as  well  as 
the  people  whose  lives  were  torn  apart  by  the  violence.  Coverage  was  thorough,  yet  sensitive  to 
family  and  community  concerns.The  newspaper’s  Reader  Advisory  Panel  convened  to  offer  ideas 
and  insights  that  would  help  editors  in  the  weeks  following  the  slaying. 

For  its  coverage  of  the  Jasper  tragedy,  the  Enterprise  received  a  Texas  Headliner  award,  a  Katie 
award  from  the  Dallas  Press  Club  and  two  first  places  in  the  annual  Best-of-Hearst  metro 
newspapers  competition.  The  Beaumont  team  of  journalists  was  honored  for  its  honest  and  in- 
depth  look  at  an  emotionally  charged  issue.  Answering  the  need  for  understanding  instead  of 
fueling  the  flames  of  hate  is  one  more  way  Hearst  Newspapers  enrich  readers’  lives  every  day. 
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BSfP  CALENDAR 


7-10  College  Newspapers  Business  & 

Advertising  Managers  Conference.  Sir 
Francis  Drake  Hotel,  San  Francisco,  Calif. 
9-10  Midwest  Free  Community  Papers  Spring 
Meeting.  Inn  at  University.  West  Des 
Moines.  Iowa 

9-10  Free  Community  Papers  of  New  England 
Board  Meeting  &  Spring  Conference, 
Waterbury,  Conn. 

National  Writers'  Workshop.  Marriott  Hotel.  Portland.  Ore. 

Central  States  Circulation  Managers  A.ssociation  Annual  Convention. 
St.  Vincent  Marten  House  &  Conference  Center,  Indianapolis.  Ind. 
American  Society  of  Newspaper  Editors  Annual  Convention. 

The  Fairmont  Hotel,  San  Francisco,  Calif. 

National  Association  for  Promotional  &  Advertising  Allowances 
Annual  Conference.  Hyatt  Regency  Union  Station.  St.  Louis.  Mo. 
American  Association  of  Advertising  Agencies  Management 
Conference  &  Annual  Meeting.  Alameda.  Fla. 

GMA  Users  Group  Annual  Conference,  El  Paso  Airport  Hilton. 

El  Pa.so.  Texas 

Heidelberg  Newspaper  Mailroom  Users  Group  National  Confer¬ 
ence.  Holiday  Inn  Hotel  &  Conference  Center,  Everett,  Wash. 
Associated  Press  Annual  Meeting  &  Luncheon,  Del  Coronado 
Hotel,  San  Diego,  Calif. 

Newspaper  Association  of  America  Annual  Convention.  Hotel 
del  Coronado.  San  Diego.  Calif. 

British  Columbia  &  Yukon  Community  Newspapers  Association. 
Coast  Plaza  Hotel.  Vancouver.  B.C. 
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BEST  OF  SHOW 


The  road  to  the  Final  Four"  ended  in 
St.  Petersburg,  and  the  hometown  team 
was  ready  to  play.  The  St.  Petersburg  Times 
covered  every  game  from  the  round  of  64  to 
the  final  two,  from  first  tip-off  to  last  buzzer, 
keeping  readers  informed  on  all  the  hoops 
and  all  the  hoopla. 

The  newspaper  scored  big  with  a  76-page 
special  section,  daily  in-depth  news  and  game 
coverage  and  up-to-the-minute  Website 
reports.  Advertising  exceeded  optimistic 
goals.  Circulation  sold  tens  of  thousands  of 
additional  newspapers  and  News  wowed  fans 
with  extra  coverage. 

Companywide,  from  Advertising  to 
Circulation  to  News  and  especially  Sports,  the 
Times  delivered  the  final  word  on  the  Final 
Four"  -  one  more  reason  why  we’re  Florida’s 
Best  Newspaper. 


2-5  Society  of  American  Busine.ss  Editors  & 
^  P — g-  Writers  Conference.  Wyndham 

Washington  Hotel,  Washington.  D.C. 

5  6  7 _ 8  7-9  National  Cartoonists  Society  Reuben 

12  13  14  15  Award  Weekend,  Hyatt  Regency,  San 

19  20  21  22  . 

26  27  28  M  Antonio.  Texas 

9-12  Organization  of  News  Ombudsmen 
Conference,  Chicago  Athletic  Club, 
Chicago.  III. 

Minority  Writers  Seminar.  Vanderbilt  University.  Nashville.  Tenn. 
Newspaper  Association  of  America  Ctxiperative  Marketing  and 
Sales  Conference.  Denver,  Colo. 

International  Newspaper  Marketing  Association  International 
Conference.  International  Hotel.  Miami,  Fla. 

Newspaper  Association  of  America  Newspaper  in  Education 
Conference.  Hilton  Palacio  Del  Rio.  San  Antonio.  Texas 
Association  of  Free  Community  Papers  Annual  Convention. 

Ritz  Carlton  Pentagon  City,  Arlington.  Va. 

Catholic  Press  Association  Convention.  Westin  Hotel.  Chicago.  III. 


Note:  To  list  events,  please  fax  to  Calendar  Editor  at 
(212)  691-7287  or  email  them  to  calendar@mediainfo.com 
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HOT  TYPE 


$22M  suit  against 
WSJ  tossed  out 

In  a  closely  watched  libel  case,  a  federal 
judge  in  Texas  has  tossed  out  a  $22.7  mil¬ 
lion  libel  verdict  against  Dow  Jones  &  Co., 
the  publisher  of  The  Wall  Street  Journal,  over 
a  story  about  a  now-defunct  securities  firm. 

In  a  ruling  late  la.st  week,  U.S.  District 
Court  Judge  Ewing  Werlein  Jr.  said  that  the 
former  Houston-based  MMAR  Group  Inc. 
withheld  key  evidence  in  the  case  against 
the  publishing  company  that  would  have 
backed  Dow  Jones’  legal  defense. 

Werlein  said  MMAR  won  its  1997  favor¬ 
able  verdict  “through  its  own  misconduct 
and  misrepresentations”  by  withholding 
tape  recordings  of  company  officials  that 
would  have  supported  claims  made  in  the 
1993  Wall  Street  Journal  piece  about 
MMAR.  The  securities  firm  charged  the 
article  eventually  led  to  its  collapse. 

“We  are  very  pleased  with  the  court’s 
decision,  and  are  quite  optimistic  as  this  case 
returns  to  the  district  court.  We’ve  long 
maintained  that  we  did  not  cause  MMAR’s 
collapse,  but  merely  chronicled  it,”  says  Paul 
Steiger,  managing  editor  of  the  Journal. 

Kenneth  Morris,  a  lawyer  for  MMAR, 
told  The  Associated  Press:  “We  disagree 
with,  but  respect.  Judge  Werlein’s  ruling. 
We  are  confident  that  MMAR  will  ulti¬ 
mately  prevail  in  a  new  trial.” 

The  initial  Jury  verdict  in  March  1997 
brought  a  record  $222.7  million  verdict 
against  Dow  Jones,  which  alarmed  free  press 
and  Journalism  advocates.  Just  two  months 
later,  the  Judge  struck  down  the  $200  million 
in  punitive  damages  against  Dow  Jones,  let¬ 
ting  stand  actual  damages  of  $22.7  million. 

In  the  original  ruling,  the  Jury  decided 
that  five  sentences  in  an  Oct  21,  1993, 
Journal  article  by  Laura  Jereski  were  false 
and  defamatory.  Dow  Jones  contended  that 
MMAR  went  out  of  business  for  other  rea¬ 
sons,  and  that  the  sentences  were  accurate 
or  substantially  true.  The  story  suggested 
that  MMAR  hid  portfolio  losses  by  mis- 
marking  documents.  Court  documents 
show  that  copies  of  the  firm’s  tape  record¬ 
ings  were  held  by  a  former  MMAR  em¬ 
ployee  who  approached  Dow  Jones  about 
them  early  last  year.  The  employee  was 
killed  in  a  private  plane  crash  in  South 
America  in  July,  one  week  after  he  last  met 
with  Dow  Jones  lawyers.  —  David  Noack 

Reporter  sentenced 

An  Ohio  newspaper  reporter  who  refu.sed 
to  answer  questions  about  a  source  in  a 


Medicaid  fraud  story  was  sentenced  last  week 
to  Jail,  but  may  not  serve  any  time  in  the  slam¬ 
mer  if  an  appeal  is  granted.  Jon  Craig,  a  state- 
house  reporter  for  the  Akron  Beacon  Journal, 
refused  on  April  7  to  tell  a  grand  Jury  when 
confidential  sources  gave  him  information  for 
the  article,  claiming  the  time  line  would  nar¬ 
row  the  list  of  possible  sources. 

The  refusal  prompted  Common  Pleas 
Judge  John  Solovan  to  find  Craig  guilty  of 
contempt  of  court.  The  Judge  suspended  the 
sentence  pending  an  appeal  of  the  order. 
Craig’s  questioning  occurred  during  a  special 
prosecutor’s  inquiry  into  the  leaking  of  infor¬ 
mation  from  FBI  and  county  sheriff’s  inves¬ 
tigations  of  Medicaid  fraud.  —  Joe  Strupp 

Open  season  on 
Colombian  press 

Colombia,  already  the  most  murderous 
country  by  far  for  working  Journalists 
in  Latin  America,  Just  got  more  dangerous. 

In  a  declaration  following  a  failed  letter- 
bomb  attack  against  Bogota  Journalist  Plinio 
Apuleyo  Mendoza.  March  24,  the  National 
Liberation  Army,  or  ELN  for  its  initials  in 
Spanish,  announced  that  Journalists  are  a 
“permanent  military  target”  for  the  second- 
largest  guerrilla  group  operating  in  Colombia. 

“They  are  openly  threatening  all  Colom¬ 
bian  journalists,”  .says  Luis  Fernandez,  the 
director  of  the  Committee  for  the  Protection 
of  Colombian  Journalists  (CPPC). 

“Many  Journalists  have  already  had  to 
abandon  the  country  in  the  last  few  years  — 
a  number  that  has  grown  progressively  in  the 
last  few  months  as  a  result  of  threats  against 
the  press  from  guerrilla  groups,  paramilitary 
groups,  and  corrupt  officials,”  the  committee 
notes.  In  a  report  relea.sed  last  month,  the 
Inter  American  Press  Association  said  43 
Colombian  Journalists  were  killed  in  the  last 
decade,  12  of  them  last  year  alone. 

The  CPPC  is  asking  the  ELN  and  the 
FARC,  the  biggest  guerrilla  group,  plus  the 
right-wing  paramilitaries  and  the  nation’s 
armed  forces  to  agree  to  “an  ‘accord’  of 
respect  for  the  press  and  its  right  to  free 
expression.”  —  Mark  Fitzgerald 

Who  are  you 
calling  a  dictator? 

Heil  Clinton?  That  may  have  been  the  first 
reaction  to  readers  of  a  Chinese  newspa¬ 
per  that  printed  a  photo  of  President  Clinton 
doctored  to  make  him  look  like  Adolf  Hitler. 
Declaring  opposition  to  NATO  air 


strikes  on  Yugoslavia,  The  Yangcheng 
Evening  News,  a  popular  newspaper  pub¬ 
lished  in  southern  China,  printed  the  photo 
of  Clinton  with  a  small,  black  mustache 
and  a  protruding  Jaw  on  the  front  page  of  its 
most  recent  weekly  news  edition,  accord¬ 
ing  to  The  Associated  Press. 

The  photo  shows  Clinton  looking  down 
on  a  satellite  photo  of  Europe  as  flames  en¬ 
gulf  the  northern  part  of  the  continent.  “The 
specter  above  Kosovo,”  the  headline  reads. 

Chinese  leaders  have  condemned  the 
bombing  as  a  violation  of  the  U.N.  charter 
and  interference  in  another  country’s 
affairs.  News  officials  have  not  said  who 
may  be  their  next  target,  but  rumors  of  a 
Mussolini-looking  A1  Gore  photo  have  not 
been  confirmed.  —  Joe  Strupp 

CNHI  trades 
papers  with  Liberty 

Liberty  Group  Publishing  is  trading  six 
daily  newspapers  in  northwestern  Penn¬ 
sylvania,  including  the  Carry  Journal,  Kane 
Republican,  Punxsutawney  Spirit,  Ridgway 
Record,  Titusville  Herald,  St.  Marys  Daily 
Press,  and  one  weekly,  the  Warren  County 
Press.  They  were  traded  for  seven  of 
Community  Newspapers  Holdings  Inc.’s 
newspapers,  primarily  in  the  Midwest. 

In  return  for  their  Pennsylvania  papers, 
Kevin  O’Shea,  senior  vice  president  and 
chief  financial  officer,  told  E&'P  last  week 
that  Liberty  acquired  the  Moherly  (Mo.) 
Index,  Big  Nickel,  a  shopper  newspaper  in 
Joplin,  Mo.,  the  Oswego,  N.Y.,  Palladium- 
Times,  the  Beatrice  (Neb.)  Daily  Sun,  Bas¬ 
trop  (La.)  Daily  E.xpre.'is,  The  Pratt  (Kan.) 
Tribune,  and  the  Donaldsonville  (La.)  Chief. 

“We  did  a  trade  with  CNHI  last  year  that 
worked  out  very  well,”  O’Shea  said  Friday 
afternoon.  “It’s  a  win-win  situation  for  both 
of  us.  CNHI  had  a  cluster  of  papers  in 
northwest  Pennsylvania  and  we  had  a  clus¬ 
ter  in  most  of  the  other  markets  but  a  few  of 
the  areas  are  new  to  us.” 

Last  year  Liberty  traded  the  Tonawan- 
da  (N.Y.)  News  with  CNHI  for  the  Ma¬ 
comb  (111.)  Journal,  the  Devils  Lake 
(N.D.)  Daily  Journal,  South  Idaho  Press, 
Burley,  Idaho,  and  the  Wood  River 
Journal,  Hayley,  Idaho.  O’Shea  says  that 
Liberty  has  markets  in  15  states  with  the 
biggest  cluster  in  Illinois.  The  group  has 
other  significant  clusters  in  Kansas, 
Minnesota,  Louisiana,  and  New  York. 

At  press  time,  CNHI’s  Ralph  Martin 
was  unavailable  for  comment. 

—  Dave  Johnson 
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Civic  Journalism  is 


■  ■  ■ 


About  avoiding  the  extremes. 


When  I  was  publisher  of  The  Gazette  in 
Colorado  Springs,  we  wrote  about  a  bond 
issue  in  the  area's  largest  school  district.  Voters  had  not 
been  able  to  pass  a  bond  issue  for  20  years  and  when 
it  came  up  on  the  ballot  again,  we  decided  to  look  at  it 
through  the  eyes  of  different  constituents  -  students, 
parents,  opponents,  educators.  It  was  a  very  different 
take  on  an  election  story. 

We  could  have  gotten  the  people  who  stake 
out  extreme  positions  -  the  teachers  union  and  the  anti¬ 
tax  forces  -  but  we  included  people  who  had  mixed 
feelings.  That  got  us  away  from  this  notion  of  living  at 
the  extremes. 

Historically,  newspapers  are  not  very  good  at 
reporting  on  ambivalence.  But  struggling  with  an  issue 
is  far  more  common  than  having  everything  figured  out. 

I  wouldn't  want  to  take  the  credit  or  the  blame 
for  the  fact  that  the  bond  issue  passed.  But  I  will  say 
that  series  caused  people  to  think  differently  about  the 
schools  in  our  community  -  not  simply,  "Should  we  pay 
more  taxes  or  not?" 

And  that's  one  of  the  most  important  parts  of 
civic  journalism.  It  brings  more  than  the  "usual  sus¬ 
pects"  into  our  coverage.  It  broadens  our  coverage  and 
causes  us  to  look  differently  at  people  and  their 
involvement  in  the  community. 


N.  Christian  Anderson  III 

Publisher  and  CEO 

The  Orange  County  Register 


The  Pew  Center  for  Civic  Journalism  is 
pleased  to  present  this  message,  another 
in  a  series  on  how  journalists  are  working 
to  improve  news  coverage  by  involving 
citizens  -  and  to  improve  the  community 
through  their  journalism.  For  more 
information,  call  202-331-3200. 


Pevj  Center  for  Civic  Journalism 

Jan  Jchaffer  Jack  Nelson 

director  chairman 

1 101  Connecticut  Ave.,  NW,  Suite  420 
Washington,  DC  20036 
www.pewcenter.org 


Newspaper  stecks  lag  Dew 

Slowing  ad  growth,  competition  from  Internet  cool  investors’  ardor 


by  Steve  Yahn 


With  some  exceptions,  stocks  of 
publicly  traded  newspaper  com¬ 
panies  have  not  participated  in 
the  market’s  spirited  first-quarter  gains. 

As  the  bellwether  Dow  Jones  Industrial 
Average  crossed  the  historic  1 0,000  divide, 
and  the  S&P  500  reached  record  levels, 
newspaper  stocks  by  and  large  were  lack¬ 
luster  performers. 

“These  are  consumer  cyclicals  that  track 
revenue  trends,  and  our  forecast  is  for  a  con¬ 
tinuing  slowdown  in  growth  rates,”  says 
Michael  Kupinski,  vice  president  and  senior 
media  analyst  at  A.G.  Edwards  &  Sons  in 
St.  Louis.  “We’re  looking  at  a  first-quarter 
growth  rate  of  around  2.5%  vs.  10%  in  the 
same  period  last  year.” 

Kupinski  sees  an  even  slower  growth  rate 
for  the  economy  in  the  second  half,  at  around 
1 .5%  to  2%.  Classified  advertising,  especial¬ 
ly  recruitment  classifieds,  are  likely  to  be 
hard  hit.  “Businesses  are  cutting  back  their 


hiring  plans,”  he  says. 

All  in  all,  this  is  pro¬ 
bably  not  the  time  to 
be  buying  newspaper 
stocks,  notes  Kupinski. 

But  there  could  be  some 
encouraging  earnings 
reports,  he  adds.  “News¬ 
print  prices  have  been 
weak,  down  6.5%  since  Steven  N.  Barlow 
the  start  of  the  year.  So 
there  could  be  some  earnings  surprises.” 

Above-average  performers  are  likely  to 
include  Gannett  Co.,  the  Tribune  Co.,  and 
Pulitzer  Inc.,  says  Kupinski. 

Newspaper  stocks  haven’t  returned  to 
their  peak  in  the  summer  of  1998,  says  Stev¬ 
en  N.  Barlow,  vice  president  at  Credit  Suisse 
First  Boston.  “Our  view  is  that  the  underly¬ 
ing  fundamentals  of  the  market  remain  firm: 
consumer  confidence  is  high,  unemployment 
is  low,  and  interest  rates  are  low.  The  econo¬ 
my  is  still  healthy,”  says  Barlow. 

“Advertising  revenue  in  the  newspaper 


industry  is  growing,  but  at  a  slower  rate  than 
last  year,  and  that  is  affecting  investors’ 
interest  in  newspaper  stocks  as  a  group,”  he 
adds.  “But  offsetting  that  should  be  declines 
in  newsprint  prices  and  a  continuing  focus 
on  other  expen.ses,  including  labor  costs.” 

On  the  “concerns”  list,  Barlow  puts  the 
potential  effect  of  the  Internet  on  ad  revenue 
that  traditionally  went  to  newspapers. 

“Help  wanted  advertising  in  particular 
will  migrate  away  from  print  products,”  says 
Barlow.  “Granted,  newspapers  increasingly 
are  heavily  invested  in  Internet  activity  in 
attempting  to  protect  their  franchise.  But 
investors  are  being  cautious  because  of  the 
potential  adverse  effect.” 

Money  manager  Sharon  Kalin,  president 
of  New  York-based  Athene  Coronado 
Management  Corp.,  echoes  Barlow. 

“Newspaper  companies  are  of  course  in¬ 
volved  in  the  Internet,”  she  says.  “Unfortu¬ 
nately,  in  the  minds  of  many  investors,  they 
are  strictly  newsprint  stocks.”  An  exception, 
she  notes,  is  the  Tribune  Co.  ■■ 
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Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


_ 

4/9/99 

3/30/99 

4/7/98  ■ 

1 

4/9/99 

3/30/99 

4/7/98 

A.H.  Belo  Corp.  (NY)+ 

18.313 

17.313 

26.125 

McClatchy  Co.  (NY) 

32.500 

33.000 

29.563 

American  Media  Inc.  (NY) 

6.688 

6.375 

7.688 

Media  General  Inc.  (AM) 

48.000 

47.375 

49.000 

Central  Newspapers  Inc.  (NY) 

30.625 

31.438 

35.688  ! 

New  York  Times  Co.  (NY)+++ 

28.250 

29.250 

35.282 

Dow  Jones  &  Co.  Inc.  (NY) 

48.125 

47.125 

53.313 

News  Corp.  Ltd. 

35.500 

29.250 

28.125 

E.W.  Scripps  Co.  (NY) 

43.500 

42.750 

55.438  i 

Pearson  Ltd. 

21.500 

22.750 

16.500 

Gannett  Co.  Inc.  (NY) 

63.188 

61.813 

74.688 

Pulitzer  Inc.  (NY) 

40.125 

41.313 

39.625 

Gray  Comm.  Sys.  (NY) 

16.125 

17.500 

29.750 

Quebecor  Inc.  Class  A 

21.250 

21.250 

20.625 

Harte-Hanks  Inc.  (NY)++ 

27.125 

28.250 

23.375 

Sun  Media  Corp.  (TSE)* 

21.000a 

21.000a 

15.400a 

Hollinger  International  (NY) 

14.125 

12.500 

16.250 

Thomson  Corp.  (TSE) 

48.050a 

41.800a 

42.400a 

Journal  Register  Co.  (NY) 

13.250 

11.875 

21.875 

Times  Mirror  Co.  (NY) 

54.625 

54.563 

61.750 

Knight  Bidder  (NY) 

49.625 

49.813 

55.500 

1  Tribune  Co.  (NY)** 

73.063 

65.188 

69.438 

Lee  Enterprises  Inc.  (NY) 

28.375 

29.063 

33.000 

Washington  Post  Co.  (NY) 

514.625 

522.000 

525.938 

*  Initial  public  offering  closed  on  12/15/97 

**  Adjusted  for  2-for-1  stock  split 


+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
f+  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 


(a)  Canadian  dollars 
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NATO  bombing 
strands  visiting 
Serb  journalists 

Six  Serbian  journalists  who  came  to 
the  United  States  last  month  to  tour 
American  newsrooms  have  had  their  lives 
thrown  into  chaos  following  the  NATO 
attack  on  Yugoslavia,  which  has  made  it 
difficult  for  them  to  return  home.  While 
four  of  the  newspieople  are  attempting  to 
find  their  way  back,  two  others  are  stuck 
in  the  United  States,  including  one  who 
has  received  a  draft  notice  to  repiort  for 
duty  in  the  Serbian  army. 

“They  are  not  in  a  position  where  they 
can  go  back  easily,”  says  Robert  Means, 
who  organized  the  goodwill  tour  for  the 
United  States  Information  Agency.  “They 
are  concerned  about  their  families.” 

Means  says  the  reporters’  frustration 
stems  both  from  concern  for  their  rela¬ 
tives  back  home  and  the  angst  of  not 
being  able  to  report  on  the  biggest  news 
story  of  the  year  in  their  own  backyard. 

“Part  of  the  irony  is  that  they  were  here 
on  a  U.S.  government-sponsored  trip  and 
their  own  government  back  home  is  get¬ 
ting  bombed,”  says  Means,  a  senior  pro¬ 
gram  officer  for  Delphi  International, 
which  helps  organize  goodwill  exchanges 
for  the  government. 

The  Journalists  arrived  in  Washington. 
D.C.,  on  March  8,  took  part  in  a  three- 
week  tour  of  several  cities,  and  planned  to 
return  on  March  27.  When  the  bombing 
began  on  March  24,  they  were  forced  to 
change  plans.  Means  says. 

Four  of  the  newspeople  flew  to 
Budapest  with  the  intent  of  returning  to 
Serbia,  but  Means  says  he  has  not  heard 
from  them.  He  says  the  other  two  journal¬ 
ists,  Nikola  Djuric,  who  owns  a  radio  .sta¬ 
tion  in  Nis,  and  print  reporter  Vesna 
Radivojevic  of  the  Belgrade  newspaper 
Glas  Javnosti,  remain  in  the  United  States 
under  the  protection  of  the  Committee  to 
Protect  Journalists  in  New  York. 

In  addition  to  worrying  about  his  fam¬ 
ily  and  his  radio  station.  Means  says 
Djuric  also  is  concerned  about  being 
arrested  if  he  returns  because,  while  he 
was  out  of  the  country,  a  draft  notice  was 
sent  to  his  home.  Because  he  failed  to 
respond  to  serve  in  the  military,  he  may 
be  considered  a  deserter.  Means  says. 

Government  officials  have  already  tar¬ 
geted  Djuric 's  radio  station  as  one  of  the 
information  sources  they  wanted  to  close, 
but  he  doesn’t  know  if  it  is  still  on  the  air. 

—  Joe  Strupp 

www.mediainfo.com 


Sawyer  Ferguson  closes 

65  clients  scrannbling  in  wake  of  ad  rep  firnn’s  demise 


by  Lucia  Moses 

One  of  the  nation’s  oldest  and  biggest 
independent  newspaper  sales  repre¬ 
sentative  firms.  Sawyer  Ferguson 
Walker  (SFW),  has  shut  down,  putting 
about  65  employees  out  of  work  and  leav¬ 
ing  its  roughly  65  clients  scrambling  to  find 
new  representation. 

The  New  York  City-based  company  was 
vague  about  reasons  for  the  March  26  clos¬ 
ing,  but  former  employees  say  the  firm  had 
been  late  in  paying  its  bills  for  some  time, 
despite  increasing  revenues. 

John  Kephart,  a  19-year  veteran  at 
Sawyer  who  was  senior  vice  president  and 
western  regional  manager  in  San  Fernando 
County,  Calif.,  says  employees  are  still  owed 
expenses  and  payroll  checks  that  had  been 
bouncing  for  months.  He  says  company  cars 
were  rejtossessed  and  he  routinely  took  calls 
from  creditors.  Kephart  says  he  would  call 
Sawyer  president  John  Power,  who  would 
expedite  checks  to  keep  the  office  open. 

“It  made  it  very  tough  to  do  my  job  when 
1  had  to  be  a  front  man  for  bill  collectors,” 
Kephart  says.  “Someone  needs  to  take  a 
look  at  what’s  going  on.” 

Power  would  not  give  specifics  about 
reasons  why  the  firm  closed,  other  than  to 
say  that  Sawyer’s  financing  was  crippled 
when  its  bank  withdrew  a  line  of  credit  in 
late  February  and  bounced  checks  without 
notification.  In  addition.  Power  says,  the 
company  was  burdened  by  a  heavy  debt 
service  that  prompted  lawsuits  from  sever¬ 
al  retired  shareholders.  Power  says  those 
suits  have  been  settled. 

In  a  March  29  letter  to  clients  informing 
them  of  the  closure.  Power  wrote  that  the 
company  was  in  a  financial  crisis  for  the 
past  year  and  that  it  tried  unsuccessfully  to 
work  with  legal  and  financial  advisers  to 
stay  open.  Adding  to  the  mystery  sur¬ 
rounding  the  closing,  he  wrote,  “the  story 
goes  much  deeper  than  this,  but  it  would 
serve  no  purpose  to  elaborate  —  at  least  at 
this  time.” 

Founded  in  1929  as  Sawyer-Ferguson 
Co.,  the  firm  grew  to  represent  22  newspa¬ 
pers,  including  the  San  Francisco 
Chronicle  and  The  Washington  Post,  in 
1959.  At  the  time  of  its  closing.  Sawyer 
operated  nine  offices  around  the  country, 
serving  about  65  papers  with  a  combined 
circulation  of  about  30  million,  according 


to  the  company. 

Financial  troubles  have  plagued  the 
company  in  recent  years. 

In  1993,  lawyers  representing  Sawyer 
said  the  company,  facing  a  “severe  down¬ 
trend”  in  business  due  to  the  loss  of  clients, 
declines  in  the  print  media  business,  and 
high  operating  expenses,  had  hired  a  con¬ 
sulting  firm.  Two  years  later,  the  firm  was 
sold  to  Berkeley  Acquisition  Corp.  (BAC), 
a  New  York-based  company  with  media 
and  ad  industry  holdings. 

Daniel  Tomlinson,  then  chairman  of 
Sawyer,  said  at  the  time  that  the  company 
lacked  the  capital  it  needed  to  expand.  With 
the  sale.  Power,  then  chairman  of  BAC, 
took  over  at  Sawyer. 

But  in  the  past  year,  Kephart  says. 
Sawyer  was  “on  a  roll,”  bringing  in  17  new 
clients.  He  says  the  company  was  profitable 
last  year,  with  revenues  of  about  $4.5  mil¬ 
lion,  although  Power  says  the  actual  figure 
is  “significantly  higher.” 

Rumors  started  flying  among  ad  rep 
industry  figures  and  newspaper  clients  a 
couple  weeks  before  the  closing.  Tony 
DiSalvo,  advertising  director  at  the  Tampa 
Tribune,  whose  publishers  provided  back¬ 
ing  when  Sawyer  was  founded,  says  the 
newspaper  has  been  shopping  for  another 
rep  firm  since  Sawyer  closed.  “1  had  heard 
they  were  in  difficult  times,  but  1  had  con¬ 
fidence  they  would  pull  out  of  it,”  DiSalvo 
says.  “They  were  a  good  company.  They 
listened  to  their  customers.” 

Sawyer’s  competitors  will  likely  see  the 
news  as  a  chance  to  pick  up  some  more 
clients.  Jay  Zitz,  president  of  Newspapers 
First,  an  ad  rep  co-op  owned  by  its  newspa¬ 
per  clients,  says  he  has  been  talking  to 
some  of  SFW’s  clients  about  representing 
them  and  that  the  recent  events  might  result 
in  some  new  business. 

Nick  Cannistraro,  president  of  News¬ 
paper  National  Network  (NNN),  an  ad 
sales  organization  for  the  newspaper  indus¬ 
try,  says  that  in  general,  times  have  been 
bad  for  the  independent  rep  firms,  with 
other  media  competing  for  ad  spending,  big 
papers  opting  to  sell  ads  themselves,  and 
the  proliferation  of  newspaper  ad  networks 
such  as  NNN. 

-  Zitz  disagrees,  pointing  out  that  while 
the  advertising  rep  firm  industry  has  con¬ 
solidated,  national  ad  spending  has  soared 
in  recent  years.  IH 
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New  alibi  in 
reporter  Philip 
True’s  slaying 


Berkeley  Daily  News’  debut  issue  ran  other  papers’  ads 


After  offering  two  versions  of  why  they 
killed  Philip  True  in  a  remote  Mexican 
mountain  range,  two  accused  Huichol  Indi¬ 
ans  now  say  they  never  touched  the  San  Anto¬ 
nio  Express-News  Mexico  City  bureau  chief. 

Speaking  from  behind  bars  in  a  jail  in 
Colotlan,  Mexico,  one  of  the  suspects  told 
Express-News  staff  writer  Susana  Hayward 
he  and  his  brother-in-law  confessed  to  the 
murder  because  they  had  been  tortured.  The 
pair  has  amended  their  confession  to  deny 
any  responsibility  for  True’s  death.  “I’m  tell¬ 
ing  you  the  truth.  I  saw  him  walking  by  when 
I  was  vaccinating  my  cows,”  Juan  Chivarra 
de  la  Cruz  says.  “I  never  saw  the  gringo  be¬ 
fore.  ...  I  didn’t  touch  him.  I  didn’t  kill  him.” 

This  third  story  is  only  the  late.st  twist  to 
emerge  since  the  50-year-old  True  disap¬ 
peared  while  hiking  through  the  isolated 
Sierra  Madre  Occidental  mountain  range  to 
report  on  the  culture  of  the  Huichol  people. 
His  brutalized  corpse  was  discovered  in  a 
shallow  grave  Dec.  16.  Authorities  say  he 
had  been  dead  a  week. 

When  Chivarra.  28,  and  his  brother-in-law 
Miguel  Hernandez  de  la  Cruz.  24,  were  ar¬ 
rested,  they  said  they  killed  True  because 
they  were  offended  that  he  was  photograph¬ 
ing  sacred  sites.  Days  later,  they  changed  the 
story  to  say  they  were  trying  to  protect  Chi- 
varra’s  pregnant  wife  from  the  journalist,  who 
was  drunk  and  threatening  violence.  Col¬ 
leagues  say  neither  explanation  makes  sense. 

Even  their  lawyer  admits  to  being  con¬ 
fused  by  their  changing  stories.  Chivarra 
once  said  his  pregnant  wife  witnessed  the 
events.  Now  he  says  the  woman  is  not  his 
wife,  but  his  aunt.  “They  give  me  different 
versions.  This  makes  it  very  hard  to  defend 
them,”  Juan  Pedro  Salas  Castillo  tells  the 
Express-News.  “But.  historically,  this  is 
because  they  don’t  tmst  outsiders,  they  don’t 
understand  the  law  and  they’ve  been  abused 
throughout  history.”  —  Mark  Fitzgerald 


by  Joe  Strupp 


material.  “If  they  are  reproduced  exactly  as 
they  ran,  there  is  a  case  for  copyright 
infringement,”  he  says. 

Lee,  a  former  management  consultant, 
launched  the  six-day  newspaper  with  fel¬ 
low  investors  Ed  Carse,  a  former  Wall 
Street  investment  bank¬ 
er,  and  Dave  Danforth,  a 
longtime  journalist  who 
opened  a  successful 
daily  paper  in  nearby 
Palo  Alto,  Calif,  in  1995, 
as  well  as  others  in 
Aspen,  Colo.,  and  Con¬ 
way,  N.H.,  that  are  still 
operating. 

Danforth  says  the 
group  invested  about 
$500,000  in  the  new 
publication,  which  cur¬ 
rently  has  seven  full¬ 
time  employees  and  will 
distribute  4,200  copies 
daily  to  150  locations. 
No  home  delivery  is 
planned  yet. 

The  first  issue  provided  a  range  of  local 
news  that  included  a  debate  over  architec¬ 
tural  review  of  historic  sites,  plans  for  a 
new  playground,  and  a  local  murder  sus¬ 
pect’s  arrest. 

Publisher  Ron  Mix,  who  has  served  as 
editor  or  publisher  at  a  variety  of  newspa¬ 
pers  in  California.  Illinois,  and  Missouri, 
says  the  newspaper  can  succeed  with  a  local 
focus.  “No  one  really  covers  Berkeley  day- 
to-day  in  a  straight  news  format,”  he  says. 

Local  news  veterans  agree  that  a  daily  is 
needed  in  the  100,000  population  city  that 
houses  the  main  University  of  California 
campus  and  is  known  for  its  unusual  poli¬ 
tics  and  people.  But  some  local  journalists 
question  whether  the  new  owners,  none  of 
whom  are  from  Berkeley,  can  pick  up  the 
local  issues  and  hi.story  quickly. 

“There  is  no  true  institutional  memory 
from  them,”  says  Peter  Sussman,  a  Berke¬ 
ley  resident  and  former  San  Francisco 
Chronicle  reporter  and  editor. 

Danforth  disagrees  and  points  to  his 
experience  with  The  Palo  Alto  Daily  News, 
which  he  launched  with  a  smaller  staff,  a 
similar  eight-page  design,  and  only  3,000 
circulation.  Today,  that  newspaper  runs  an 
average  of  40  pages,  serves  22,000  readers, 
and  employs  25  people. 


Just  hours  after  its  debut  last  week,  a 
new  daily  paper  in  Berkeley,  Calif., 
faced  its  first  controversy  when  it  was 
revealed  that  the  publication  had  lifted 
classified  ads  from  three 
competing  newspapers 
to  help  fill  its  first  issue. 

The  accusations  hit 
The  Berkeley  Daily 
Planet  shortly  after  its 
first  eight-page  edition 
appeared  on  April  7. 

While  competitors  don’t 
plan  any  legal  action 
against  the  new  owners 
for  pirating  the  adver¬ 
tisements,  the  move  has 
gotten  the  free  paper  off 
to  a  rocky  start. 

“The  intention  wasn’t 
to  hurt  anyone,”  says 
Arnold  Lee,  one  of  three 
former  Stanford  Univer¬ 
sity  graduates  who  co¬ 
founded  the  newspaper, 
get  as  many  of  our  own  classified  ads  as  we 
could,  but  we  felt  we  had  to  do  this.” 

The  first  issue  included  37  classified  ads, 
at  least  half  of  which  were  taken  from  the 
East  Bay  Express,  a  local  free  weekly,  and 
two  nearby  daily  newspapers.  The  Oakland 
Tribune  and  The  Contra  Costa  Times  of 
Walnut  Creek,  Lee  says. 

The  Daily  Planet  unknowingly  revealed 
its  classified  caper  by  reprinting  an  East 
Bay  Express  joke  ad  that  is  run  weekly  as  a 
contest  for  readers.  The  ad  seeks  the  return 
of  an  SOO-pound  gorilla,  and  includes  a 
phone  number  that,  if  called,  makes  readers 
eligible  to  win. 

East  Bay  Express  editor  Gary  Rivlin 
says  the  classified  reprinting  is  not  worth  a 
legal  fight,  but  says  the  Daily  Planet  made 
a  mistake.  “We  just  look  at  it  as  lame  rather 
than  illegal,”  Rivlin  says. 

Journalism  professor  William  Drum¬ 
mond  of  the  University  of  California, 
Berkeley,  calls  it  a  minor  act. 

“I’m  trying  to  find  out  who  is  harmed 
by  this,”  Drummond  says.  “Who  is  the 
injured  party?” 

But  others,  such  as  Washington,  D.C., 
media  attorney  David  Wittenstein,  say  the 
action  could  be  illegal  if  it  involves  original 
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Annual  Awards 


Excellence  Every  Day 


^  t  Journal  Register  Company,  every  day  we  work  to  bring  our 
readers  award-winning  journalism.  Once  a  year,  we  look  back  at 
that  work  and  award  the  most  outstanding  examples  of  excel- 
W  I  lence.  We  salute  this  year’s  winners  in  the  fifth  annual  Journal 

Register  Company  Photography  Excellence  Awards  and  the  fourth 
annual  Journal  Register  Company  Editorial  Excellence  Awards.  These 
journalists  exemplify  the  connection  to  community  that  is  a  hallmark  of 
Journal  Register  Company. 


1998  Editorial  Excellence  Awards 

GENERAL  EXCELLENCE:  Editorial  Writing 

1 .  Doug  Gramiak,  Steve  Lambert.  Delaware 
County  Daily  and  Sunday  Times.  “Saving 
Chester’s  Schools.” 

2.  Richard  D.  Hendrickson.  The  Morning 
Journal,  "Road  Contractor’s  dirty  little 
secret.” 

3.  Nancy  L.  March.  The  Mercury,  “Turning 
Around  the  Ricketts  Center.” 

Over  30,000 

Page  One  Design  and  Content 

1.  Mark  W.  Locher,  Phil  Heron,  Delaware 
County  Daily  and  Sunday  Times 

2.  Staff,  New  Haven  Register 

3.  Trish  Matson,  Alex  Rios,  Marie 
Guglielmo,  Daily  Local  News 

Sports  Feature 

1.  Jack  McCaffery,  Dennis  Deitch,  Adam 
Taylor,  Delaware  County  Daily  and  Sunday 
Times,  “The  Stadium  Game” 

2.  Neil  Geoghegan.  Daily  Local  News,  “Will 
Cheyney  ever  win  again?” 

3.  Steve  Wilson.  New  Haven  Register, 
“Rituals  with  mass  appeal.” 

Editorial  Special  Section 

1.  Staff,  Delaware  County  Daily  and  Sunday 
Times,  “The  Cost  of  Education” 

2.  Staff,  The  News-Herald,  “Horizons  ‘98” 

hm.  Staff,  Daily  Local  News,  “Business  &  Industry” 

SKILL  AWARD:  Investigative  Reporting 
1.  Dorn  Yanchunas,  Paui  Mickle,  Chris 
Dolmetsch,  Todd  Venezia,  Ralph  Tasgal, 
Sherry  Sylvester,  Dave  Neese,  The 

Trentonian,  “The  Baron  Gambling  Scandal.” 


2.  Joseph  L.  Wagner,  The  Morning  Journal, 
“Living  High  at  JVS:  The  Frivolous  Spending 
of  Tax  Dollars  at  Vocational  School” 
hm.  John  Crawford,  Martin  Indars,  Mark 
Gordon,  Marie  Guglielmo,  Barbara 
Worthington,  Daily  Local  News,  “The  People 
of  Pennhurst.” 

Under  30,000 

Page  One  Design  and  Content 

1.  Staff,  The  Telegraph 

2.  Ed  Valentine  and  staft.  The  Record 

3.  John  Cullen.  The  Times 

Sports  Feature 

1 .  Warren  Alber,  The  Saratogian,  “Leave  it 
to  Weaver:  The  Story  of  a  Local  Grad  on 
Notre  Dame’s  Starting  Lineup” 

2.  Warren  Alber,  The  Saratogian,  “Playing  in 
a  Boy’s  World:  A  Girl’s  Life  in  Boy’s  Hockey” 

3.  Roger  Metzger,  The  Times-Reporter, 
“Friends  of  Phil:  How  3-On-3  Basketball 
Raises  Money  for  Accident  Victim" 

Community  Coverage 

1.  Staff,  Taunton  Daily  Gazette,  “A  Private 
Hell:  The  Anatomy  of  Depression” 

2.  Bethany  Behrhorst.  The  Telegraph,  “The 
Impact  of  AIDS  on  a  Community” 

3.  Abigail  Klingbeil,  The  Saratogian,  “In 
Search  of  Balance  in  the  Adirondacks” 
hm.  Carl  Hessler  Jr.,  The  Mercury, 
“County’s  Deadbeat  Agency" 

SKILL  AWARD:  Investigative  Reporting 

1.  Evan  Brandt.  The  Mercury,  “Do  or  Die 
Time.” 

2.  Carmen  Napolitano,  The  Record,  “Police 
Department  in  Crisis” 

3.  Carmen  Napolitano,  The  Record,  “Bingo 


City  Under  Fire” 

hm.  Kris  Thompson,  Tom  Murnane,  The 
Record,  “911  System  Probe” 
hm.  Rick  Guinness,  Erik  Hesselberg  The 
Middletown  Press,  “Hammonasset  Probe” 

Weekly  Newspapers 
Page  Dne  Design  and  Content 

1 .  Staff,  The  New  Milford  Times 

2.  Diane  C.  Grimaldi,  Suburban  Publications 

3.  Carl  Jacobs,  North  County  Journals 

Sports  Feature 

1 .  Pete  Kelso,  Suburban  Publications, 

“Meet  the  Challenge” 

2.  Jonathan  Cooper,  The  Wallingford  Voice, 
“Love  of  the  Game” 

3.  Willie  Thompson.  The  Advance  of  Bucks 
County,  “Taking  on  Mt.  Washington 
Challenge” 

Community  Human  Interest 

1.  Brigette  ReDavid.  News  of  Delaware 
County,  “Caught  in  a  Custody  Battle” 

2.  Frank  Szivos,  The  Fairfield  Minuteman, 
“When  Time  Stands  Still:  The  Pain  (and  Joy) 
of  Working  with  Alzheimer’s  Patients” 

3.  Kenn  Staik,  Town  Talk  Newspapers,  “Big 
Brother  Is  Watching  You . . .  And  Your  Little 
Dog,  Too!" 

SKILL  AWARD:  Explanatory  Journalism 

1.  Steven  Martens.  St.  Charles  Journals, 
“Kids  Count:  Understanding  Statistics  on 
Area  Children” 

2.  Staff,  North  County  Journals.  “Comparing 
the  Pay  of  City  Officials” 

3.  Michelle  Beaudreau,  Coventry  Courier, 
“Not-So-Open  Public  Records” 


We  thank  the  distinguished  academics  who  joined  our  team  of  senior  editors  for  this  year’s  judging.  They  were:  Dr. 
Pstricis  Bradley,  Chairwoman  of  the  Journalism  School  of  Temple  University,  and  Dr.  Linn  Washington,  head 

track  in.  the  lournalism  School ol  Temnle  Uiuvj 
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Press  criticizes  ilseif 

Journalists  agree  with  attacks  on  credibility 


by  David  Noack 

While  the  public  is  unhappy  with 
the  state  of  American  journalism, 
it  seems  they  have  an  ally:  many 
journalists  feel  much  the  same  way. 

That  was  one  of  the  key  findings  of  a  new 
Pew  Research  Center  survey  of  552  top 
executives,  mid-level  editors,  and  producers 
and  working  reporters  and  editors  from  both 
the  national  and  local  news  media.  The  poll 
of  print,  radio,  broadcast,  cable  television, 
and  Internet  newspeople  was  conducted  in 
association  with  the  Committee  of  Con¬ 
cerned  Journalists  from .  November  20, 
1998,  to  February  11. 

The  news  media  survey  found  that  jour¬ 
nalists  believe  reporting  standards  are  drop¬ 
ping;  there  is  an  ongoing  drive  to  decon¬ 
struct  the  line  between  editorial  and  busi¬ 
ness;  and  there’s  too  much  reliance  on  sen¬ 


sationalism,  and  that  these  factors  are 
undermining  press  credibility. 

The  survey  shows  that  the  media  share 
misgivings  about  their  watchdog  role. 
Compared  with  just  a  few  years  ago,  more 
of  the  news  media  say  the  press  drives  con¬ 
troversies  rather  than  just  reports  the  news 
in  the  way  it  covers  the  personal  and  ethical 
behavior  of  public  figures.  These  shortcom¬ 
ings,  journalists  fear,  lead  to  a  lack  of  cred¬ 
ibility,  a  sentiment  echoed  in  a  recent  pub¬ 
lic  opinion  survey  by  the  American  Society 
of  Newspaper  Editors. 

And  concerns  about  faltering  credibility 
are  far  more  prevalent  in  the  current  survey 
than  in  a  comparable  1989  center  survey. 
The  press  also  feels  that  a  loss  of  public 
trust  is  a  leading  cause  of  declining  news 
audiences. 

Many  editors  and  reporters  attribute  jour¬ 
nalism’s  problems  to  growing  financial  and 


TTEWS' 


business  pressures  that  increase  bottom-line 
pressure  and  hurt  the  quality  of  coverage. 

The  survey  found  that  news  executives 
and  their  staffs  agree  about  the  problems 
facing  journalism,  but  executives  are 
more  defensive  about  the  effect  of  finan¬ 
cial  pressures.  At  the  national  and  local 
levels,  fewer  news  organization  chiefs 
than  those  in  the  newsroom  say  the  line  is 
being  crossed  between  “infotainment” 
and  news. 

Top  executives  are  even  more  adamant 
about  the  general  effects  of  the  changed 
economic  climate.  Unlike  their  subordi¬ 
nates,  clear  majorities  of  news  executives 
think  that  financial  pressures  are  just 
changing  the  way  things  are  done  rather 
than  reducing  quality.  Most  mid-level  edi¬ 
tors  and  news  staff  disagree,  especially  in 
national  news  organizations. 

The  press  still  continues  to  value  such 
journalistic  traditions  as  accuracy,  sourcing 
and  objectivity,  according  to  the  survey. 
Across  all  media,  markets,  and  generations, 
there  is  almost  unanimous  agreement  on 
the  core  principles  that  define  journalism 
—  getting  the  facts  right,  covering  both 
sides,  and  refusing  to  publish  rumors.  IH 
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NEW 


by  Joe  Strupp 

A  San  Francisco  freelance  journalist 
arrested  last  summer  after  setting 
up  a  meeting  with  a  14-year-old 
boy  he  met  on  the  Internet  will  face  a 
felony  charge  of  attempted  lewd  behavior 
when  his  trial  begins  this  week. 

Although  42-year-old  Bruce  Mirken 
claims  he  never  planned  to  engage  in  sexu¬ 
al  activity  and  set  up  the  meeting  only  to 
gain  information  for  a  story  about  gay 
youth  and  the  Internet,  police  who  arrested 
him  in  a  sting  operation  say  evidence  shows 
he  planned  to  have  sex  with  a  minor. 

“We  take  all  crimes  seriously,  especially 
those  that  could  potentially  harm  children.” 
says  Sacramento  County  deputy  district  attor¬ 
ney  Perry  Sims,  who  will  prosecute  the  case. 
“We  will  let  the  evidence  speak  for  itself.” 

Journalism  advocates,  however,  are  criti¬ 
cizing  the  arrest  and  upcoming  trial,  saying 


it  could  hurt  reporters’  future 
efforts  to  gain  information. 

“The  First  Amendment  has 
to  provide  protection  for  news- 
gatherers,”  says  Jane  Kirtley, 
executive  director  of  the  Re¬ 
porters  Committee  for  Free¬ 
dom  of  the  Press.  “They  have  to 
have  the  ability  to  do  reporting.” 

Mirken,  who  faces  one 
charge  of  attempted  lewd  act 
with  a  person  under  14,  is  slat¬ 
ed  to  go  to  trial  on  April  14. 

The  gay  freelancer,  who  has  written  exten¬ 
sively  for  a  number  of  Northern  California 
publications,  has  been  out  on  $100,000  bail 
since  his  arrest  last  July.  Mirken.  who  often 
writes  for  the  San  Francisco-based  Bay 
Times,  a  popular  gay  weekly,  says  he  was 
researching  a  story  about  gay  youth  online 
when  he  came  across  a  bulletin  board  mes¬ 
sage  purportedly  from  a  gay  youth  seeking 


an  older  man.  After  exchanging  e-mails  with 
the  person  who  placed  the  message,  Mirken 
says  he  wanted  to  meet  the  youngster  for  an 
interview  about  the  dangers  of  posting  such 
messages,  but  did  not  want  to  reveal  that  he 
was  a  reporter. 

“I  didn’t  want  to  scare  him,” 
Mirken  says.  “But  I  decided  that  I 
ought  to  meet  the  kid  to  see  what 
was  happening.  I  had  gotten 
enough  bits  and  pieces  to  think 
that  there  was  an  interesting  story 
about  a  lonely,  isolated  kid  who 
seemed  to  have  been  involved  in  a 
sexual  relationship  very  young.” 

Mirken  says  the  youth  asked  to 
meet  him  in  a  park  in  Sacramento, 
about  90  miles  from  Mirken ’s  San 
Francisco  home.  He  says  the 
youngster  also  asked  him  to  bring  condoms 
and  lubricants,  but  Mirken  says  he  showed 
up  with  only  a  notebook  and  pen.  When  he 
arrived,  Mirken  says,  he  saw  someone  who 
appeared  to  be  a  teenage  boy  and  approached 
him.  When  he  did,  he  realized  the  person  was 
a  grown  woman  posing  as  a  youngster. 

Moments  later,  Mirken  says,  several 
police  officers  appeared  and  grabbed  and 
handcuffed  him.  After  being  held  for  about 
1 1  hours,  Mirken  says  he  was  released  on 
bail  and  initially  charged  with  two  felony 
counts,  one  of  which  was  later  dismissed. 

Mirken’s  trial  comes  one  month  after  vet¬ 
eran  radio  reporter  Larry  Matthews  received 
an  18-month  sentence  for  trafficking  in  child 
pornography  online.  Matthews,  who  con¬ 
tends  he  was  researching  a  story  on  child 
pornography  that  he  hoped  to  sell,  pleaded 
guilty  in  a  Maryland  court  to  two  counts  last 
year  but  has  appealed  the  convictions. 

Mirken’s  attorney,  Bruce  Nickerson, 
says  the  charge  against  his  client  has  no 
basis  for  prosecution  and  believes  it  should 
have  never  made  it  to  trial. 

“The  law  is  that  it  requires  a  specific 
intent  to  do  the  act  and  they  do  not  have 
that  here,”  Nickerson  says.  “A  person  is 
free  to  pursue  a  story,  and  what  Bruce  did  is 
not  against  the  law.” 

Bay  Times  editor  Kim  Corsaro  called  the 
charge  against  Mirken  a  nightmare.  “You 
have  to  check  situations  out  to  research  a 
story,”  she  says.  “From  a  journalistic  stand¬ 
point,  what  else  is  he  supposed  to  do?” 

Sims,  who  says  he  cannot  comment  on 
the  evidence  in  the  case,  says  only  that  he 
believes  there  is  enough  to  convict.  “We’re 
always  confident,”  he  says. 

Kirtley  says  Mirken’s  arrest  should  not 
deter  reporters  from  digging  up  information 
on  stories,  but  stresses  that  reporters  should 
not  believe  they  are  above  the  law. 
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SF  reporter  on  trial 

Accuseid  of  attempting  to  solicit  sex  from  teen  online 


Bruce  Mirken 
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ANNUAL 


Amy  Writing  Awards 


An  mvitation  for  writers 
to  communicate 
biblical  truth  to  a  secular  audience 


The  Amy  Foundation  Writins  Awards  prosram  is 
desisned  to  recognize  creative,  skillful  writing  that 
presents  in  a  sensitive,  thought-provoking  manner  the 
biblical  position  on  issues  affecting  the  world  today. 

To  be  eligible,  submitted  articles  must  be  pub¬ 
lished  in  a  secular,  non-religious  publication 
The  opportunity  is  yours  to  present  biblical 
truth  as  quoted  from  an  accepted 
and  popular  edition  of  the  Bible 
such  as  the  New  King  James 
Version,  the  New  International 
Version,  The  Living  Bible,  or  the 


biblical  Articles  and/' 

$10,000 

First  Prize 


Revised  Standard  Version. 

In  addition  to  the  $10,000  first  prize,  there  are 
fourteen  major  cash  awards.  They  include  a  $5,000 
2nd  prize,  a  $4,000  3rd  prize,  a  $3,000  4th  prize,  a 
$2,000  5th  prize  and  10  prizes  of  $1,000  each  -  a 
total  of  $34,000  in  Writing  Awards. 

Articles  and/or  inquiries  may  be  submitted  tO: 

The  Amy  Foundation 
Writing  Awards 
P.O.  Box  16091 
Lansing,  Ml  48901 
(517)  323-6233 
www.amyfound.org. 


2nd  Prize,  $5,000  3rd  Prize,  $4,000  4th  Prize,  $3,000  5th  Prize,  $2,000  plus  ten  prizes  of  $1,000  each. 


RULES 


ELIGIBIUTY 

1 .  To  be  elisible,  the  article  must  have  been  published  in  a  secular, 
non-relisious  publication,  as  determined  by  the  Awards  Panel. 

2.  The  article  must  have  been  published  between  January  1  and 
December  31, 1999. 

CONTENT 

1 .  God's  word  must  be  quoted  directly  from  the  Bible. 

2.  Such  quotations  must  be  acknowledsed  as  comins  from  the  Bible. 

3.  Biblical  quotations  must  be  taken  from  an  accepted  and  popular 
edition  of  the  Bible,  such  as  the  New  King  James  Version,  the  New 
International  Version,  The  Living  Bible,  or  the  Revised  Standard 
Version. 

4.  The  article  must  present  the  biblical  position  on  an  issue  as  relevant, 
timely  and  deserving  of  thoughtful  consideration. 

5.  Examples  of  issues  for  consideration,  but  not  limited  to  these,  are 
family  life,  divorce,  value  trends,  media  and  entertainment  character, 
pornography,  political  morality,  U.S.  National  Interests,  abortion, 
religion  and  addiction  to  drugs  and  alcohol.  The  biblical  impact  on 


individual  character  and  outlook  are  also  appropriate  issues. 

6.  The  need  for  obedience  to  biblical  truth  should  be  evident. 

JUDGING 

1 .  In  addition  to  content,  qualified  articles  will  be  judged  on  the 
following  primary  considerations: 

(1 )  Persuasive  power  of  the  article. 

(2)  Author's  skill  in  relating  God’s  word  to  current  interest  issues. 

(3)  Author's  sensitivity  in  presenting  a  biblical  response  to  the  in¬ 
tensified  search  for  meaning  in  life. 

2.  Decisions  by  the  Judges  and  Awards  Panel  will  be  final. 

SUBMISSION 

1 .  The  entry  must  be  in  the  form  of  the  actual  full  page(s)  or  tear 
sheet(s)  containing  the  publication  name  and  date. 

2.  The  number  of  qualified  entries  that  may  be  submitted  by  a  single 
author  is  limited  to  ten.  There  is  no  entry  form  provided  or  required. 

3.  All  entries  must  be  postmarked  on  or  before  January  31, 2000. 
Winning  articles  will  be  announced  on  May  1,  2000. 


THE  AMY  FOUNDATION,  A  NON-PROFIT  CORPORATION  PROMOTING  BIBLE  EDUCATION 
"If  You  Continue  In  My  Word...You  Will  Know  The  Truth  And  The  Truth  Will  Make  You  Free”  John  8:31, 32 


Journalist  turncoat 

Ex-reporter  reveals  source  for  Chiquita  voice  mails 
and  says  editors  told  him  to  trash  evidence 


by  David  Noack 

When  ex-Cincinnati  Enquirer 

reporter  Mike  Gallagher  first 
learned  that  gaining  access  to 
Chiquita  Brands  Intemational's  voice  mails 
might  be  illegal,  he  says  he  got  approval 
from  top  editors  to  destroy  materials  that 
could  be  subpoenaed  by  the  company. 

In  addition,  Gallagher  also  disclosed  the 
identity  of  one  of  his  confidential  sources 
—  a  serious  journalistic  breach  —  for  the 
now-discredited  series  about  questionable 
business  practices  involving  the  world's 
largest  banana  producer  that  ran  last  year. 

The  revelations  came  as  Gallagher  testi¬ 
fied  at  a  pretrial  hearing  in  Hamilton  County 
Common  Pleas  Court  last  week  in  the  case  of 
former  Chiquita  lawyer  George  Ventura,  who 
Gallagher  says  provided  him  with  access 
codes  to  the  company’s  voice-mail  system. 

Ventura,  who  was  based  in  South  America, 
was  indicted  last  year  on  10  counts  of  helping 
Gallagher  gain  illegal  access  to  the  compa¬ 
ny’s  voice  mail.  He  is  scheduled  to  go  on  trial 
later  this  month.  Gallagher,  40,  pled  guilty 
last  year  to  illegally  intercepting  the  compa¬ 
ny’s  voice  mails.  In  a  plea  agreement  with 
prosecutors,  Gallagher  agreed  to  testify  at 
Ventura’s  trial  in  exchange  for  not  going  to 
prison.  He  is  slated  to  be  placed  on  probation. 

Before  naming  Ventura  as  one  of  his  key 
sources  for  the  stories,  Gallagher  had  said- 
protecting  a  confidential  source  was  one  of 
the  greatest  responsibilities  of  reporters. 

Former  Enquirer  editor  Lawrence 
Beaupre,  who  oversaw  the  investigative 
project,  blasts  Gallagher  over  his  court  tes¬ 
timony.  “Mike  Gallagher  is  an  admitted 
liar  and  felon,  and  anything  he  says  should 
be  Judged  on  that  basis,”  asserts  Beaupre, 
who  is  now  an  executive  with  the  Gannett 
Co.  in  Arlington.  Va. 

In  the  final  days  before  publication, 
Gallagher  testified,  the  Enquirer  braced  for  a 
possible  civil  lawsuit  from  Chiquita.  To  pro¬ 
tect  .sources.  Gallagher  said  that  with  the  OK 
of  the  Enquirer'^  top  editors  and  lawyers,  he 
destroyed  tapes,  notes,  and  other  documents 
that  could  have  been  subpoenaed  by  Chiquita 
In  June,  the  Gannett-owned  Cincinnati 
paper  agreed  to  pay  the  world’s  largest 
banana  distributor  $10  million  in  damages  for 
"untrue”  articles  alleging  the  company  had 
questionable  business  practices.  The  newspa¬ 


per  also  ran  an  apology  to  the  company  on  its 
front  page  for  three  consecutive  days. 

Gallagher’s  admission  of  destroying 
documents,  notes,  and  tapes  was  the  first 
public  explanation  on  how  the  series  veered 
from  normal  Journalistic  practices.  Media 
ethics  observers  say  Gallagher’s  decision  to 
reveal  the  name  of  a  confidential  source 
must  be  viewed  in  the  context  surrounding 
the  entire  Chiquita  controversy. 

Jane  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of  the 
Press,  says  the  decision  to  name  a  source 
will  not  have  any  long-term  effect. 

“It  is  unusual,  based  on  the  peculiar  facts. 
Most  reporters  aren’t  generally  in  the  position 
to  be  asked  to  breach  confidence  in  return  for 
a  plea  agreement.  For  that  reason,  I  think  the 
fallout  will  be  minimal.  1  don’t  see  it  as  estab¬ 
lishing  any  legal  precedent.  Having  said  that, 
though.  I  am  always  troubled  to  see  a  Journal¬ 
ist  give  up  a  source.”  says  Kirtley. 

Also  testifying  at  the  pre-trial  hearing  was 
e\-Enquirer  reporter  Cameron  MeWhirter, 
who  also  worked  on  the  controversial  series. 

Now  at  the  Detroit  Free  Press,  Me¬ 
Whirter  differed  in  some  key  areas  with 
Gallagher,  especially  on  the  point  of  when 
Gallagher  learned  that  the  way  in  which  he 
got  access  to  Chiquita’s  confidential  voice 
mails  might  be  illegal. 

Gallagher  claims  Enquirer  lawyers  took 
almost  two  months  to  say  the  voice  mail 
access  was  illegal,  while  MeWhirter  said 
they  were  told  within  48  hours. 

In  his  testimony,  MeWhirter  said  that  on  a 
Saturday  in  October  1997,  a  source  gave  him 
a  Chiquita  voice-mail  access  code.  When  he 
told  Gallagher,  he  said.  Gallagher  said  anoth¬ 
er  source  had  promised  to  provide  tape 
recordings  of  the  banana  giant’s  voice  mail. 

On  the  following  Monday,  Gallagher 
told  MeWhirter,  Beaupre,  and  Enquirer 
local  news  editor  David  Wells  that,  over  the 
weekend,  he  had  accessed  the  company’s 
voice-mail  system  three  times  to  verify 
information  he  was  getting  from  a  source 
inside  the  company,  MeWhirter  testified. 

Gallagher’s  disclosure  prompted  a  round 
of  legal  discussions  to  which  MeWhirter 
was  not  a  participant,  testified  MeWhirter. 
He  said,  however,  the  legal  advice  from 
lawyers  was  not  to  do  it  again  MeWhirter 
said  the  message  was  that  Gallagher  was 
never  to  access  the  voice-mail  system  again 
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and  that  the  lawyers  advised  Gallagher  to 
destroy  his  copies  of  the  voice-mail  codes. 

Gallagher  maintains  there  was  a  two-  to 
three-week  delay  in  obtaining  a  legal  opin¬ 
ion  because  top  Enquirer  editors  were  on 
vacation  or  unavailable.  When  he  finally  told 
Beaupre  and  Wells  that  he  had  accessed  the 
voice  mail,  they  checked  with  company 
lawyers,  who,  finding  no  Ohio  law  dealing 
with  the  issue,  initially  concluded  there  “was 
nothing  wrong”  with  his  actions,  Gallagher 
testified.  Two  to  three  weeks  later,  however, 
the  attorneys  learned  that  federal  law  made 
using  the  voice  mail  a  misdemeanor. 
Gallagher  said.  By  that  point.  Gallagher  said 
he  had  already  accessed  the  voice-  mail  sys¬ 
tem  1 5  to  20  times.  Even  after  the  warning. 
Gallagher  admitted  that  he  continued  to 
access  Chiquita’s  voice  mails. 

FACS  granted 
education  money 

The  Foundation  for  American  Commun¬ 
ities  (FACS)  will  expand  its  Journalist  edu¬ 
cation  programs  with  the  help  of  two  grants. 

FACS  got  a  three-year,  $400,000  grant 
from  the  John  D.  and  Catherine  T. 
MacArthur  Foundation  to  provide  more  in¬ 
newsroom  programs.  The  MacArthur  grant 
will  subsidize  individual  news  organiza¬ 
tions  for  up  to  one-third  of  the  cost  of  edu¬ 
cational  programs  with  an  economic  focus. 

Pasadena  based  FACS  also  received  a 
one-year,  $75,{X)0  grant  from  The  Freedom 
Forum  to  expand  its  programs  in  science, 
business,  law,  health,  and  First  Amendment 
issues.  The  programs  were  developed  with 
the  Freedom  Forum,  whose  data  are  often 
used  in  the  programs  as  instructional  tools. 

MSU  riot  photos 
to  be  handed  over 

A  Michigan  newspaper  must  comply 
with  a  subpoena  to  turn  over  unpublished 
photographs  of  a  March  27  riot  at  Michigan 
State  University,  a  Judge  ordered  last  week. 

Judge  David  Jordan  on  April  5  denied  a 
request  by  the  Lansing  State  Journal  to 
squash  the  subpoena  that  had  been  issued  by 
Ingham  County  prosecutor  Stuart  Dunnings. 
It  ordered  the  newspaper  to  turn  over 
between  300  and  400  unpublished  photos 
that  were  taken  during  the  riot,  which  drew 
5,(XX)  people  following  Michigan  State’s 
loss  to  Duke  University  in  the  Final  Four  of 
the  NCAA  men’s  basketball  tournament. 
Rioters  set  cars  on  fire  and  broke  windows 
during  the  melee  that  ended  with  27  arrests. 
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Wake  up,  Vancouver,  Wash. 


Columbian  switches  to  a.m.,  due  to  higher  circulation 


by  Joe  Strupp 


The  Vancouver,  Wash.,  Columbian  will 
add  a  Saturday  edition  in  July  and 
switch  from  afternoon  to  morning 
delivery  next  year,  according  to  publisher 
Scott  Campbell,  who  says  the  changes  will 
create  about  20  new  jobs  but  will  likely  put 
more  than  800  youth  carriers  out  of  work. 

The  aruiouncement  comes  Just  weeks  after 
The  Seattle  Times  reported  a  switch  to  a.m. 
delivery  by  2001,  a  change  that  could  mean 
the  loss  of  at  least  3,000  youth  delivery  Jobs. 
Both  moves  continue  a  recent  trend  of 
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more  newspapers  going  to  morning  deliv¬ 
ery,  with  a  corresponding  reduction  in 
youth  carrier  Jobs  nationwide. 

Campbell,  the  third-generation  publisher 
of  the  family-owned  Columbian,  says  the 
additional  Saturday  edition  and  new  morning 
schedule  are  necessary  to  handle  rising  circu¬ 
lation  in  recent  years  prompted  by  a  popula¬ 
tion  boom  in  the  area.  “It’s  another  opportu¬ 
nity  to  serve  readers;  people  want  a  newspa¬ 
per  seven  days  a  week,”  says  Campbell. 
“Mornings  have  become  a  more  logical  spot 
for  a  paper  as  it  grows.  It  gives  us  an  edge  to 
assemble  news  when  people  are  asleep.” 

Campbell  says  the  paper  will  begin  the 
Saturday  edition  on  July  10  and  switch  to 
morning  delivery  sometime  in  the  summer  of 
2000.  He  says  the  changes  were  prompted  by 
the  newspaper’s  rising  daily  circulation, 
which  went  from  47,500  in  1990  to  55,000 
today.  The  increase  is  tied  to  a  population  rise 
in  Clark  County,  the  newspaper’s  chief  cov¬ 
erage  area,  which  Jumped  from  150,000  in 
1990  to  330,000  this  year,  Campbell  says. 

Campbell  says  the  switch  to  a  morning 
edition  will  likely  mean  an  end  to  most  of 


the  newspaper’s  850  youth  carrier  Jobs 
because  the  delivery  deadline  will  be  either 
5  a.m.  or  5:30  a.m.  “1  think  it  will  be  tough 
to  keep  kids  on  routes,  but  we  will  try,” 
Campbell  says.  “Our  delivery  deadline  is 
driven  by  research,  and  it  shows  that  the 
community  is  out  and  about  early.” 

The  likely  loss  of  youth  carriers  at  the 
Columbian  follows  a  sharp  decline  in 
youth  carrier  Jobs  since  1990.  The 
National  Newspaper  Association,  which 
tracks  such  figures,  reports  that  the  num¬ 
ber  of  youth  newspaper  carriers  dropped 
from  373,269  in  1990  to  282,601  in  1992 
and  206,136  in  1996,  the  last  year 

Sfor  which  statistics  are  available. 
New  figures  are  expected  to  be 
released  later  this  year. 

Columbian  circulation  director 
Marc  Dailey  says  some  families  of 
L.II  you**’  carriers  have  asked  to  be  able 
foil  to  help  their  youngsters  continue 
through  the  early  delivery,  but  he 
admits  that  such  a  situation  will  like¬ 
ly  not  work  for  most  of  the  carriers. 

Dailey  says  the  switch  to  morn- 
ings  is  not  a  response  to  a  similar 
iinn  move  by  The  Seattle  Times,  which 
■•■•4  is  located  about  100  miles  north 
and  circulates  in  Clark  County 
with  single-copy  sales.  But  Dailey  admits 
that  a  morning  paper  will  better  compete 
with  the  Seattle  papers  and  the  Portland 
Oregonian,  which  is  based  Just  six  miles 
from  Vancouver. 

Seattle  Times  publisher  Frank  Blethen 
says  he  would  like  to  make  his  newspaper’s 
morning  switch  before  the  end  of  1 999  but 
says  plans  are  still  in  place  to  do  it  “some 
time  in  the  next  two  years.” 

“From  a  practical  standpoint,  we  will 
have  more  adults,  but  we  may  retain  some 
of  the  youth,”  Dailey  says.  “The  goal  is  to 
have  the  change  invisible  to  the  public  as 
far  as  service  is  concerned.” 

Dailey  says  the  Saturday  edition  will  be¬ 
gin  with  a  6  a.m.  delivery  deadline,  while 
Sunday  delivery,  which  is  currently  guaran¬ 
teed  by  7:30  a.m.,  may  also  be  moved  ear¬ 
lier.  He  says  many  youngsters  who  lose 
delivery  Jobs  will  be  offered  to  work  in  sub¬ 
scription  sales. 

Right  now,  the  youth  carriers  earn  about 
$2.25  per  month,  per  customer,  says  Dailey, 
who  says  most  of  the  carriers  serve  about 
65  customers.  He  says  the  change  to  adult 


carriers  could  drive  up  the  delivery  costs  by 
as  much  as  30%  but  would  not  provide  spe¬ 
cific  cost  hikes  and  says  no  subscription  or 
single-copy  price  increases  are  planned. 

Since  1975,  about  62  papers  have  gone 
from  afternoon  to  morning  delivery,  with 
nearly  half  making  the  change  since  1997, 
according  to  the  Editor  &  Publisher  In¬ 
ternational  Year  Book.  During  the  same  time 
period,  fewer  than  five  papers  have  switched 
from  morning  to  afternoon  delivery.  HI 


Reuters  discounts 
Guild  claims 


Reuters  says  it  stands  by  plans  to  move 
its  New  York  financial  television  division  to 
London,  despite  opposition  from  the  News¬ 
paper  Guild  of  New  York. 

Reuters  America  Inc.,  the  U.S.  operating 
subsidiary  of  London-based  Reuters  Group 
Pic.,  says  it  will  close  its  New  York  televi¬ 
sion  studio,  eliminating  18  positions,  as  it 
centralizes  production  in  London.  The  move 
will  leave  seven  staffers  in  the  New  York 
bureau,  and  some  of  the  1 8  staffers,  who  are 
Guild  members,  may  be  incorporated  into 
other  offices,  minimizing  Job  losses. 

The  Guild  is  asking  an  independent  arbi¬ 
trator  to  rule  on  its  claims  that  the  move 
violates  its  labor  agreement  with  Reuters. 
The  process  could  take  more  than  a  year. 

“We  think  we  have  complete  rights  to  do 
this  under  our  Guild.”  says  David  Schles- 
inger,  managing  editor  for  Reuters  America 
and  a  negotiator,  pointing  out  that  Reuters 
plans  to  add  Jobs  in  other  areas. 

Reuters  will  get  up  to  $12.5  million  in 
tax  breaks  for  retaining  its  1 .8(X)  New  York- 
based  Jobs  at  its  planned  $360  million 
headquarters  now  under  construction  in 
New  York’s  Times  Square  and  could  get  up 
to  $13.5  million  in  tax  breaks  if  it  adds  5(X) 
more  Jobs  over  23  years. 

The  Guild  says  the  London  move  will 
undercut  Reuter’s  quality,  which  the  com¬ 
pany  denies.  "They  promised  they  would 
be  creating  more  Jobs,  when  in  fact  they’re 
shipping  them  overseas,”  says  Bill 
O'Meara,  secretary-treasurer  of  the  Guild. 

“Reuters  needs  to  be  able  to  do  its  busi¬ 
ness  flexibly,”  Robert  Crooke,  Reuter’s 
vice  president  of  media  relations,  says  of 
the  London  move.  “It  needs  to  make  deci¬ 
sions  in  the  best  interest  of  shareholders, 
customers,  and  staff.” 

Reuters  and  the  Guild  are  renegotiating  a 
contract  that  expired  March  1,  1998.  The 
Guild  represents  about  600  editorial,  techni¬ 
cal.  sales  support,  clerical,  and  other  em¬ 
ployees  at  Reuters  in  the  United  States,  in¬ 
cluding  250  in  New  York.  —  Lucia  Moses 
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'"Face  it,  Eddie.  The  Pulitzer  judges  didn't 
overlook  your  jive-part  series  on  exciting  new  low-fat  desserts. 
They  rejected  it  with  great  force” 
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A  Beacon  in  the  dark 

U.  of  Tenn.  paper  publishes  despite  power  failure 


by  Joe  Strupp 

An  eight-hour  power  failure  at  the 
University  of  Tennessee  that  halted 
classes  and  campus  activities  for 
most  of  the  day  didn’t  stop  the  school’s 
student-run  newspaper  from  publishing  its 
regular  edition  complete  with  handwrit¬ 
ten  stories  that  had  to  be  laid  out  by 
candlelight  and  kerosene  lamps. 

Student  editors  at  the  93-year-old  Daily 
Beacon,  which  publishes  daily  Monday 
through  Friday  and  covers  the  Knoxville, 
Tenn.,  campus,  say 
they  were  determined 
to  put  out  the  newspa¬ 
per  on  March  30 
despite  the  power  fail¬ 
ure  that  struck  at  about 
2  p.m.  on  March  29. 

“We  didn’t  want  to 
not  have  a  paper,  and 
we  thought  it  would  be 
a  neat  idea  to  put  it  out 
by  hand  once  we  real¬ 
ized  we  would  not  have 
the  power,”  says  man¬ 
aging  editor  Alison 
Joyner,  21,  an  English 
major  from  Memphis, 

Tenn.  “By  the  time  we 
decided  to  do  it,  the 
consensus  was  very 
good  for  trying  it.” 

The  blackout,  which 
affected  most  of  the  campus,  was  caused 
by  a  failed  transformer,  Joyner  says.  She 
says  that  campus  officials  initially  expect¬ 
ed  power  to  be  restored  by  6  p.m.,  well 
before  the  newspaper’s  midnight  deadline 
for  pages  to  reach  the  printer. 

But  when  power  still  had  not  been 
restored  by  9  p.m.,  staff  members  realized 
that  they  would  have  to  write  out  stories  by 
hand  and  lay  them  out  with  other  light 
sources  in  order  to  get  the  paper  out. 

“The  students  were  in  total  darkness, 
they  couldn’t  even  get  a  Coke  out  of  the 
machine,”  says  Linda  Graham,  one  of  six 
paid  employees  who  work  for  the  newspa¬ 
per  and  two  other  campus  publications. 
“They  were  using  lights  and  candles  and 
ended  up  handwriting  the  entire  issue.” 

Joyner  says  the  copy  made  it  to  the  print¬ 
er  by  deadline  and,  eventually,  to  news 
racks  and  other  distribution  points  for  the 


usual  5  a.m.  delivery  time. 

The  newspaper’s  lead  story  was  on  the 
blackout,  handwritten  by  Erin  Hudson, 
while  page  designer  Knight  Stivender, 
turned  around  a  last-minute  .story  on  a  job 
fair  in  her  own  handwriting.  Other  stories 
that  were  considered  “must  runs”  included 
coverage  of  a  concert,  a  tennis  team  match, 
and  several  stories  related  to  upcoming  stu¬ 
dent  elections. 

Columnist  Bo  Howard,  a  20-year- 
old  junior  from  Nashville,  says  he  was 
called  in  at  8  p.m.  to  write  a  last-second 
column  for  the  issue 
and  draw  a  picture  of 
himself  to  run  next  to 
the  column  instead  of 
the  regular  photo  that 
could  not  be  retrieved 
from  computer  files. 

“It  was  one  of  the 
most  fulfilling  experi¬ 
ences  of  my  entire 
year,”  says  Howard,  a 
politics  and  journalism 
major.  “It  was  good 
practice  for  thinking  on 
my  feet.” 

Although  the  “black¬ 
out  edition”  had  to  be 
cut  back  from  the  usual 
12  pages  to  10  pages,  it 
included  all  of  the  ads 
that  were  slated  to  run. 
students  say. 

“It  was  important  for  us  to  get  the  ads  in 
because  our  paper  is  run  on  the  advertising, 
and  if  we  didn't  have  the  ads.  that  would 
have  been  a  loss,”  says  advertising  manag¬ 
er  Nicole  McPhillips,  a  21 -year-old  senior 
and  advertising  major  from  Orlando,  Fla. 
“It  was  important  for  both  the  students  who 
rely  on  things  like  student  discount  ads  and 
the  merchants.” 

McPhillips  says  the  newspaper  would 
have  lost  about  $4,000  if  the  March  3 1  edi¬ 
tion  had  not  run  with  all  the  ads.  She  says 
the  nonprofit  newspaper  raises  about 
$600,000  annually  through  ad  revenue, 
which  covers  most  of  its  operating  budget. 

Newsroom  staff  say  they  had  to  turn 
to  handwritten  stories  because  they 
have  only  electric  typewriters.  “We  have 
gone  just  far  enough  to  computers  that 
we  have  not  had  to  u.se  a  manual  type¬ 
writer,”  McPhillips  says. 
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Paper  wins  suit 
on  settlement  info 

A  lawsuit  by  the  Springfield,  Mass., 
Union-News  seeking  information  about  a 
settlement  between  Springfield  officials 
and  the  family  of  a  motorist  fatally  shot  by 
police  ended  successfully  for  the  newspa¬ 
per  when  the  city  agreed  to  disclose  the 
S7(K),(XX)  settlement  amount  last  week. 

Springfield  city  officials  disclosed  on 
April  7  that  the  family  of  Benjamin 
Schoolfield,  a  20-year-old  black  man  shot 
during  a  1994  traffic  stop  by  police,  had 
received  the  $70(),()(K)  amount.  Judge 
Peter  A.  Velis  ruled  on  April  2  that  the 
newspaper  was  entitled  to  the  information. 

Although  the  police  officer  involved  in 
the  shooting  was  cleared  of  wrongdoing 
by  a  grand  jury,  the  victim’s  family  won  a 
$2  million  federal  jury  award  last  June. 
The  award  was  eventually  reduced  fol¬ 
lowing  mediation  between  the  victim’s 
family  and  city  officials. 

Sun  sets  on  two 
Antigua  editors 

Two  key  editors  at  the  Antif>ua  Sun 
newspaper  were  fired,  several  weeks  after 
a  dispute  with  the  Texan  owner  of  the 
publication  over  a  story  that  was  withheld 
two  days  before  the  March  9  elections, 
according  to  The  Associated  Press. 

Chief  editor  Louis  Daniel  and  chief 
sub-editor  Horace  Helps  were  told  of 
their  dismissal  on  March  31,  in  a  letter 
from  Mona  S.  Quintyne.  the  paper’s 
human  resources  director. 

Daniel  and  Helps  were  among  newspa¬ 
per  staffers  who  staged  a  sickout  to  protest 
the  story  being  held,  which  included  com¬ 
ments  from  opposition  political  leaders 
criticizing  Prime  Minister  Lester  Bird. 
Allen  Stanford,  the  owner  and  publi.sher  of 
the  Sun,  and  Bird  are  political  allies.  The 
Caribbean  Media  Workers  As.sociation  has 
condemned  the  action,  accusing  Stanford 
of  trying  to  muzzle  the  media  and  that  not 
publishing  the  article  was  cen.sorship. 

Cadmus  buys  Mack 

Cadmus  Communications  Corp., 
Richmond,  Va.,  has  acquired  the  Mack 
Printing  Group,  Easton,  Pa.,  a  magazine 
printer.  Mack  will  become  part  of  the 
Professional  Communications  Sector  at 
Cadmus,  best  known  for  its  magazine  and 
journal  production  division.  Cadmus 
Journal  Services. 
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"Our  GEOMAN  presses  really  went  in  smoothly!"  -a  m_ 


Mike  Monscour. 


lilllVC  lilUlluuUUI*  “iVlAN  Roland  delivered  as  promised 
on  our  GEOMAN  installation:  on  budget — and  ahead  of 
schedule,  so  we  were  on  edition  sl\  weeks  early! 

“The  Dmocrai  and  Chronicle  chose  MAN  Roland  because  they 
offered  the  production  flexibility  we  needed.  The  16  installed 
units — four  1-color,  eight  4/1  color,  and  four  4/4  towers — allow 
us  to  run  the  GEOMAN  as  three  five-unit  or  two  eight-unit 
presses,  depending  upon  our  daily  production  requirements. 

Plus  MAN  Roland  continues  to  pro\nde  the  ongoing  support 


“The  results  have  been  nothing  less  than  phenomenal!  The 
Democrat  and  Chronicle  (Rochester,  New  York),  a  Gannett 
newspaper,  was  recently  induaed  into  the  NAA/IFRA  Color 
Quality  Club.  That  is  the  best  evidence  of  the  GEOMAN’s 
world-class  print  quality.  Best  of  all,  that  quality’  has  impressed 
readers  and  advertisers  alike.” 

Mike  Monscour 
CD  of  Production 
Democrat  and  Chronicle 
Gannett  Newspapers 


I 

1 


For  more  information  on  MAN  Roland  GEOMAN  presses. 
MAN  Roland  Inc.,  800  E,ist  Oak  Hill  Drive. 

Westmont,  Illinois  60559  ir  1(800)  854.16>17  or 
•H-  (630)  920  2000  Fax:  (630)  920.2457 
Internet;  www.manroland.com 
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Book  details  lost  news 

Project  Censored  annual  report  lists  stories  ignored 


by  Karim  Mostafa 

Building  a  stronger  alternative  press 
system  in  the  United  States  is  our 
only  protection  against  corporate- 
owned  media  and  government  spin  doctors.” 
says  Peter  Philips,  the  director  of  Project 
Censored,  in  his  preface  of 
the  23rd  annual  edition  of 
“Censored!  1999:  The  News 
That  Didn’t  Make  the  News.” 

With  this  rallying  cry 
comes  a  list  of  the  Top  25 
stories  that  Project  Censored 
deemed  newsworthy  for 
larger  mainstream  media 
coverage,  but  instead,  the 
stories  ran  in  smaller  publi¬ 
cations  or  virtually  unno¬ 
ticed  by  the  American  pub¬ 
lic.  Nineteen  ninety-eight 
proved  a  particularly  daunt¬ 
ing  year  for  Project  Censored  with  all  of  the 
unprinted  stories  held  as  the  Clinton  story 
prevailed. 

The  selection  process  involved  150 
reviewers,  from  interns  at  Sonoma  State 
University  in  California  to  national  judges 
such  as  Ben  Bagdikian,  Dr.  George 
Gerbner,  and  Howard  Zinn,  all  of  whom 
rated  stories  for  credibility  and  importance. 
A  rating  combination  of  extreme  impor¬ 
tance  with  minimal  coverage  commanded  a 
story  profde  in  the  annual  book.  “Censored 
1999,”  published  by  Seven  Stories  Press. 

The  top  story  to  receive  minimal  coverage 
in  1998  was  “Secret  International  Trade 
Agreement  Undermines  the  Sovereignty  of 
Nations,”  in  reference  to  coverage  of  the 
Multilateral  Agreement  on  Investment 
(MAI).  Four  writers  attempted  to  publicize 
the  story,  and  some  papers  ran  the  piece  — 
The  Denver  Post,  Charleston  (W.Va.) 
Gazette,  San  Francisco  Chronicle,  and  The 
Washington  (D.C.)  Times  —  but  the  news 
leak,  which  revealed  that  29  nations  had  been 
secretly  discussing  since  1995  how  interna¬ 
tional  corporate  capital  could  supercede 
developing  countries’  democratic  wishes,  did 
not  provoke  a  national  discussion  on  the 
same  level  as  the  GATT  trade  talks. 

Other  stories  censored  were: 

•  “Chemical  Corporations  Profit  Off 
Breast  Cancer”  highlights  the  work  of  Peter 
Montague,  Allison  Sloan,  and  Tracy  Baxter, 
who  profiled  major  chemical  companies 


that  offer  cancer  treatments  and  make  car¬ 
cinogenic  products  at  the  same  time. 

•  “Monsanto’s  Genetically  Modified  Seed 
Threaten  World  Production,”  a  story  that 
appeared  in  several  “green”  publications, 
such  as  Mother  Jones,  notes  that  the  U.S. 
Drug  Administration  will  profit  from  the  new 

genetic  technology. 

•  “Recycled  Radioactive 
Metals  May  Be  In  Your 
Home”  features  an  article, 
“Nuclear  Spoons,”  by  Anne- 
Marie  Cusac,  that  appeared  in 
The  Progressive.  She  accused 
several  government  agencies 
of  lobbying  for  relaxed  regu¬ 
lations  on  radioactive  recy¬ 
cling  licenses. 

•  “U.S.  Weapons  of  Mass 
Destruction  Linked  to  the 
Deaths  of  a  Half-Million 
Children”  profiles  several 

authors’  works  in  uncovering  the  United 
States’  hypocrisy  over  weapons  of  mass 
destruction,  particularly  in  relation  to  Iraq. 

•  “U.S.  Nuclear  Program  Subverts 
U.N.’s  Comprehensive  Test  Ban  Treaty" 
describes  The  Nation  article  in  which  Bill 
Mesler  profiles  “Stagecoach,”  the  U.S. 
experiment  that  detonated  a  227-pound 
nuclear  bomb  at  the  Nevada  Test  Site,  two 
months  prior  to  the  U.S.  condemnation  of 
India’s  nuclear  test. 

•  “Gene  Transfers  Linked  to  Dangerous 
New  Diseases,”  another  health  feature, 
sounds  the  alarm  on  diseases  and  their  grow¬ 
ing  resistance  to  antibiotics.  Both  Third 
World  Resurgence  and  The  Ecologist  ran 
these  stories  that  included  30  new  disea.ses. 

•  “Catholic  Hospital  Mergers  Threaten 
Reproductive  Rights  for  Women”  recog¬ 
nizes  a  July  Ms.  article  by  Christine 
Dinsmore,  in  which  she  lists  threats  to 
womens’  health  issues. 

•  “U.S.  Tax  Dollars  Support  Death  Squads 
in  Chiapas”  is  a  classic  government-mili¬ 
tary  cover-up  story  which  appeared  in 
Slingshot  and  Dark  Night  Field  Notes. 

•  “Environmental  Student  Activists 
Gunned  Down  on  Chevron  Oil  Facility 
in  Nigeria”  highlights  the  voices  that 
went  unheard  by  Chevron  before  a  student 
massacre. 

For  the  other  15  censored  stories,  visit  our 
Web  site  at  www.mediainfo.com/ephome/ 
news/newshtm/stories/04 1 299n  1  .htm.  Hi 


Deal  made  with 
Detroit  engravers 

Detroit  Newspapers  (DN),  the  business 
and  operations  agent  for  Detroit’s  two  daily 
papers,  says  it  reached  a  tentative  agree¬ 
ment  on  noneconomic  issues  with  en¬ 
gravers  represented  by  Graphic  Com¬ 
munications  International  Union  (GCIU) 
Local  289. 

The  union,  which  represents  20  workers, 
also  agreed  to  let  DN  offer  buyout  packages 
to  eight  workers  with  lifetime  job  guaran¬ 
tees.  says  Tim  Kelleher,  the  agency’s  senior 
vice  president  for  labor  relations.  A  GCIU 
spokesperson  says  the  union  will  not  com¬ 
ment  on  the  agreement,  and  federal  media¬ 
tor  Brian  Flores,  who  helped  restart  negoti¬ 
ations  last  summer,  could  not  be  reached. 

The  Detroit  Sunday  Journal,  the  weekly 
founded  by  newspaper  strikers,  reports  the 
three-year  agreement  includes  annual  rais¬ 
es  of  2%  and  an  open  shop  provision  per¬ 
mitting  employees  to  do  union  work  with¬ 
out  joining  the  union. 

Six  unions  representing  about  2,500 
workers  struck  the  Detroit  Free  Press,  The 
Detroit  News,  and  the  DN  agency  in  July 
1995  and  made  an  unconditional  offer  to 
return  to  work  in  February  1997.  This 
February,  the  Detroit  Typographical  Union, 
which  represents  about  95  printers,  became 
the  first  union  to  ratify  a  contract. 

—  Mark  Fitzgerald 


son’s  new  journalism  school  for  aspiring  re¬ 
porters  with  little  training.  The  Reader  Inc. 
Editorial  Training  Center  was  established  to 
address  the  lack  of  qualified  entry-level  jour¬ 
nalists.  The  1 2-week  course  starts  in  August. 

As  vice  president  of  editorial  readership 
at  Thomson  South  Georgia,  a  group  of  six 
small  dailies.  Ziegler  knows  the  difficulties 
small  papers  face  in  finding  and  keeping 
qualified  staff.  One  way  the  school  will  ad¬ 
dress  this  issue  is  by  recruiting  students  from 
communities  that  Thomson  already  serves. 


Ziegler  heads  new 
Thomson  j-school 


Longtime  editor 
and  Thomson  News¬ 
papers  executive 
Lou  Ziegler  has  a 
new  role  that 
harkens  to  an  earlier 
career  choice:  teach¬ 
ing. 

Ziegler  was  ap¬ 
pointed  senior  editor 
and  director  at  Thom¬ 


Lou  Ziegler 
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“Immediate 

Response” 


“  ’nolog)’  delivers  an  efficient  editorial  vehicle  for  new  ^  ^ 

advertisers  to  reach  a  family  audience  interested  in  computerii, 
and  technology.  We  contracted  long-term  arrangements  with  two 
advertisers  as  soon  as  the  broadsheet  page  was 
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Copy  editors:  The  art 
of  article  surgery 

Don  Fry,  advocate  for  copy  editors,  suggests 
ways  that  copy  desks  and  reporters  can  coexist 


by  Bill  Kirtz 

Copy  editors  get  scant  respect.  To 
change  this  truism  —  and  to  move 
better  stories  more  quickly  —  they 
must  convince  bosses  and  reporters  they’re 
their  paper’s  backbone. 

Don  Fry  repeats  this  point  to  news  exec¬ 
utives  across  the  country. 

“You’re  the  safety  net  between  the  copy 
and  the  readers,”  the  well-known  consul¬ 
tant  told  a  New  England  Newspaper 
Association  workshop  in  Danvers,  Mass., 
March  25.  “You’re  the  standard  keepers.” 

Though  the  duties  have  changed  drasti¬ 
cally  with  pagination  tasks  falling  to  the 
copyeditor,  “You  must  stand  up  for  excel¬ 
lence.  You  have  to  be  stronger  as  the  news¬ 
room  gets  weaker.” 

Fry,  former  head  of  the  Poynter 
Institute’s  writing  and  ethics  programs, 
sees  frequent  miscommunication  or  non¬ 
communication  between  the  copy  desk  and 
reporters.  He  says  this  causes  newsroom 
“bristle,”  where  journalists  misunderstand 
and  mistrust  each  other’s  functions. 

To  eliminate  the  bristle  and  speed  and 
improve  the  editing  process.  Fry  says  every 
news  staffer  should  spend  at  least  a  shift  or 
two  on  the  desk.  When  they  see  the  “mael- 
strom-Mixmaster,  the  giant  wad”  of  over- 
long.  under-polished  copy  that  descends  on 
deadline,  he  says,  they’ll  recognize  the  need 
to  get  stories  in  early  and  at  assigned  lengths. 

Writers  can  both  help  editors  and  guar¬ 
antee  that  their  stories  have  focus  by  sug¬ 
gesting  headlines.  Fry  says,  noting  that 
European  reporters  write  headlines  and  cut¬ 
lines  and  help  select  photos. 

Fry  sees  his  Job  as  constantly  asking  exec¬ 
utives.  “Why  do  you  do  that?”  He  says  edi¬ 
tors  should  do  the  same.  They  should  con¬ 
stantly  examine  the  stylebook.  not  simply 
follow  it.  For  example,  most  papers  use  only 
a  person’s  last  name  in  a  second  reference. 
But  if  that  reference  comes  40  paragraphs 
later,  the  writer  should  use  a  title  because  the 
reader  has  forgotten  the  reference. 

A  stickler  for  accuracy.  Fry  defines  this 


not  as  merely  correct.  “It’s  accurate  only  if 
the  reader  understands  it.”  So  editors 
shouldn’t  tell  writers  they  “don’t  like”  a 
lead.  Instead,  say  “The  reader  won’t  under¬ 
stand.”  If  a  reporter  insists  flawed  copy  is 
perfect,  ask  her  to  tell  you  what  she’s  saying. 
She’ll  likely  describe  it  better  than  she’s 
written  it,  and  then  see  the  need  to  clarify. 

Fry  says  editors  should  help  writers  see 
areas  to  improve,  not  win  arguments. 
Discussions  should  not  be  turned  into  con¬ 
tests,  he  stresses.  “Ask  questions,  don’t 
argue.  A  good  copy  editor  does  almost  noth¬ 
ing  to  a  good  story,  and  a  really  good  editor 
can  change  copy  so  the  reporter  doesn’t 
notice.”  Any  close  calls  go  to  the  reporter. 
“He  was  there.  You  weren’t.” 

Turn  mistakes  into  training.  Fry  advises. 
"Chewing  out  someone  for  misspelling  a 
name  produces  fear,  but  not  accuracy.  You 
can’t  assume  he  knows  how  to  be  accurate,” 
so  tell  him  to  ask  every  source  for  a  busi¬ 
ness  card  and  to  make  sure  that  every  line 
on  it  is  correct. 

A  no-cost  way  to  cure  the  “no  feed¬ 
back/little  praise”  syndrome  he  sees  in 
many  newsrooms?  Public  compliments  and 
tearsheet  comments. 

“Praise  is  real  cheap  and  very  powerful,” 
he  says.  And  doing  it  where  other  reporters 
can  hear  “multiplies  the  effect”  because 
they’ll  want  some  too. 

To  Fry,  a  good  newsroom  is  a  talkative 
newsroom  —  editors  and  reporters  reading 
stories  out  loud  for  pace  and  cadence,  staffers 
lauding  each  others’  fresh  approaches. 

To  spark  such  chat.  Fry  recommends 
posting  daily  tearsheets  with  sticky-note 
comments  like,  “This  is  a  terrific  lead 
because  ...”  More  than  a  management  tool, 
this  should  be  democratic.  “Let  anyone  add 
an  opinion.  The  discussion  itself  is  the  goal 
here.  You  want  ongoing  discussion  about 
craft  and  technique.” 

To  further  provoke  comments  and  remind 
colleagues  of  an  editors’  importance.  Fry 
suggests  a  “Catch  of  the  Day”  account  of  a 
goof  the  desk  kept  out  of  the  paper.  He  says 
such  newsletters  and  broadsheets  can  help  if 


NbWS 


they’re  positive,  not  nasty,  identifying  the  sin 
but  not  the  sinner. 

Good  editors  nitpick  but  don’t  ampu¬ 
tate.  Fry  remembers  one  overnight 
deskman  driving  to  a  24-hour  grocery  to 
determine  the  correct  spelling  of 
“FrootLoops.”  A  lazy  editor  would  simply 
have  changed  it  to  “cereal.”  But  this  pre¬ 
served  an  important  detail  and  assured 
accuracy.  Fry’s  point:  “It’s  our  job  to  get  it 
into  the  paper,  not  cut  it  out.” 

Not  all  the  time.  Fry  says  editors  should 
"buff  up  and  stand  for  good  writing,  and 
that’s  not  just  pretty  writing.  It’s  clarity: 
serving  the  reader.”  When  there’s  no  clari¬ 
ty,  “sometimes  you  have  to  have  the 
courage  to  say,  ‘This  story  doesn’t  make 
sense’”  and  spike  it  for  awhile.  H 


Kirtz  is  an  associate  professor  at 
Northeastern  University’s  School  of 
Journalism. 


Recent  journalism  school  graduates  look¬ 
ing  for  that  first  big  break  into  news  will 
get  some  extra  help  next  month  when  Editor 
&  Publisher  Co.  launches  a  biannual  guide 
to  entry-level  and  early-experience  jobs. 

The  new  publication.  “Newspapers  Take 
You  Places  . . .  The  Editor  &  Publisher  Guide 
to  the  Best  Jobs  to  Start  Your  Career”  will 
debut  on  May  1  as  a  free  supplement  to  the 
Editor  &  Publisher  weekly  magazine  and  on 
the  E&P  Web  site:  www.mediainfo.com. 
The  guide,  which  also  will  be  sent  free  to 
college  career  offices  and  placement  bur¬ 
eaus,  will  feature  only  entry-level  job  list¬ 
ings,  along  with  helpful  information  about 
job  hunting,  internships,  and  training  advice. 

Those  seeking  jobs  also  will  be  able  to 
post  ads  and,  on  the  Web  version,  link  re¬ 
cruiters  to  their  resume  or  personal  Web  site. 

"Our  help  wanted  classified  pages  are  the 
most  popular  and  effective  recruiting  ads  in 
the  industry,”  says  Colin  Phillips,  publisher 
of  E&P.  "This  project  expands  the  value  of 
our  service  as  a  reliable  resource  for  recruit¬ 
ers  and  future  employees  of  the  news  world.” 

Career  opportunities  available  in  the  guide 
include  the  traditional  newsroom  roles  of  re¬ 
porter,  writer,  editor,  and  photographer,  along 
with  newer  online  positions  and  jobs  in  mar¬ 
keting,  circulation,  advertising,  graphic  de¬ 
sign,  business,  production,  distribution,  pub¬ 
lic  relations,  human  resources,  and  archives. 

To  receive  a  copy  of  the  guide,  write  to:  H. 
Preuss,  11  W.  19th  St..  lOth  floor.  NY,  NY 
10011-4234,  or  hazelp@mediainfo.com. 
Anyone  seeking  to  place  a  "position  wanted” 
ad  should  call  212-675-4380,  ext.  171. 


J-schoolers’  guide 
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I  can’t  believe  it’s  not  the  Times 

Pub.  group  parody’s  ‘Gray  Lady’  for  April  Fools’ 


by  David  Noack 


When  does  "All  the  News  That's  Fit 
to  Print”  become  "All  the  News 
We  Could  Afford  to  Print"?  On 
April  1,  of  course,  when  The  New  York  Times 
found  itself  the  target  of  a  parody  prankster. 

The  32-page  parody  issue,  which  cost  $4 
at  the  newsstand,  and  created  by  Hard  Eight 
Publishing  in  Manhattan,  was  partially 
funded  to  the  tune  of  $50,(XX)  by  British 
entrepreneur  Richard  Branson,  who  owns 
Virgin  Atlantic  Airways,  a  record  company 
and  a  soft  drink  maker. 

".isr-  Chcyetoil®'*®’****  ^ 


Polly,  who  wanted  to  create  a  humor  maga¬ 
zine.  He  created  a  prototype  and  was  hired 
by  Welsh. 

“I  came  to  [Polly]  after  Christmas  and  said 
that  we  should  do  a  parody  of  The  Ne^'  York 
Times,  because  I  think  it  would  be  fun.”  says 
Welsh.  He  says  that  about  22  writers  worked 
on  the  project  since  November  1998,  with 
most  having  other  Jobs  at  magazines  or  free¬ 
lancing.  The  majority  of  them  were  under  30. 

Welsh  is  surprised  the  effort  remained  a 
secret.  For  accounting  purposes,  a  new 
company.  Hard  Eight  Publishing,  was 
formed  to  create  the  newspaper.  The  com¬ 
pany  will  now  be  disbanded. 

"1  assumed  that  it  would  leak  and  it  never 
did.  We  did  it  Just  for  fun  and  it  came  out 
very  well,”  says  Welsh,  who  parodied  the 
New  York  Post  about  a  decade  ago. 

More  than  1 15,{XX)  copies  of  the  four-sec¬ 
tion  parody  were  published,  with  100,000 


appearing  at  newsstands  in  New  York  and  in 
select  markets  across  the  country.  The  other 
15,000  copies  were  freely  distributed  to 
Virgin  Atlantic  passengers. 

"Virgin  Atlantic  enjoys  a  reputation  as  a 
fun,  innovative  company  and  for  giving 
people  a  good  time.”  says  David  Tait.  Virgin 
Atlantic  executive  vice  president. 

Michael  Glavin,  a  managing  partner  at 
CMC  Communications,  says  the  news  is 
more  about  parcxlying  itself  than  spoofing  the 
paper.  "Obviously  the  whole  year  was  a  paro¬ 
dy  of  news.  You  got  a  wrestler  elected  gover¬ 
nor;  you  got  Monica.  It  was  a  great  year  to  do 
parody,  period,  because  the  real  ammunition 
wasn’t  the  New  York  Times  it  was  the  news 
itself  and  the  Nen-  York  Times  is  really  the 
quintessential  news  vehicle.  I  think  it’s  noth¬ 
ing  more  than  a  compliment,”  says  Glavin, 
whose  firm  handles  Virgin  Atlantic  ads  and 
created  airline  ads  for  the  parody  issue. 

Branson,  the  founder  of  Virgin  Atlantic, 
is  known  for  April  I  pranks.  In  1992,  his 
custom-built,  hot-air  balloon/UFO,  com¬ 
plete  with  green-suited  Martian  dwarfs, 
managed  to  cause  major  gridlock  as  it  flew 
over  a  London  suburb.  H 
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Even  as  newspapers 
strive  to  make  their 
Web  sites  prof¬ 
itable,  many  are  wrestling 
with  the  more  basic  ques¬ 
tion  of  how  to  fit  the  new 
venture  into  their  existing 
organizational  setup.  It’s  a 
an  issue  that  “probably 
should  get  a  higher  priori¬ 
ty  than  it  does,”  says 
Kathleen  Criner,  a  busi¬ 
ness  and  new  media  con¬ 
sultant  in  McLean,  Va.  Picking  the  wrong 
model  can  create  an  organizational  gap 
that  can  undercut  credibility  with  advertis¬ 
ers  and  ultimately  cause  them  to  spend 
money  elsewhere,  she  says. 

She  and  other  experts  agree  that,  no  one 
model  works  for  everyone.  “There’s  no 
right  way  to  do  it,”  says  Bill  Furlong,  pres¬ 
ident  of  Chicago-based  online  advertising 
network  B2BWorks.  “I’ve  seen  a  single 
company  try  various  different  models.” 

Some  newspapers  have  online  divisions 
distinct  from  the  print  product  (The  New 
York  Times  and  Cox  Newspapers  Inc.  are 
examples),  while  others  manage  their  Web 
sites  using  a  staff  integrated  throughout 
the  newspaper.  Most  are  somewhere  in  the 
middle,  Criner  says,  although  she  has  seen 
some  bigger  companies  moving  toward 
integration  in  the  past  year. 

A  common  approach  is  to  establish  a 
separate  division  with  a  separate  budget, 
then  integrate  it  into  the  newsroom.  That’s 
the  approach  the  Houston  Chronicle  took 
four  years  ago  with  its  Web  site  (chron. 
com).  Joycelyn  Marek,  vice  president  for 
marketing  and  electronic  products,  says 
while  a  separate  staff  manages  the  Web 
content,  the  online  ad  reps  operate  with 
their  print  counterparts  and  all  Web  staffers 


www.chron.com 


Kathleen  Criner 


www.flstarweb.com 


Experts  warn  that  while  integration  may 
be  attractive  for  its  lower  cost,  the  staff’s 
compensation  and  training  will  need 
adjusting.  Joe  Frederickson,  vice  president 
for  marketing  at  the  Press- Enterprise  in 
Riverside,  Calif.,  and  president  of  the 
International  Newspaper  Marketing 
Association,  favors  a  dedicated  online  ad 
staff  with  a  clearly  focused  mission  that’s 
unencumbered  by  pay,  priority,  and  train¬ 
ing  issues.  The  Press-Enterprise's  online 
venture  is  tethered  to  the  newspaper  by  edi¬ 
torial  and  classified  staff,  but  an  online 
staffer  edits  the  content  for  the  Web  site, 
iniandempireonline.com.  “You  can’t  Just 
shovel  it  over,”  Frederickson  says. 

Whatever  the  model,  any  venture 
requires  a  financial  commitment.  “If  they 
want  to  create  viable,  profitable  new 


E6PP’s  Newspaper  Stocks 
box  is  on  Page  8  this  week 
with  a  story  on  the  Dow  Jones 
Industrial  Average  and 
newspaper  company 
stock  prices. 
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Times  Mirror  Co.,  through  an  investment  affiliate,  is  expand¬ 
ing  its  marketing  reach  with  the  purchase  of  ValuMail,  a 
Hartford.  Conn.-ba.sed  preprint  distribution  company.  ValuMail 
distributes  to  more  than  1.1  million  households  in  Connecticut 
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WSJ  taps  Russian  market 

Seeking  to  tap  the  Eastern  Europe  market.  The  Wall  Street 
Journal.  The  Financial  Times,  and  Moscow  Times  publisher. 
Independent  Media,  will  launch  a  Russian-language  business 
daily  in  August.  The  as  yet  unnamed  journal  will  contain  orig¬ 
inal  content  and  translated  items  from  the  parent  companies, 
which  will  each  own  one-third  of  the  daily.  A  six-person  board 
of  directors  representing  the  three  companies  will  oversee  the 
Joint  venture,  which  is  expected  to  be  profitable  in  three  to 
four  years. 

Journal  News  adds  edition 

The  Journal  News,  the  Gannett  Co.  newspaper  that  replaced 
10  suburban  New  York  City  dailies  last  October,  will  introduce  a 
Putnam  County  edition  April  12.  Putnam  County  is  currently 
served  by  the  northern  Westchester  edition.  The  Journal  News 
will  add  three  full-time  reporters  to  the  Putnam  staff. 

Rock  Valley  Community 
Press  redesigns,  renames 

Rock  Valley  Community  Press,  a  division  of  Ames,  Iowa- 
based  Midwest  Newspapers,  redesigned  and  changed  the  names 
of  its  newspajjers.  The  Parks  Journal  becomes  The  Post-Journal', 
The  Rockton-Roscoe  Herald  becomes  The  Herald',  The 
Pecatonica/Winnei’aho  Gazette  becomes  The  Gazette;  and  The 
Northern  O^le  County  Tempo  becomes  Tempo. 

Rock  Valley  also  opened  satellite  offices  in  two  northern 
Illinois  communities  served  by  its  weeklies,  Byron  and 
Pecatonica.  Rock  Valley  is  a  group  of  weeklies,  shoppers,  and 
monthlies  in  northern  Illinois. 

News  Corp.  extends  cable 

News  Corp.  plans  to  expand  its  cable  television  reach,  buy¬ 
ing  “substantially  all”  of  Liberty  Media  Corp.’s  portion  of  a 
Joint  venture  in  a  $1.43  million  stock  swap.  The  Fox/Liberty 
Network  is  half  owned  by  News  Corp.  subsidiary  Fox 
Entertainment  Group. 

Under  the  deal,  announced  last  week.  News  Corp.  will  gain 
control  of  regional  sports  network  Fox  Sports  Net.  which  reach¬ 
es  more  than  62  million  households  across  the  United  States, 
entertainment  network  FX,  which  reaches  more  than  39  million 
households,  and  other  related  businesses. 
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EOT  VIEWPOINT 


Newspapers’  credibility 

For  the  American  Society  of  Newspaper  Editors  (ASNE),  San  Francisco  will  be  a 
pleasant  place  where  they  will  confront  unpleasant  realities.  Just  in  time  for  its 
annual  meeting  beginning  Tuesday  come  two  surveys  demonstrating  how  badly 
newspapers  are  doing  in  the  two  areas  most  important  to  ASNE:  the  diversity  of  their 
newsrooms  and  the  credibility  of  their  news-gathering. 

Though  ASNE  has  not  yet  released  its  annual  survey  of  minority  newsroom  employ¬ 
ment,  nobody  should  expect  anything  very  good.  If  the  past  is  any  indication  —  and  it 
has  been,  year  after  wearying  year  for  more  than  a  decade  —  expect  the  percentage  of 
journalists  of  color  to  make  up  a  little  more  than  1 1%  of  newsroom  employment.  In  a 
nation  where  nearly  one  of  every  four  Americans  is  a  member  of  a  racial  or  ethnic 
minority,  the  industry’s  continuing  failure  to  diversify  threatens  to  drive  newspapers  into 
irrelevance  and  isolation  in  their  own  communities. 

We  do  know  the  results  of  the  new  Pew  Research  Center  survey  on  news  media  cred¬ 
ibility  —  and  any  editor  would  find  them  dispiriting.  It  seems  that  having  squandered 
the  general  public’s  respect  and  trust,  news  organizations  are  now  alienating  their  own 
employees. 

By  substantial  margins,  working  reporters  and  news  executives  in  both  print  and  elec¬ 
tronic  media  believe  news  organizations  are  out  of  touch  with  the  public,  editorialize  in 
their  coverage,  and  are  shunning  real  news  in  favor  of  “infotainment.”  To  its  great  cred¬ 
it  —  and  the  newspaper  industry’s  good  fortune  —  ASNE  has  never  shrunk  from  the 
hard  and  mostly  thankless  work  of  improving  diversity  and  credibility.  Here’s  hoping 
that  in  San  Francisco,  where  Tony  Bennett  left  his  heart,  editors  don’t  lose  heart  now. 

...  and  NATO’s 

Last  week  in  this  space  we  deplored  the  reign  of  terror  Slobodan  Milosovic  is 
unlea.shing  against  what  is  left  of  Yugoslavia’s  free  press.  We  charged  him  with 
the  murder  of  editor  in  chief  Baton  Haxhiu  and  two  other  writers  from  Kosovo’s 
principal  Albanian-language  daily,  Koha  Ditore.  That  information  came  from  a  NATO 
briefing  in  Brussels  —  one  of  several  unconfirmed  reports  of  Serbian  “murders”  passed 
along  by  allied  officials.  Fortunately,  NATO  was  wrong:  Haxhiu  turned  up  alive  and 
well  in  London  the  other  day. 

The  Haxhiu  report  is  symptomatic  of  serious  problems  in  the  information  policy 
NATO  and  U.S.  officials  have  adopted  for  the  Kosovo  conflict.  Briefers  in  Brussels  and 
at  the  Pentagon  want  to  have  it  both  ways:  They  feel  free  to  spread  unconfirmed  rumors 
about  Serbian  atrocities  —  yet  refuse  to  give  the  kind  of  details  about  damage  from 
allied  bombing  missions  that  were  routinely  disclosed  in  past  conflicts.  No  responsible 
journalist  wants  the  NATO  allies  to  reveal  their  war  plans.  But  when  their  officials  will 
talk  only  vaguely  about  the  targets  hit  and  the  missions  flown,  they  are  denying  their  cit¬ 
izens  the  facts  needed  to  assess  the  allies’  progress.  Milosovic  already  knows  the  extent 
of  the  bombs’  damage.  It  is  only  the  people  of  Western  democracies  who  are  kept  in  the 
dark  when  NATO  spins  without  specifics. 
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Comm,  colleges: 
Journalist’s  friend 

I  agree  with  Clay  Morgan,  managing 
editor  of  Bartlett  Newspapers,  that  jour¬ 
nalism  schools  must  still  concentrate  on 
the  basic  writing  skills  so  students  will  be 
prepared  to  enter  the  work  force  (E&P, 
Feb.  13,  “Letters  to  the  Editor,”  p.  23). 

Community  college  Journalism  pro¬ 
grams  do  a  fine  Job  in  that  regard,  as  they 
offer  mostly  writing  and  editing  classes 
to  prepare  students  for  upper-level  col¬ 
lege  work  and  also  for  students  to  begin 
writing  for  their  community  college 
newspaper. 

When  community  college  students 
transfer  to  a  four-year  university,  they  are 
skilled  in  the  basics  of  news  reporting  and 
writing  and  can  begin  working  for  their 
four-year  college  newspaper.  Research 
shows  that  community  college  transfer 
students  fare  quite  well  at  the  four-year 
level  in  obtaining  their  bachelor's  degrees. 
Then  they  become  attractive  candidates 
for  newspaper  Jobs  based  on  their  experi¬ 
ence  at  both  the  Junior  college  and  four- 
year  level. 

David  Merves 
professor  of  Journalism. 

Miami-Dade  Community  College. 

Miami,  Fla. 

50  YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  April  9, 1949 

A  policy  of  moving  progressively 
but  cautiously  toward  a  35-hour  work¬ 
week  in  the  nation’s  pressrooms  has 
been  adopted  by  the  International 
Printing  Pressman’s  and  Assistants’ 
Union  of  North  America. 

The  board  confirmed  the  principle, 
expressed  in  a  resolution  at  the  1948 
convention,  but  declared  the  union 
should  not  engage  in  an  international 
campaign  at  this  time.  Rather,  the 
directors  felt,  the  local  union  might 
strive  for  “a  gradual  and  systematic 
reduction  of  the  workweek.” 


Journalism  students  of  the 
University  of  Miami  are  given  an 
opportunity  to  write  in  each  Sunday 
issue  of  the  Miami  News.  A  page  is 
allotted  to  articles  written  and  edited 
by  students. 


The  key  is 
market  domination 

In  regard  to  Rep.  Michael  G.  Oxley’s 
bill  calling  for  the  end  of  the  newspa¬ 
per/TV  cross-ownership  ban  (E&P,  Feb. 
20,  “Cross-ownership  fight  renewed.”  p. 
14),  this  is  only  the  latest  salvo  in  the  23- 
year-old  battle  to  knock  down  competition 
and  diversity  in  local  media  markets. 

Recently,  it  was  announced  that  Media- 
News  Group’s  William  Dean  Singleton  had 
taken  an  option  to  buy  the  leading  television 
station  in  Fairbanks.  Alaska,  where  he  also 
operates  the  Fairbanks  Daily  News-Miner, 
which  prevents  him  from  acquiring  a  TV 
station  in  the  same  market,  but  he  is  quoted 
(E&P,  “Singleton  buys  Alaska  TV  option,” 
Dec.  26,  1998.  p.  10)  as  explaining  his  first- 
ever  move  in  expanding  his  newspaper 
empire  into  television:  “We  would  not  be 
interested  in  buying  radio  or  television  sta¬ 
tions  in  markets  where  we  don’t  have  news¬ 
papers.”  That  says  it  all:  market  domination. 

To  Justify  ending  the  ban.  the  current 
mantra,  as  voiced  by  Rep.  Oxley,  is: 
“Diversity  and  competition  abound.  . . .  The 


ban  is  outdated  and  anti-competitive.”  This 
red  herring  presumably  refers  to  the  growth 
of  cable  TV  and  the  Internet.  Ask  any  pub¬ 
lisher  of  a  weekly  or  small  daily  who  com¬ 
petes  in  a  larger  daily  market  who  his  major 
competition  is.  It’s  not  cable  or  the  Internet: 
it’s  the  dominant  daily  and  the  radio/TV 
stations.  And  daily  papers  are  fast  moving 
into  the  Internet  to  “protect  the  franchi.se.” 

We’re  not  talking  here  about  the  tele¬ 
com  giants  slugging  it  out  across  the  coun¬ 
try.  We’re  talking  about  local  markets  with 
discrete  geographical  boundaries.  Within 
tho.se,  it  is  still  anti-competitive  to  allow 
single-ownership  dailies  to  add  to  their 
domination  by  taking  over  radio  and/or  TV 
stations.  The  cross-ownership  ban  is  not 
designed  to  feed  the  hungry  maw  of 
acquisitive  media  companies.  It  is  a  pillar 
in  support  of  competition  and  diversity.  We 
may  not  be  able  to  do  anything  to  stem  the 
media  merger  mania  on  a  national  scale, 
but  we  can  stand  firm  in  supporting  these 
basic  values  in  local  markets,  with  the  help 
of  the  cross-ownership  rule. 

Victor  Jose 
Richmond,  Ind. 
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NEWSPEOPLE 


ARKANSAS 
DEMOCRAT  GAZETTE 

RON  BEACH  to  classified  advertising 
manager  of  the  paper  in  Little  Rock,  Ark., 
from  western  regional  manager  of  AdQuest 
Classified  in  Grand  Junction,  Colo. 

ASSOCIATED  PRESS 

ANTHONY  JEWELL  to  correspon¬ 
dent  in  charge  of  the  bureau  in  Madison. 
Wis.,  from  national  editor  on  the  main 
editing  desk  for  the  company  in  New 
York.  He  succeeds  SHARON  THEIMER 
who  moves  to  correspondent  in  Sacra¬ 
mento,  Calif. 

BALTIMORE  SUN 

BILL  PRITCHARD  to  general  fore¬ 
man  in  the  packaging  department  of  the 
Maryland  newspaper’s  printing  facility, 
from  assistant  foreman/inserting  and 
mailroom  foreman. 

JUANITA  GRAY  to  assistant  foreman/ 
employee  development  from  human  re¬ 
sources  generalist  for  Youth  Services 
International  at  Charles  H.  Hickey  Junior 
School,  in  Baltimore. 

JAMES  (PAT)  GRIMM  to  preprint 
coordinator,  from  customer  service  repre¬ 
sentative  for  Quebecor  Printing. 

ROBIN  MILLIGAN  to  inside  sales 
manager  for  SunSource,  the  paper’s  infor¬ 
mation  service  and  merchandising  arm. 
from  sales  representative  for  SunSource. 

GEORGE  OWENS  to  advertising 
sales  manager  for  the  Carroll  County  edi¬ 


O’MEARA 
BLETHEN  MAINE 
NEWSPAPERS 


tion  of  the  paper,  from  real  estate  manager 
at  Patuxent  Publishing  in  Columbia,  Md. 

JOHN  WOODS  to  home  delivery 
manager,  from  state  circulation  operations 
manager. 

CELIA  KURISCH  to  home  delivery 
manager,  from  assistant  superintendent, 
packaging. 

SCOTT  BANKER  to  advertising  sales 
manager  for  the  zoned  edition  of  the  pajjer 
in  Anne  Arundel  County,  from  district 
leader/sales  manager  for  the  J.C.  Ehrlich 
Co.,  in  Gaithersburg,  Md. 

BLETHEN  MAINE 
NEWSPAPERS 

EDWARD  S.  O’MEARA  JR.  to  direc¬ 
tor  of  marketing  and  communications  of 
the  company’s  papers,  Portland  (Maine) 
Press  Herald  and  the  Maine  Sunday 
Telegram,  and  principle  company  spokes¬ 
person,  from  director  of  communications 
for  Guy  Gannett  Communications. 

JEAN  EICHENBAUM  to  chief  finan¬ 
cial  officer  of  the  Press  Herald  and 
Telegram,  from  consulting  work  for  smalt 


EICHENBAUM 
BLETHEN  MAINE 
NEWSPAPERS 


KELLY 

BLETHEN  MAINE 
NEWSPAPERS 


businesses  in  Tampa,  Fla. 

.MARYANNE  KELLY  to  director  of 
labor  relations,  from  director  of  labor  rela¬ 
tions  at  Guy  Gannett  Communications. 

TOM  GANGEWER  to  controller, 
managing  the  accounting  department  at 
the  Press  Herald  and  Telegram,  from 
financial  accounting  supervisor. 

DOW  JONES  &  CO. 

SCOTT  D.  SCHULMAN  to  vice  presi¬ 
dent  strategic  planning  and  development  of 
the  company,  from  partner  of  the  commu¬ 
nications,  media,  and  technology  practice, 
Booz,  Allen  &  Hamilton,  in  New  York.  He 
succeeds  GORDON  CROVITZ,  who 
becomes  senior  vice  president,  electronic 
publishing. 

PORT  ARTHUR  NEWS 

JOE  BEN  OLLER  to  publisher  of  the 
daily  paper  in  Port  Arthur,  Texas,  from 
publisher  of  the  Sapidpa  (Okla.)  Daily 
Herald. 

He  succeeds  EDDIE  BLAKELEY 
who  moves  to  the  Kilgore  (Texas)  News 


II  E<gP  OBITUARIES  J 


Dirks,  Van  Essen  &  Associates 


Herald  as  publisher. 


ROCKY  MOUNTAIN  NEWS 

SUSAN  DEANS  to  assistant  managing 
editor  of  the  daily  paper  in  Denver,  Colo., 
from  editor  of  The  Sun  News  in  Myrtle 
Beach,  S.C. 


SEATTLE  TIMES  CO. 

MEI-MEI  CHAN  to  vice  president/ 
circulation  for  the  company,  in  charge  of 
all  sales,  distribution,  and  service  func¬ 
tions  for  The  Seattle  Times  and  the 
Seattle  Post-Intelligencer,  from  director 
of  circulation. 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


We  specialize  in  assisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-daily 
newspaper  groups. 


LUCIEN  AIGNER,  one  of  the  first 
known  photojoumalists  to  use  a  35mm 
camera  to  capture  candid  images  of  pre¬ 
war  Europe,  died  March  29,  in  Great 
Barrington,  Mass.,  at  the  age  of  97.  The 
Hungarian-born  photographer  was  known 
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for  his  images  of  Albert  Einstein,  1941,  in 
front  of  a  blackboard  in  a  Princeton  class¬ 
room,  and  the  image  of  Benito  Mussolini, 
tweaking  his  nose  at  a  conference  in  1935, 
which  ran  on  Newsweek's  cover  in  1941. 

PAT  DAVIS,  39,  anchor  at  CBS  affiliate 
station,  KOVR-TV,  in  Sacramento,  Calif., 
died  of  complications  from  breast  cancer 
on  March  20.  She  joined  the  CBS  affiliate 
in  1991  as  a  reporter  before  being  promot¬ 
ed  to  noon  news  anchor. 

PHIL  FOLRNEY,  69,  president  of  the 
West  Virginian  Press  Association 
Foundation  and  former  owner  of  Star 
Printing  and  Publishing  Co.,  died  of  com¬ 
plications  from  diabetes  on  March  27.  He 
owned  the  publishing  company  which  pub¬ 
lished  the  Ravenswood  (W.Va.)  News  for 
33  years  before  selling  it  in  1988.  In  1991, 
he  was  named  the  state’s  first  Premier 
Journalist,  the  highest  award  given  by  the 
West  Virginian  Press  As.sociation. 

J.D.  HOLMES,  84,  former  Associated 
Press  reporter  who  covered  Montana  state 
government  for  30  years,  died  March  21. 
He  covered  the  legislature  from  1948  until 
1978.  A  formidable  mathematician,  a  spe¬ 
cial  session  on  the  Legislature  was  called 
into  session  when  he  discovered  a  major 
mistake  in  an  appropriations  bill  after  the 
legislators  had  gone  home  for  the 
evening. 

His  notes,  which  accumulated  up  to  71 
file  cabinets,  from  his  daily  routine  of  cut¬ 
ting  clippings  from  several  newspapers, 
was  donated  to  the  Montana  Historical 
Society,  where  they  continue  to  be  used  for 
reference. 

RAY  F.  MACK.  86,  former  president 
and  business  manager  of  the  former 
Washington  Daily  News,  died  of  complica¬ 
tions  from  diabetes  on  April  2. 

In  1972,  after  the  paper  was  sold  by 
Scripps-Howard  Newspapers,  he  became 
assistant  to  the  general  business  manager 
of  the  company.  In  1975,  he  was  promoted 
to  assistant  business  manager,  where  he 
remained  until  his  retirement  in  1979. 

WALTER  NEAL.  69,  a  photographer 
for  the  Chicago  Tribune,  died  of  cancer  in 
his  home  in  Evergreen  Park.  Ill.,  on  April  1. 

In  the  late  1960’s,  with  no  formal  train¬ 
ing  in  photography,  he  began  his  photo- 
journalistic  career  with  the  Tribune,  after 
he  captured  on  film  a  tornado  that  swept 
through  the  Oak  Lawn  area. 

Over  the  years  he  would  go  on  to  win 


several  photography  awards  from  the 
National  Press  Photographers  Association 
and  the  Illinois  Press  Photographers 
Association,  for  which  he  once  served  as 
president. 

ANIL  RATTAN,  42,  a  freelance  jour¬ 
nalist.  was  found  stabbed  and  strangled  to 
death  in  his  home  in.  New  Delhi,  India,  on 
March  20.  He  was  the  third  journalist 
killed  in  the  capital  in  two  months. 

IRFAN  HL'SSAIN,  a  cartoonist  for 
Outlook  Magazine  was  abducted  and 
found  murdered  along  the  shoulder  of  a 
busy  highway,  and  SHIVANI  BHATNA- 
GAR,  an  investigative  reporter  for  the 
Indian  Express  was  killed  by  two  visitors 
in  her  home.  It  is  still  uncertain  if  the 
killings  are  related,  and  they  still  remain 
unsolved. 


ExSfP  AWARDS 


The  1998  SAIS-Novartis  Prize  for 
Excellence  in  international  journalism  has 
been  awarded  to  David  Hoffman,  chief  of 
The  Washington  Post's  Moscow  bureau,  for 
10  articles  he  wrote  on  the  former  Soviet 
military-industrial  complex  in  post-com¬ 
munist  Russia. 

The  1998  Pan  American  Health 
Organization’s  awards  for  excellence  in 
international  health  reporting  was  present¬ 
ed  to  California  writer  John  Cohen  of 
Science  magazine  and  Nancy  Stancill  of 
The  Charlotte  (N.C.)  Obseixer.  Each  will 
receive  a  cash  prize  of  $1,500.  The  award 
was  established  to  encourage  coverage  of 
issues  related  to  global  health.  All  entries 
for  the  1999  awards  for  best  U.S.  broad¬ 
cast,  magazine,  and  newspaper  stories  are 
due  Oct.  15,  1999. 


_ ^JEWSPFOPLfc _ 

by  Vernetle  Dorvil 

The  1999  Goldsmith  Prize  for  inves¬ 
tigative  reporting,  sponsored  by  Harvard’s 
John  F.  Kennedy  School  of  Government, 
was  awarded  to  journalists  Manny  Garcia, 
Dan  Keating.  Joseph  Tanfani,  and  Andres 
Viglucci  from  The  Miami  Herald.  The 
newspaper  and  these  reporters  were  award¬ 
ed  for  the  investigative  pieces  on  voter 
fraud  in  the  1997  Miami  mayoral  election. 

The  third  annual  World  Press 
Freedom  Prize,  which  is  given  by  the 
United  Nations  and  the  Guillermo  Cano 
foundation,  will  be  awarded  to  Mexican 
journalist  and  editor,  Jesus  Blancomelas. 
On  May  3,  he  will  receive  the  award  and  a 
$25,000  prize.  The  award  is  given  to  jour¬ 
nalists  who  work  under  dangerous  situa¬ 
tions  or  dictatorships.  The  63-year-old 
editor  continues  to  investigate  drug  traf¬ 
fickers  even  though  he  survived  an  assas¬ 
sination  attempt  that  was  made  on  his  life 
two  years  ago.  He  is  the  chief  editor  and 
founder  of  the  weekly  paper  Zeta  in 
Tijuana,  Mexico. 

Winners  of  the  1998  George  Polk 
Awards,  sponsored  by  Long  Island 
University,  are:  Gardiner  Harris  and  R.G. 
Dunlop,  environmental  reporting;  Amy 
Goodman  and  Jeremy  Scahill,  radio  report¬ 
ing;  Brian  Ross  and  Rhonda  Schwartz, 
television  reporting;  Donald  L.  Barlett  and 
James  B.  Steele,  national  reporting; 
Clifford  J.  Levy,  local  reporting;  Robert 
Whitaker  and  Dolores  Kong,  medical 
reporting;  Alix  M.  Freedman,  international 
reporting;  Joe  Stephens,  legal  reporting; 
Mary  Jordan,  Keith  Richburg,  and  Kevin 
Sullivan,  economic  reporting;  Tracy 
Wilkinson,  foreign  reporting;  Philip 
Gourevitch,  for  a  book  published;  Juan 
Gonzalez,  commentary;  and  Russell  Baker, 
the  career  award. 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


ore  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 
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COVER  STORY 


BY  JOE  STRUPP 


Pressing 

issues 

President  Clinton  joins  debate 

at  ASNE  gathering 


IJetroil  4free 

“I  don’t  see  [the  Web]  as  the  enemy. 
...  We  need  to  make  it  part  of  the 
news-gathering  process.” 

—  Bob  McGruder,  exec,  editor 


From  crippled  credibility  to 
lost  readership  and  growing 
Internet  competition,  editors 
and  publishers  at  newspapers 
around  the  country  are  strug¬ 
gling  with  a  slew  of  issues  as  the 
American  Society  of  Newspaper  Editors 
(ASNE)  annual  conference  opens  in  San 
Francisco  this  week. 

Among  those  speaking  at  the  annual 
gathering  is  President  Bill  Clinton, 
who  plans  to  address  the  participants 
on  April  15. 

Editors  who  were  interviewed  are 
forthright  about  the  mounting  problems 
that  have  hit  the  industry  in  recent 
years,  but  they  believe  newspapers  can 
improve  if  they  focus  on  readers  and 
utilize  new  ideas. 

“We’ve  got  to  find  new  ways  of  doing 
things  that  will  support  our  economic 
success  but  without  losing  sight  of  what 
newspapers  are  all  about,  which  is  good 
journalism,”  says  ASNE  president 
Edward  Seaton,  who  will  kick  off  the 
conference  with  a  welcoming  address 
on  April  14. 


Many  newspapers  have  already 
implemented  effective  solutions  to  com¬ 
bat  problems,  ranging  from  more  public 
input  in  newsroom  meetings  to  better 
delivery  service  and  expanded  local 
news  coverage. 

The  top  concern  among  most  industry 
leaders  is  a  perceived  loss  of  credibility, 
due  in  part  to  the  increased  use  of 
unnamed  sources  and  third-party  attribu¬ 
tion  seen  most  recently  in  the  reporting 
of  the  Monica  Lewinsky  affair. 

“If  people  don’t  have  confidence  that 
what  they’re  reading  is  fair  and  accurate, 
they  will  stop  trusting  it,”  says  Doug 


Clifton,  executive  editor  of  The  Miami 
Herald.  “Those  who  practice  the  craft 
need  to  know  how  important  the  role  of 
newspapers  is.” 

Other  news  veterans  contend  that 
some  high-profile  miscues  such  as  the 
Cincinnati  Enquirer/Chiqmia  Banana 
settlement,  the  open  apology  by  the  San 
Jose  Mercury  News  over  its  CIA  drug 
link  story,  and  similar  incidents  in  televi¬ 
sion  and  Internet  reporting  have  hurt 
newspapers’  reputations. 

“The  public  is  more  informed  than  it 
was  20  or  30  years  ago  and  less-willing 
to  be  fed  a  version  of  events,”  says  Art 
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Brisbane,  publisher  of  The  Kansas  City 
Star.  “They  think  we  are  motivated  more 
by  our  own  opinions,  and  to  a  degree  they 
are  right.  We  have  to  regain  their  trust.” 

Brisbane,  who  has  served  as  publish¬ 
er  for  two  years  and  previously  as  editor 
for  five  years,  says  a  key  to  improved 
credibility  is  letting  readers  know  more 
about  the  news-gathering  process  and 


columns  for  the  editorial  page.  “We  are 
trying  to  communicate  with  readers 
more,”  he  says.  “We  have  set  standards, 
let  them  know  what  they  are,  and 
remained  consistent  with  them.” 

Many  newspapers,  such  as  The 
Sacramento  (Calif.)  Bee,  have  opened  up 
newsroom  meetings  to  readers  and 
allowed  them  equal  space  to  comment 


“If  people  don’t  have  confidence 
that  what  they’re  reading  is  fair  and 
accurate,  they  will  stop  trusting  it.’’ 
—  Doug  Clifton,  exec,  editor 

She  M\m\  Herath 


promoting  journalistic  ethics  that  news¬ 
papers  use.  He  also  says  editors  and 
publishers  need  to  be  more  available  to 
hear  reader  complaints  and  review  con¬ 
troversial  topics. 

Atlanta  Constitution  editor  Ron  Mar¬ 
tin  agrees:  “I  don’t  think  we  explain 
ourselves  to  the  public  as  well  as  we 
should.  We  also  need  to  work  on  accu¬ 
racy  and  writing.” 

Clifton  places  at  least  some  of  the 
blame  on  the  ability  of  readers  to  find  out 
information  elsewhere  and  question  a 
newspaper’s  reporting. 

“A  reader  has  an  incredible  variety  of 
sources  to  check  with  —  radio,  televi¬ 
sion,  and  the  Internet  —  so  if  they  .see 
that  we  have  something  wrong  compared 
to  someone  else,  they  will  stop  trusting 
us.”  says  Clifton. 

Seaton,  who  plans  to  announce  the 
results  of  a  newsroom  survey  on  credi¬ 
bility  and  other  issues  at  the  conference, 
says  one  of  the  solutions  is  to  set  down 
more  concrete  standards  of  journalism 
and  ethics,  with  public  input.  He  also 
says  newspapers  must  not  be  frightened 
by  the  fall-out  from  admitting  mistakes 
and  be  freer  to  clear  the  record. 

“If  you  don’t,  you  leave  the  public 
without  an  understanding  of  why  you  do 
what  you  do,”  says  Seaton,  a  key  sup¬ 
porter  of  the  Uniform  Corrections  Act, 
legislation  under  consideration  in  several 
states  that  would  ease  libel  penalties 
when  corrections  are  published  quickly. 
“There  is  a  need  to  articulate  our  stan¬ 
dards  and  stick  to  them.” 

Bob  McGruder,  executive  editor  of 
the  Detroit  Free  Press,  says  his  paper 
has  attempted  to  improve  its  image 
among  readers  by  focusing  more  on  cor¬ 
rections  and  letting  readers  write 


and  critique  story  assignments.  The  Bee 
also  instituted  “brown  bag”  lunch  meet¬ 
ings  several  years  ago  to  discuss  newspa¬ 
per  ethics  among  staff. 

Another  concern  among  newspeople 
is  lost  readership  and  declining  circula¬ 
tion.  Since  1990,  the  number  of  daily 
newspapers  has  dropped  from  1 ,6 1 1  to 
1 ,489,  while  overall  daily  circulation  has 
declined  from  82  million  readers  to  62 
million,  according  to  Editor  & 
Publisher  statistics.  Sunday  readership 
also  has  dropped,  from  67  million  to  63 
million,  since  1990,  although  the  num¬ 
ber  of  Sunday  newspapers  is  up  slightly, 
from  863  to  903. 

Los  Angeles  Times  editor  Michael 
Parks  says  more  demands  for  working 
women  and  competition  from  other 
news  sources  —  such  as  the  Internet  and 


and  is  relevant  to  their  lives  today.” 

Frank  Caperton,  executive  editor  of 
The  Indianapolis  Star-News,  says  infor¬ 
mation  on  daily  needs  such  as  schools, 
health,  entertainment,  and  home 
improvement  is  vital,  along  with  stories 
that  interest  readers  more  and  provide 
local  flavor. 

“We’ve  got  to  find  a  way  to  engage 
readers  and  show  them  that  newspapers 
are  essential  to  their  lives,”  Caperton 
says.  “The  lives  of  readers  are  changing 
faster  than  newspapers.” 

Ideas  to  boost  readership  have  ranged 
from  the  Press-Enterprise  of  Riverside, 
Calif.,  knocking  on  doors  to  ask  readers 
what  they  care  about,  to  the  Bridgeport 
(Conn.)  Post  changing  its  name  to  the 
Connecticut  Post  to  expand  readership, 
while  also  establishing  strict  morning 
delivery  deadlines. 

“We  need  to  write  for  readers,  not  for 
editors,”  says  The  Salt  Lake  Tribune 
publisher  Dominic  Welch.  “We  have 
always  followed  the  same  format,  look¬ 
ing  at  the  establishment.  We  may  need  to 
do  it  differently.” 

At  the  Roanoke  Rapids  (S.C.)  Daily 
Herald,  editors  added  a  second  local 
page  with  meeting  listings,  awards,  and 
reunion  announcements,  along  with 
more  local  byline  articles  to  draw  local 
interest,  while  The  Sun  News  in  Myrtle 
Beach,  S.C.,  consolidated  its  phone  sys¬ 
tem  to  allow  readers  to  place  a  classified 
ad.  stop  delivery  during  a  vacation,  and 
get  a  high  school  football  score  in  the 
same  phone  call. 

The  Newspaper  Association  of 
America  is  already  crafting  proposals  to 
boost  readership,  according  to  Seaton, 
who  says  recommendations  will  include 


Cos  Atifleks  ©imes 

“[Readers]  have  to  have 
a  newspaper  that  navigates 
them  through  their  day.” 

—  Michael  Parks,  editor 


television  —  have  given  readers  less 
time  for  newspapers.  But  he  and  other 
news  leaders  say  they  can  reverse  that 
trend  if  they  focus  on  what  readers  want 
and  give  it  to  them. 

“They  have  to  have  a  newspaper  that 
navigates  them  through  their  day,”  says 
Parks.  “They  don’t  want  a  paper  that  is 
dumbed-down,  but  one  that  makes  them 
smart,  gives  them  information  to  act  on. 


conducting  extensive  research  and  sur¬ 
veys  to  find  out  what  readers  want  on  a 
broad  scale. 

“We’ve  got  to  be  open  to  new 
approaches  and  a  more  entertaining  view 
of  the  news,”  says  Seaton.  “But  we  can’t 
lose  sight  of  our  role  —  the  truth.” 

Editors  fear  that  a  vigorous  pursuit 
of  the  truth  often  is  pushed  aside  by  the 
demand  that  they  become  increasingly 
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preoccupied  with  business-side  consid¬ 
erations. 

Madelyn  Ross,  managing  editor  of  the 
Pittsburgh  Post-Gazette,  says  such  busi¬ 
ness  pressures  take  editors  away  from 
focusing  on  news  coverage. 

“If  you  take  too  much  time  away  from 
directing  content,  you  will  see  a  dimin- 
ishment  of  quality,”  Ross  says.  “There  is 
a  need  for  promotion-mindedness  that 


The  Atlanta  Constitution 

“I  don’t  think  we  explain  ourselves  to 
the  public  as  well  as  we  should.  We  also 
need  to  work  on  accuracy  and  writing.” 
—  Ron  Martin,  editor 


“If  you  take  too  much  time  away 
from  directing  content,  you  will  see 
a  diminishment  of  quality.” 

—  Madelyn  Ross,  managing  editor 
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we  in  journalism  did  not  have  to  worry 
about  in  the  past.” 

Frank  Blethen,  publisher  of  the  fami¬ 
ly-owned  Seattle  Times,  says:  “We’re 
focusing  too  much  on  maintaining  high 
profit-margins  instead  of  investing  in 
content.  Instead  of  being  excited  about 
daily  Journalism,  editors  have  this  angst 
about  the  daily  budget.” 

Some  newspapers,  such  as  the  Los 


Minority  journaiists  wiii  press  concerns  at  ASNE 


Journalists  of  color  will  be  a  constant 
presence  during  the  American 
Society  of  Newspaper  Editors  (ASNE) 
convention,  talking  up  diversity,  lobby¬ 
ing  for  increased  training  programs  — 
even  pitching  job  candidates. 

“1  will  be  talking  about  hiring  NAJA 
members  to  as  many  people  as  will  lis¬ 
ten,”  says  Kara  Briggs,  the  Portland 
Oregonian  staff  writer  who  is  president 
of  the  Native  American  Journalists 
Association.  “Our  numbers  are  so  low  in 
the  industry  that  it  means  I  will  be  talking 
about  individuals,  individuals  who  news¬ 
papers  should  be  looking  at  for  every 
level  of  journalism.” 

Leaders  of  the  nation’s  minority  jour¬ 
nalists  associations  will  also  be  talking 
about  statistics  —  especially  the  numbers 
from  ASNE’s  atmual  census  of  minority 
newsroom  employees  that  will  be 
released  April  1 3.  In  recent  years  the  per¬ 
centage  of  minority  newspapter  journalists 
has  been  stuck  at  a  little  over  1 1  %,  disap¬ 
pointing  minority  associations  which  note 
that  about  24%  of  the  U.S.  population  is 
composed  of  racial  or  ethnic  minorities. 

Minority  journalists  say  this  lagging 
performance  on  diversity  explains  at  least 
in  part  the  decline  in  the  public’s  trust  in 
newspapers. 

“There’s  a  connection  between  diver¬ 
sity  and  credibility,  and  I  think  the  indus¬ 
try  has  been  slow  to  pick  it  up,”  says 
Vanessa  Williams,  president  of  the 
National  Association  of  Black  Journalists 
(NABJ).  “We’re  saying,  look,  this  is 


good  journalism.  If  you  want  people  not 
just  to  buy  your  product  but  believe  it, 
then  the  community  has  to  feel  that  these 
products  accurately,  honestly,  and 
respectfully  reflect  their  communities.” 

ASNE  and  the  associations  for  black, 
Hispanic,  Asian- American,  and  Ameri- 
can-Indian  journalists  will  take  a  con¬ 
crete  step  in  minority  recruitment  at  the 
San  Francisco  convention  with  their  first 
joint  job  fair  on  April  16. 

Association  leaders  are  now  putting  an 
increased  emphasis  on  keeping  journal¬ 
ists  of  color  once  they  have  been  hired. 

“I’m  really  interested  in  talking  about 
the  craft  at  ASNE  and  how  we  can  help 
journalists  improve  their  skills,”  says 
Williams,  a  Washington  Post  reporter. 
“At  NABJ  we  are  really  trying  to  get  up 
to  speed  ...  with  our  NABJ  Institute  sem¬ 
inars.  I’m  looking  for  more  buy-in  from 
the  industry  on  that  because  it  plays  into 
the  issue  of  retention.  People  get  frustrat¬ 
ed.  They  don’t  get  the  good  stories  and 
they  end  up  leaving.” 

The  Asian  American  Journalists 
Association  (AAJA)  has  graduated  160 
members  from  a  similar  training  pro¬ 
gram  called  the  Executive  Leadership 
Program,  says  president  Catalina  Camia, 
a  reporter  in  The  Dallas  Morning  News 
Washington  bureau. 

“One  of  the  points  I  constantly  make 
with  editors  one-on-one  is  that  there  are  a 
lot  of  good  programs  out  there,”  Camia 
says.  “And  it’s  great  to  say  journalists  of 
color  should  go  to  them.  But  you  really 


have  to  encourage  your  people  to  attend, 
you  have  to  give  them  the  time  off  and  the 
financial  resources  to  attend,  and  you  can’t 
just  dump  them  back  in  the  newsroom. 
One  of  the  things  that  happens  is  they’ve 
learned  all  these  wonderful  skills,  but  their 
editors  don’t  want  them  to  apply  them.” 

Training,  Camia  says,  is  especially 
important  for  Asian-American  journal¬ 
ists,  who  make  up  just  2%  of  newsroom 
employees  and  tend  to  be  younger  and 
less  experienced  than  other  minority 
journalists. 

In  the  rush  to  recruit  minority  journal¬ 
ists,  adds  NAJA’s  Briggs,  newspapers 
can  set  them  up  for  failure,  or  career 
stagnation. 

“I’m  concerned  about  major  daily 
newspapers  that  hire  journalists  of  color 
right  out  of  college  or  internships,  when 
they  would  not  hire  white  journalists  at  the 
same  level,”  Briggs  says.  “For  journalists 
of  color  there’s  not  only  the  general  incom¬ 
petence  of  newsroom  management  when  it 
comes  to  training  but  also  the  under-the- 
surface  reality  of  racism.  If  managers  have 
never  seen  a  person  of  color  in  a  leadership 
position,  how  likely  are  they  to  name  that 
person  as  city  editor?” 

Minority  journalists  will  have  at  least 
one  formal  role  at  ASNE.  AAJA’s  Camia, 
who  is  also  this  year’s  president  of  Unity: 
Journalists  of  Color  Inc.,  will  speak  to 
the  convention  about  Unity  ’99,  the  joint 
convention  of  the  four  minority  journal¬ 
ists  associations  that  will  be  held  in 
Seattle,  July  7-11.  —  Mark  Fitzgerald 
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XXth  Global  Media  Awards 

FOR  EXCELLENCE  IN  POPULATION  REPORTING 


1999  Call  for  Entries 

G 


1998  Global  Media  Awards 

Presented  in  San  Jose,  Costa  Rica 


Best  Television 
Documentary 

“People  Count: 
Leapfrog  to  the 
Future  ”, 

Turner 
Broadcasting 
Systems,  USA. 
Kristine  Lohr* 


Best  Advertising 
on  Behalf  of 
Population 

Personal  Choice 
Program  of 
Jamaica.  The 
Futures  Group. 
Kathy  Francis 
McClure* 


Best  Combined 
Media  Effort  on 
Behalf  of 
Population 

A  Public  Service 
Media  Campaign, 
ReachOut 
Foundation, 
Philippines. 

Jomar  Fleras* 


Best  Population/ 
Environmental 
Reporting  P2ffort 

“The  Sorrows  of 
the  Amazon”, 
Newsweek,  USA. 
Mac  Margolis* 


Best  Periodical 

“Asia  Pacific 
Populaiton  & 
Policy’’,  East- West 
Center,  USA. 
Sidney  Westley* 


*Accepting 


Most 

Conscientious 
News  Service 
Inter  Press  Service, 
USA  for  “Terra 
Viva’’. 

Thalif  Deen* 


Best  Population 
Journal 

“Network”,  Family 
Health 

International,  USA. 
Nash  Herndon* 


Best  Radio 
Program 

“Choices”,  MCL 
McCann  Uganda 
Ltd., 

Edith  Bagambe* 


Best  Cartoonist 
Eleanor  Mill, 
Mill  News  Art 
Syndicate,  USA. 


1999  Global  Media  Award  Guidelines 


Award’s  Purpose 

The  Population  Institute  Media 
Awards  are  devoted  to  drawing  atten¬ 
tion  to  worldwide  population  issues. 
The  awards  honor  those  who  have 
contributed  to  creating  awareness  of 
population  problems  through  their 
journalistic  endeavors  in  a  meritori¬ 
ous  manner. 

The  Population  Institute  is  dedi¬ 
cated  to  making  population  an  inter¬ 
national  priority  by  creating  aware¬ 
ness  of  population  problems  and 
their  relationship  to  resources  and 
the  environment,  and  developing 
strong  leadership  to  design  and 
implement  rational  and  humane  solu¬ 
tions  to  population  problems 
throughout  the  world. 

The  Population  Institute,  a  private 
non-profit  public  interest  group, 
encourages  editors,  news  directors, 
and  journalists  to  acquire  a  more  in- 
depth  knowledge  of  population 
issues. 

Guidelines 

1 .  Entries  may  be  made  by  any  indi¬ 
vidual  or  organization  from  mate¬ 
rial  appearing  in  the  print  and 
electronic  media. 

2.  Entries  must  be  submitted  in  writ¬ 
ing  to  the  Population  Institute  and 
accompanied  by  justification  for 
entry,  English  translation  and  two 
passport  size  photos  of  the  nomi¬ 
nee. 

3.  Eligible  works  must  have  been 

published  or  aired  between 
September  30,  1998  and 

September  1,  1999. 

4.  Any  media,  including  previous 
winners,  are  eligible  for  entry. 


THE  POPULATION  INSTITUTE 

107  Second  Street,  NE 

Washington,  DC  20002 

Phone:  (202)  544-3300 

Fax:  (202)  544-0068 

E-mail:  web@populationinstitute.org 

Web:  http://www.populationinstitute.org 


Categories 

1 .  Best  Columnist 

2.  Best  Individual  Reporting  Effort 

3.  Best  Major  Daily 

4.  Best  International  Daily 

5.  Best  Periodical 

6.  Best  Cartoonist 

7.  Most  Conscientious  News 
Service 

8.  Best  Editorial  Support  for 
Solutions  to  Population 
Problems 

9.  Best  Radio  Program 

10.  Best  T.  V.  Documentary 

1 1 .  Best  Population/Environmental 
Reporting  Effort 

12.  Best  Team  Reporting  Effort 

1 3.  Best  Population  Journal 

14.  Best  Combined  Media  Effort  on 
Behalf  of  Population 

15.  Best  Commercial  Advertising 
Campaign. 

All  awards  are  given  for  distin¬ 
guished  examples  of  reporting  on 
population  issues.  Nominees  for  the 
awards  include  institutions  or  jour¬ 
nalists.  Ail  works  are  to  be  character¬ 
ized  by  a  high  quality  of  writing  and 
factual  reporting.  Multiple  awards 
may  be  given  within  certain  cate¬ 
gories.  It  is  the  intent  of  the  Panel  of 
Judges  to  recognize  work  in  all  cate¬ 
gories. 

How  To  Submit 

Entries  must  be  submitted  in  writ¬ 
ing  and  addressed  to  Devinka 
Abeysinghe,  Media  Awards  Coordi¬ 
nator,  the  Population  Institute,  107 
Second  Street,  NE,  Washington, 
D.C.  20002.  Each  entry  must  be 
accompanied  by  a  statement  as  to 
why  the  nominator  believes  that  this 
particular  entry  merits  a  Media 
Award.  Entries  must  also  be  accom¬ 
panied  by  an  exhibit  as  published  or 
broadcast,  including  the  name  of  the 
media  outlet  and  the  date  of  its  u.se. 
No  entry  fee  required.  English  trans¬ 
lations  must  accompany  entries  in 
other  languages. 

For  more  information,  call  (202) 
544-3300,  fax  (202)  544-0068  ore- 
mail:  web@populationinstitute.org 


What  You  Win 

Winners  will  receive  a  study  tour 
of  India,  November  26  -  December 
7,  1999. 


Deadline 

The  deadline  for  entries  is 
September  I.  1999.  All  eligible 
works  must  have  been  published  or 
aired  between  September  30,  1998 
and  September  1 ,  1 999. 

Distinguished  Panel 
of  Judges 

Miguel  Aleman 
Mexico  D.F.,  Mexico 

Dr.  Norman  Borlaug 

Nobel  Peace  Prize  Winner,  1970 

Werner  Fornos 
President 

The  Population  Institute 

Sigurd  Hennum 

Oslo,  Norway 

H.E.  John  Karefa-Smart,  M.D. 

Former  Foreign  Minister  of  Sierra  Leone 

Victor  Morgan 
San  Jose,  Costa  Rica 

Rahul  Singh,  Chairman 
Editor  in  Chief 
The  Sunday  Observer 
Bombay,  India 

Mary-jane  Snyder 
President,  M.J.  Enterprises 
Wilmette,  Illinois 


Nathan  Schafer 

Chairman,  Media  Awards  Trust  Fund 

Organization  and  affdiation  of  judges 
listed  for  identification  purposes  only. 


The  Population  Institute: 
OFFICERS  AND  DIRECTORS 


More  Than  Numbers 
By  Werner  Fornos,  President, 

The  Population  Institute 

In  terms  of  timeliness-always  a  major 
consideration  for  Journalists- 1999  is  an 
especially  significant  year  to  examine  world 
population  trends  and  their  impact  on  the 
earth’s  environment  and  resources.  Not  only 
does  the  twentieth  century  draw  to  a  close 
and  a  new  millennium  dawn,  but  it  is  also 
the  Year  of  Six  Billion.  In  October,  the 
world’s  six  billionth 
inhabitant  will  be 
bom.  This  means  that 
during  the  final  70 
years  of  this  century, 
world  population  will 
have  tripled,  from  2 
billion  to  6  billion. 

For  the  sake  of 
future  generations 
and  their  habitat,  this  unprecedented  popula¬ 
tion  growth  must  not  be  repeated.  The  con¬ 
sequences  of  such  rapid  growth  can  best  be 
understood  by  examining  the  inescapable 
fact  that  98  percent  of  human  growth  occurs 
today  in  the  developing  world.  Thus,  the  six 
billionth  human  likely  will  be  bom  in  one  of 
the  world’s  poorest  regions  and  the  odds  are 
that  he  or  she  will  go  through  life  hungry, 
malnourished,  illiterate  and  impoverished. 

But  the  timeliness  factor  does  not  end 
there.  A  five-year  review  and  appraisal  of 
the  implementation  of  the  Program  of  Action 
adopted  by  180  countries  at  the  1994 
International  Conference  on  Population  and 
Development  (ICPD)  held  in  Cairo,  Egypt, 
will  be  presented  for  evaluation  to  a  special 
session  of  the  United  Nations  General 
Assembly  from  June  30-July  2.  The  review 
will  focus  on  the  progress  in  transforming 
the  rhetoric  of  Cairo  into  reality. 

Achieving  the  objectives  of  the  ICPD 
Program  of  Action  is  the  highest  priority  on 
the  agenda  for  stabilizing  world  population. 
For  this  reason,  the  Population  2005 
Alliance  has  been  formed  to  advocate  and 
promote  the  earliest  possible  implementa¬ 
tion  of  the  Cairo  document,  including:  uni¬ 
versal  access  to  reproductive  health  services 
and  family  planning;  sustained  economic- 
growth  in  the  context  of  sustainable  devel¬ 
opment,  and  gender  equity  and  equality. 

The  ICPD  Program  of  Action  is  not  a 
fanciful  wish  list;  it  is  a  realistic  blueprint  to 
ensure  a  more  livable  world.  But  lofty  rhet¬ 
oric  and  noble  goals  are  not  valid  substitutes 
for  political  will  and  across-the-board  com¬ 
mitment  from  the  public  and  private  sectors 
to  families  and  individuals.  The  press  is 
instrumental  in  this  worthwhile  and  neces¬ 
sary  endeavor,  the  outcome  of  which  will 
truly  determine  the  quality  of  life  for  future 
generations. 


The  Media  as  Partners  in 
Development 

By  Dr.  Nafis  Sadik,  Exec.  Director, 
United  Nations  Population  Fund 

Over  the  years  the  Population  Institute’s 
Global  Media  Awards  have  not  only  provid¬ 
ed  recognition  and  encouragement  to  Jour¬ 
nalists  to  write  about  population  issues,  they 
have  also  underscored  the  necessity  for 
accuracy  and  clarity  in  the  presentation  of 
these  issues  that  are  often  sensitive,  con¬ 
tentious  and  distorted 
by  misinformation. 

At  the  United 
Nations,  Journalists 
and  others  frequently 
question  us  about  the 
value  of  international 
conferences  convened 
by  the  UN.  In  addition 
to  the  global  consen¬ 
sus  they  establish  on  topics  too  large  or  com¬ 
plex  for  any  one  government  to  tackle,  1 
have  seen  these  meetings  change  attitudes 
and  eventually  world  opinion.  Global  con¬ 
sensus  or  a  change  in  attitude  of  direction  of 
this  magnitude,  however,  is  virtually  impos¬ 
sible  withuot  the  involvement  of  the  media. 
Incisive  reporting  and  thoughtful  analysis 
and  commentary  are  indispensable  for 
strengthening  and  accelerating  the  develop¬ 
ment  process. 

In  this  year  that  world  population  will 
reach  the  six  billion  milestone,  it  is  more 
important  than  ever  that  the  media  focus  on 
population  issues.  The  United  Nations  is 
currently  reviewing  and  appraising  the 
progress  thus  far  in  fulfilling  the  objectives 
of  the  Cairo  Program  of  Action,  approved  by 
180  nations  at  the  1994  International  Con¬ 
ference  on  Population  and  Development. 

The  power  of  Journalism  can  facilitate 
this  effort  by  helping  to  overcome  obstacles 
to  ensuring  universal  access  to  reproductive 
health,  including  voluntary  family  planning; 
raising  the  status  of  women,  and  eradicating 
hunger,  poverty,  and  illiteracy.  The  media 
has  a  unique  role  in  helping  governments, 
policy  makers,  and  the  general  public  to  gain 
greater  comprehension  of  the  key  issues  that 
divide  people  on  population,  development, 
human  rights  and  a  multitude  of  other  issues. 

Communication  between  those  of  us  who 
work  towards  the  betterment  of  the  human 
condition  and  those  who  report  on  these 
efforts  is  essential  to  the  implementation  of 
the  Program  of  Action.  Such  communication 
is  vital  in  the  quest  to  establish  a  more  stable 
and  secure  future  for  the  world’s  six  bil¬ 
lionth  inhabitant. 


Werner  Fornos,  President 
George  V.  Allen,  Esq.,  Chair 
Rodney  Shaw,  Honorary  Chair 
Suzanne  Kellerman  ,  Vice  Chair 
Jean  Green,  Secretary 
Joyce  W.  Cramer,  Treasurer 
Victor  Morgan,  Member  at  Large 
Jack  Brandenburg 
Betty  Cogswell,  Ph.D. 

Donald  Collins 
Van  Crawford 
Connally  Davies 
Lulu  Davies 
Robert  Gillespie 
Hon.  Bruce  Halliday 
Russell  Hemenway 
Marilyn  Staff  Hempel 
Joel  Johnson 

H.E.  John  Karefa-Smart,  M.D. 
Walter  Kohn.  Ph.D. 

William  N.  Leonard,  Ph.D. 
Winford  (Buck)  Lindsay 
Gayl  D.  Ness,  Ph.D. 

Patricia  Nielsen 
Hon.  Paul  Simon 
Jyoti  Shankar  Singh 
Lindy  William.s,  Ph.D. 

Donald  C.  Wilson 


PUBLIC  POLICY 
ADVISORY  COMMITTEE 

Bettye  Ward,  Chair 
Hon.  Tom  Allen 
Hon.  Chet  Atkins 
Hon.  Barbara  Boxer 
Dorothy  Cullman 
Kimball  Faulkner 
Hon.  Edward  F.  Feighan 
Hon.  Elizabeth  Furse 
Hon.  Sam  Gejdenson 
Hon.  William  H.  Gray,  III 
Hon.  Bill  Green 
Hon.  Luis  Gutierrez 
Miriam  H.  Keare 
Hon.  Henry  L.  Kimelman 
Hon.  Jim  Leach 
Hon.  Ronald  Machtley 
Hon.  Jim  Moody 
Stewart  R.  Mott 
Anjum  Niaz 
Hon.  John  E.  Porter 
Russell  E.  Train 
Ted  Turner 
Dr.  James  D.  Watson 


“Instead  of  being  excited 
about  daily  journalism,  editors  have 
this  angst  about  the  daily  budget.” 
—  Frank  Blethen,  publisher 


The  Indianapolis  Star 

“We’ve  got  to  find  a  way 
to  engage  readers  and  show  them 
newspapers  are  essential  to  their  lives.” 
—  Frank  Caperton,  exec,  editor 


Angles  Times,  have  attempted  to  answer 
the  concerns  by  connecting  editors  more 
with  managers  from  the  business  side  to 
improve  communications.  The  goal, 
they  say,  is  to  give  editors  and  managers 
a  better  knowledge  of  each  other’s  needs 
and  concerns. 

“I  believe  it  will  grow  to  be  quite  an 
innovation,”  says  Parks  of  the  Times, 
who  boasted  a  circulation  increase 
within  the  past  year  due,  in  part,  to  the 
new  approach.  “I  think  editors  are  get¬ 
ting  more  of  a  focus  on  the  need  to  seek 
new  readers.” 

But  ASNE’s  Seaton  says  too  much 
pressure  from  the  profit  side  has  caused 
some  veteran  newspeople  to  leave  and 
discouraged  others  from  entering  the 
profession,  a  trend  that  he  says  needs  to 
be  reversed. 

“We  have  done  a  poor  job  of  showing 
that  there  is  a  future  in  journalism  and 
that  we  are  not  on  the  decline,”  Seaton 
says.  “We  need  to  make  a  better  case  for 
the  future  of  newspapers,  which  is  solid.” 

Seaton  says  recruitment  drives, 
including  a  push  for  more  minorities,  is 
key.  He  says  would-be  reporters  need  to 
hear  about  the  excitement  of  news 
reporting  and  the  growing  opportunities 
in  niche  markets,  not  just  lower  pay  and 
long  hours. 

Other  news  leaders  agree  and  say  that 
more  women,  minorities,  and  bilingual 
employees  are  a  must. 

“The  newsroom  staff  still  doesn’t 
reflect  the  entire  population  we  serve,” 
says  Clifton  of  Miami,  which  caters  to  a 
large  Hispanic  population.  “As  time  goes 


on,  more  and  more  cities  will  become 
more  and  more  diverse.” 

Seattle’s  Blethen  says  the  defense 
from  some  editors  that  not  enough 
minorities  are  in  journalism  or  journal¬ 
ism  schools  is  “a  cop  out.” 

“Very  few  boards  of  directors  reward 
publishers  for  diversity;  what  they  do  is 
punish  you  if  you  get  into  trouble  with 
it,”  says  Blethen,  who  says  25%  of  his 
employees  and  30%  of  management  are 
minority.  “It  is  a  competitive  edge  when 
you  seek  minorities  out.” 


Editors  also  are  dealing  with  increased 
Internet  competition,  according  to  many 
who  say  online  news  services  are  still 
new  but  potentially  dangerous. 

“What  had  been  a  prediction  is 
blending  into  a  reality,”  says  Brisbane 
of  The  Kansas  City  Star.  “The  biggest 
advantage  [Web  sites]  have  is  that  they 
can  come  on  without  great  pressure  to 
make  a  profit.” 

Industry  observers  agree  that  classi¬ 
fied  advertising  is  the  most  likely  area 
for  Web  services  to  hurt  newspapiers  but 


say  they  can  make  up  for  it  by  punching 
home  local  coverage.  “The  answer  goes 
into  promoting  other  parts  of  the  news¬ 
paper,”  says  Welch  of  Salt  Lake  City. 

Sacramento  Bee  executive  editor  Rick 
Rodriguez  says  Web  sites  also  are  com¬ 
peting  with  newspapers  for  reporters  and 
other  employees.  “I  think  keeping  and 
retaining  talent  is  a  huge  issue,”  he  says. 
“People  coming  out  of  school  might 
enjoy  working  on  the  Web  more.” 

Although  most  major  newspapers 
have  launched  their  own  Web  sites  to 
compete  with  online  news  sources,  few 
have  geared  up  to  produce  the  kind  of 
minute-by-minute  news  that  major  Web 
services  have. 

Detroit’s  McGruder  says  newspa¬ 
pers  should  seize  the  advantages  of  the 
Web  as  a  reporting  source  and  as  a 
place  to  expand  a  newspaper’s  ser¬ 
vices.  “I  don’t  see  it  as  an  enemy,”,he 
says.  “We  need  to  make  it  part  of  the 
news-gathering  process.” 

Some  say  the  way  to  compete  is  to 
produce  more  local  stories  in  a  newspa- 


“We  have  always  followed  the  same 
format,  looking  at  the  establishment. 
We  may  need  to  do  it  differently.” 
—  Dominic  Welch,  publisher 

^ribitne 
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The  Sacramento  Bee 

“I  think  keeping  and  retaining  talent  is  a 
huge  issue.  People  coming  out  of  school 
7  might  enjoy  working  on  the  Web  more.” 
—  Rick  Rodriguez,  exec,  editor 
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per’s  print  edition,  which  cannot  be 
copied  on  the  national  level  by  a 
CNN.com  or  an  AOL  news  service. 

Other  issues  exjjected  to  be  roundly 
discussed  at  the  ASNE  conference  are: 

•  the  need  to  energize  newsroom  staff 
with  more  investigative  and  enterprise 
assignments. 

•  stricter  standards  for  conflict  of  inter¬ 
est  rules. 

•  the  growing  resurgence  of  ombuds- 
men-type  positions. 

•  opposition  to  tighter  government  con¬ 
trols  on  public  disclosure. 


THE  KANSAS  CITY  STAR 


“They  think  we  are  motivated 
more  by  our  own  opinions, 
and  to  a  degree  they  are  right. 
We  have  to  regain  their  trust." 
—  Art  Brisbane,  publisher 


Gay  journalists 
lobbying  for  partner 
benefits  survey 


San  Francisco  Chronicle 

www.sfgate.com 


San  Francisco  Bay  Guardian 

www.sfbg.com 


No  one  knows  how  many  newspapers 
offer  medical  insurance  or  other 
benefits  to  the  same-sex  partners  of  their 
employees.  The  National  Lesbian  and 
Gay  Journalists  Association  (NLGJA) 
would  like  ASNE  to  help  them  find  out. 

At  the  American  Society  of  Newspaper 
Editors  convention  this  week,  NLGJA 
leaders  and  members  will  formally  ask  the 
organization  to  spon- 
sor  an  industry  sur- 
vey  on  the  extent  of 
so-called  domestic 
benefits. 


^  SfGate 


901  Mission  St.,  San  Francisco,  CA  94103 
Owner  -  Chronicle  Publishing  Co. 

Delivery  -  morning 

Circulation  -  480,000  daily 

Headlines  -“Beefed  up  sign  restrictions  draw 

controversy" 

“Presidio  deveiopment  under  review" 


520  Hampshire  St.,  San  Francisco,  CA.  94110 

Owner  -  Bruce  Brugmann 

Delivery  -  weekly 

Circulation  -  not  available 

Headlines  -  “How  to  save  city  transit  system" 

“Medicinal  marijuana  has  been  legal  for  years, 

why  are  arrests  still  happening?" 


partner 

NLGJA  president 
Karen-Louise 
Boothe  says  that  just 
by  conducting  the 
survey  the  editors  or¬ 
ganization  will  send 
a  strong  message  of 
acceptance  of  homosexual  journalists. 

“We  have  yet  to  .see  this  industry  em¬ 
brace  gay  and  lesbian  journalists,”  says 
Boothe,  senior  political  reporter  for  Min¬ 
nesota  Public  Radio.  “There  are  people 
who  are  members  of  NLGJA  who  are  not 
out  in  their  workplaces.  There  are  journal¬ 
ists  who  are  afraid  to  be  members  of 
NLGJA.  As  long  as  the  issue  of  gay  and 
lesbianism  is  politicized  in  less-than-aware 
newsrooms,  it  is  a  factor  in  holding  back 
the  careers  of  gay  and  lesbian  journalists.” 

The  latest  information  on  how  many 
news  organizations  offer  domestic  part¬ 
ner  benefits  was  compiled  by  NLGJA  — 
but  dates  back  to  1997.  At  the  time,  the 
association  found  26  media  companies, 
including  broadcasters,  offered  benefits 
to  the  same-sex  partners  of  employees. 

“If  ASNE  agrees  to  do  the  survey, 
NLGJA  will  be  instrumental  in  carrying 
it  out  by  taking  it  back  to  employers,” 
Boothe  says.  —  Mark  Fitzgerald 


Karen-Louise 

Boothe 


San  Francisco  Examiner 


SF  Weekly 

www.sfweekly.com 


www.examiner.com 


110  Fifth  St.,  San  Francisco,  CA.  94103 

Owner  -  Hearst  Newspapers 

Delivery  -  afternoon 

Circuiation  -  120,000  daily 

Headlines  -  “San  Francisco  General  Hospital 

pharmacy  co-payment  hike  Irks  residents" 

“Liquor  store  owner  murders  alarm  merchants' 


185  Berry  St.,  San  Francisco,  CA.  94107 

Owner  -  New  Times 

Delivery  -  weekly 

Circulation  -  not  available 

Headlines-  “Homeless  forced  to  move  out  of 

landfill  enclave" 

“Gay  rights  vs.  Catholic  Church  beliefs  heat  up' 


Sharon  Stone, 
Andy  Grove,  and 
a  host  of  others 

Like  an  audience  that  leaves  a  Broad¬ 
way  musical  whistling,  attendees  at 
this  year’s  American  Society  of 
Newspaper  Editors  (ASNE)  convention 
likely  will  leave  the  three  days  of 
intense  discussion  of  journalism’s 
weightiest  issues  with  one  luminous 
image:  Sharon  Stone. 

The  actress  speaks  Friday.  April  1 6,  at 
the  closing  luncheon.  Her  apptearance  is 
more  than  a  transparent  ploy  to  get  edi¬ 
tors  to  stay  until  the  closing  bell,  of 
course. 

Stone  not  only  can  relate  her  experi¬ 
ences  from  the  other  side  of  the  tabloid 
Journalists  scrum,  she  is  also  the  wife  of 
San  Francisco  Examiner  executive  edi¬ 
tor  Phil  Bronstein. 

Neither  is  Stone  the  only  entertainer 
on  the  agenda.  Film  star  and  Miami  Vice 
veteran  Edward  James  Olmos  speaks 
Thursday  on  the  topic  “We’re  all  in  the 
same  gang.”  Immediately  following 
Olmos  will  be  luncheon  speaker  Gerry 
Adams.  The  president  of  Sinn  Fein,  the 


Irish  Republican  Army’s  legal  and  politi¬ 
cal  wing,  has  not  announced  his  topic. 

The  bulk  of  ASNE’s  agenda  is  devot¬ 
ed  to  newspapering’s  most  pressing 
concerns:  credibility,  accuracy,  and  fair¬ 
ness. 

Wednesday  morning  will  be  devoted 
first  to  an  assessment  of  newspapers’  cov¬ 
erage  of  Washington  over  the  past  year 
and  the  larger  issue  of  covering  a  public 
person’s  private  life. 

Among  the  speakers:  Thomas  B. 
Rosenstiel,  director  of  Project  for 
Excellence  in  Journalism;  Robert  M. 
Steele,  director  of  The  Poynter  Institute’s 
program;  Washington  Post  reporter  David 
Broder;  former  U.S.  Sen.  Nancy 
Kassebaum;  former  Clinton  White  House 
chief  of  staff  Leon  Panetta;  Springfield 
(Ohio)  News-Sun  editor  Karla  Garrett 
Harshaw;  and  Robert  Post,  a  law  profes¬ 
sor  at  the  University  of  California, 
Berkeley. 

To  discuss  how  the  changing  audi¬ 
ences  affect  newspaper  economics  and 
coverage,  ASNE  will  hear  from  two 
California  publishers  at  the  epicenter  of 
the  new  demographics:  Mark  Willes,  Los 
Angeles  Times  publisher  and  chairman, 
president,  and  CEO,  Times  Mirror;  and 
Jay  Harris,  chairman  and  publisher  of  the 


San  Jose  Mercury  News. 

Other  notable  speakers  include  Brill’s 
Content  chairman  and  editor  in  chief 
Steven  Brill  discussing  “the  future  of 
content”  with  syndicated  columnist 
Geneva  Overholser;  newspaper  consul¬ 
tant  Christine  Urban  discussing  credibili¬ 
ty;  and  Shawn  McIntosh,  managing  edi¬ 
tor  of  The  Clarion-Ledger  in  Jackson, 
Miss.,  talking  about  the  continuing 
importance  of  investigative  reporting 
with  San  Francisco  Examiner  reporter 
Lance  Williams. 

On  Tuesday,  April  13,  before  the 
official  kick-off  of  the  convention, 
ASNE  will  present  a  “Technology 
Town  Hall”  devoted  to  new  media.  Intel 
founder  Andrew  S.  Grove  will  be  a  fea¬ 
tured  speaker. 

A  panel  discussion  on  the  future  of 
technology  and  its  impact  on  newspa¬ 
pers  will  include  the  following:  George 
Bell,  CEO  of  Excite!;  Hillary  Goodall, 
vice  president/content  development  for 
Cox  Interactive  Media;  Christian 
Hendricks,  president  of  NANDO 
Media;  Robert  D.  Ingle,  Knight 
Ridder’s  vice  president/new  media;  and 
Lawrence  S.  Kramer,  president  and 
CEO  of  MarketWatch.com. 

—  Mark  Fitzgerald 


Plan  to  Survive! 


You  can  tell  people  how  to  survive  a  tornado  and 
provide  a  FREE  brochure  to  your  readers.  The  brochure 
explains  how  to  survive  a  tornado.  WeTl  send  you  copies 
to  distribute  or  you  may  ask  people  to  write  directly  to 
State  Farm. 

Send  us  the  form  at  right,  or  e-mail  this  information  to: 
info  <§>  statefarm.com 

‘Tornado;  Plan  to  Survive!”  is  jointly  sponsored  by  the 
National  Coordinating  Council  on  Emergency 
Management  and  State  Farm  Fire  and  Casualty  Company. 


Please  send  the  following: 


_ Press  release/general  information 

_ Information  about  potential  interview  subjects 

_ Brochures  (quantity: _ ) 

___  Poster 

Name: _ 

Title: _ 

Newspaper: _ 

Address: _ 

(no  P.O.  Box) 

City: _  State: _ _ 

Zip: _  _  Phone: _ 

Mail  to:  TORNADO  /  Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0001 

Phone:  (309)  766-2625  Fax:  (309)  766-1 1 81  E 
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Cox  Interactive  gets 
cozy  with  Realtor.com 

Partnership  is  the  first  between  the  nation’s  largest 
real  estate  Web  site  and  a  newspaper  company 


by  Martha  L.  Stone 

Cox  Interactive  Media  (CIM)  and 
RealSelect  Inc.,  parent  of 
Realtor.com,  are  completing 
their  rollout  of  Realtor.com  classifieds 
listings  and  content  for  20  of  CIM’s 
online  markets. 

The  rollout,  which  was  soft-launched 
Feb.  15,  signals  a  significant  first-time 
partnership  between  Realtor.com  and  a 
newspaper  company.  Financial  terms  of 
the  deal  were  not  disclosed. 

The  deal  is  sure  to  raise  eyebrows  in  the 
newspaper  industry,  because  many  pub¬ 
lishers  have  traditionally  considered 
Realtor.com  to  be  the  enemy. 

With  housing  listings  across  the 
country,  the  site  competes  directly  with 
newspapers. 

Realtor.com,  the  most  heavily  traf¬ 
ficked  national  real  estate  brand  on  the 
Internet,  is  co-branding  its  customized 
real  estate  product  with  CIM  to  broaden 
reach  for  each  partner. 

“Realtor.com  is  the  best-in-category 
brand,”  says  Peter  Winter,  president  of 
CIM,  based  in  Atlanta. 

“We  are  committed  to  helping  busy 
consumers  in  local  markets  save  time  and 
money,  and  our  alliance  with  RealSelect 


underscores  our  commitment  to  partner 
with  organizations  that  share  our  commit¬ 
ment  to  quality,”  Winter  says. 

David  Rosenblatt,  vice  president  of 
RealSelect  in  Thousand  Oaks,  Calif.,  says 
Cox  and  Realtor.com  chose  each  other  for 
a  partnership. 

“We  bring  95%  of  all  available  exist¬ 
ing  home  listings  for  sales,  and  over 
100,000  new  homes  nationwide,”  Rosen¬ 
blatt  says. 

Realtor.com  brings  home  ownership- 
related  content,  interactive  features  like 
mortgage  calculators,  and  listings  of  exist¬ 
ing  and  new  homes  for  sale  in  home  and 
national  markets. 

Evan  Neufeld,  senior  analyst  at  Jupiter 
Communications,  New  York,  applauds 
the  move  and  challenges  the  rest  of  the 
newspaper  industry  to  ally  with  strong 
Web-based  partners  that  bring  value  to 
the  table. 

“1  think  the  newspapers  have  to  get  up 
off  their  asses  and  partner  with  people 
they  wouldn't  normally  partner  with,” 
Neufeld  says. 

“Cox  gives  Reaitor.com  distribution  in 
a  lot  of  markets  locally,”  he  adds. 

Realtor.com,  the  official  site  of  the 
National  Association  of  Realtors,  has  more 
than  1.2  million  listings.  Realtor.com  also 


links  to  HomeBuilder.com,  the  official  site 
of  the  National  Association  of  Home 
Builders. 

Realtor.com  has  spent  more  than  $40 
million  on  distribution  deals,  including 
partnerships  with  America  Online,  Go 
Network,  Netscape,  Yahoo!,  and  Excite. 

Rosenblatt  says  their  key  revenue 
models  are  sponsorships,  e-commerce, 
and  the  sale  of  Internet  products  to 
Realtors,  such  as  home  pages,  enhanced 
listings.  Realtor  Yellow  Pages,  search¬ 
able  key  words,  and  picture  additions  to 
listings. 

In  February,  Realtor.com  introduced 
Jetvision  to  its  tools.  Palo  Alto,  Calif.- 
based  Jetvision  provides  a  3-D  view  of  a 
home  without  requiring  a  plug-in  down¬ 
load  like  some  3-D  photography  pro¬ 
grams  used  on  some  newspaper  Web 
sites.  The  technology  is  perceived  as  an 
information  tool  for  consumers  and  a 
sales  tool  for  Realtors. 

The  race  is  on  to  provide  high-tech  add¬ 
ons  to  realty  Web  sites.  In  December, 
Thomson  Interactive  Media  of  Stamford. 
Conn.,  released  HomeStretch.  a  real  estate 
site  developed  with  Advantage  Video 
Productions  of  Washington.  Thomson’s 
turnkey  product  incorporates  streaming 
video  and  360-degree  digital  photography 
of  homes.  HomeStretch  also  doesn’t 
require  a  plug-in. 

The  following  CIM  sites  have  launched 
the  co-branded  content  with  Realtor.com; 
Phoenix,  AccessArizona.com;  Omaha, 
Neb.,  DiscoverOmaha.com;  Seattle, 
Seattlelnsider.com;  Pittsburgh,  RealPitts- 
burgh.com;  Hampton  Roads,  Va., 
GoHamptonRoads.com;  Rhode  Island, 
OSO.com;  San  Diego,  SanDiegoln- 
sider.com;  Charlotte,  GoCarolinas.com; 
Orange  County,  Calif.,  OCNow.com; 
Miami,  SoFla.com;  Orlando.  Fla., 
lnsideCentralFlorida.com;  and  San 
Francisco,  Baylnsider.com. 

Those  CIM  sites  to  launch  the  Real- 
tor.com  content  soon  include  Syracuse, 
N.Y.,  Sybercuse.com;  Tampa.  Fla., 
Coastl073.com;  Tampa.  Fla.,  9490nLine. 
com;  Los  Angeles.  KF1640.com. 

RealSelect  and  CIM  also  have  created  a 
real  estate  product  for  Cox@Home  cable 
subscribers  in  Cox  Communications 
broadband  markets  nationwide. 


Stone  (martstone@aol.com)  is  a 
new  media  professor  at  Roosevelt 
University  in  Chicago,  and  principal  of 
Advanced  Interactive  Media  Group. 


Top  National  Home  Web  Sites  (February) 

Sites  Unique  Visitors  (000s) 

Reaitor.com  1,443 

HomeFair.com  376 

HomeAdvisor.com  334 

Apartments.com  319 

Allapartments.com  302 

Source:  Media  Metrix.  Home  sites  were  defined  by  Editor  &  Publisher  Interactive,  not  Media  Metrix. 

Media  Metrix  Definitions: 

Unique  Visitors:  The  actual  number  of  total  users  who  visited  the  Web  site  once  in  the  given  month.  All  Unique 
Visitors  are  unduplicated  (only  counted  once). 

Sample  Size:  More  than  40,000  individuals  throughout  the  United  States  participate  in  the  Media  Metrix  sample. 
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How  well  something  is  structured 
often  determines  its  staying  power. 


i 


Together  with  our  affiliation  of  more  than  130  newspapers,  we’re  changing  the  face  of  online  commerce. 
Classified  Ventures-a  powerful  force  for  your  success. 


Ventures 


www.classifiedventures.com 


apartments.com.  auction  universe. 
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DIGITAL  HOW-TO 


How  your  state  stacks  up 


by  Charles  Bowen 

Isolationism  probably  is  the  philosophy 
most  shaken  by  the  Information  Age. 
Because  of  the  Internet,  your  readers 
routinely  can  listen  to  radio  stations 
around  the  world,  read  newspapers  in 
communities  they  have  never  visited,  and 
become  friends  with  people  who  live  well 
beyond  their  own  backyards. 

The  public’s  virtual  globe-trotting 
means  your  reporters  may  need  to  become 
more  cosmopolitan  as  well.  After  all,  if 
readers  can  easily  compare  your  state  with 
the  rest  of  the  nation  in  terms  of  taxes, 
education,  cost  of  living,  and  the  like,  edi¬ 
tors  better  be  dam  sure  they're  bringing 
the  same  kind  of  perspective  to  their  local 
news  columns. 

The  pressure  is  especially  acute  on  gov¬ 
ernment  reporting.  Every  other  story  out 
of  the  legislature,  the  county  commission, 
or  city  hall  invites  national  or  regional 
comparisons,  but  deadlines  seldom  offer 
an  opportunity  for  the  necessary  research. 
We  need  a  database  geared  toward  side- 
by-side  comparisons  of  U.S.  states  on  key 
issues.  That  is  precisely  the  goal  of 
Stateline.org,  operated  by  the  Pew  Center 
on  the  States.  Just  what  the  editor  ordered, 
this  site  provides  tools  for  journalists,  pol¬ 
icy  makers,  and  ordinary  citizens  to  stay 
abreast  of  important  developments  in  all 
U.S.  state  Capitols. 

Visit  http://www.stateline.org,  and  you 
are  greeted  by  top  stories  of  the  day,  such 
as  potential  new  Internet  taxes  in  North 
Dakota  or  school  vouchers  backed  by 
some  Florida  legislators.  Hyperlinks  con¬ 
nect  to  the  site’s  key  features: 

•  Issues.  Here  are  links  to  healthcare,  wel¬ 
fare  reform,  taxes/budget,  education,  and 
utility  deregulation.  The  site  provides  a 
national  overview  of  each  issue,  then  links 
to  breakouts.  On  the  education  issue,  for 
instance,  the  site  connects  with  details  on 
average  annual  teachers’  salary,  per-stu- 
dent  spending,  state  property  tax  collec¬ 
tion.  and  the  statewide  gaps  in  per-pupil 
spending.  Also  find  the  text  of  relevant 
news  stories  from  across  the  country. 

•  States.  The  site  summarizes  the  state’s 
government  and  offers  detailed  data  on  its 
budget  and  taxes,  crime  and  prisons,  envi¬ 
ronment,  highways  and  transportation. 


income  and  poverty,  and  population. 
Another  feature  enables  you  to  compare 
the  data  of  this  state  with  up  to  four  others. 
Also  linked  are  key  news  stories  about  the 
government  from  state  newspapers. 

•  Data  Tables.  Want  a  quick  comparison 
of  all  50  states  on  key  issues?  This  is  it. 
Select  from  charts  on  budget  and  taxes 
(including  per  capita  tax  burden),  crime 
data  (capital  punishment  states,  per- 
inmate  costs,  violent  crime  rates),  envi¬ 
ronmental  agency  budgets,  insurance 
rates,  motor  vehicle  deaths,  income, 
poverty  rates,  and  more. 

Archives.  The  site  maintains  a  search¬ 
able  database  of  news  stories  about  state 
governments.  Right  now  the  database  is 
still  rather  young  —  it  was  created  in 
January  —  but  it  will  improve  with  age. 

•  Event  Calendar.  Find  meetings,  confer¬ 
ences.  and  other  newsworthy  events  of 
key  state  leaders  and  professional  organi¬ 
zations.  You  can  search  by  keyword,  date, 
issue,  or  state.  And  for  research  purposes, 
note  the  calendar  can  be  searched  for  past 
events  as  well  as  future  dates. 

Other  thoughts  for  using  Stateline.org: 
^  The  site  also  offers  a  “news  alert” 
I  option  that  automatically  notifies  you 
by  e-mail  with  significant  developments 
on  issues  you’re  following.  Provide  your 
name,  e-mail  address,  organization,  and 
address.  You  then  can  select  multiple 
states  and  multiple  issues  of  interest.  The 
site  promises  to  not  bother  you  with  mar¬ 
ginal  information  or  to  act  as  a  conduit  for 
any  special  interest  pleadings. 

2  For  help  with  technical  terms  used  on 
the  site  (and  in  other  governmental 
reporting),  check  the  Glossary  link  on  the 
site’s  main  page.  The  database  covers 
acronyms  as  well  as  government  buzz 
words,  from  “block  grant”  to  “vouchers.” 

3  The  operator  of  the  site.  Pew  Center 
on  the  States,  is  a  research  organiza¬ 
tion  administered  by  the  University  of 
Richmond  and  funded  by  the  Pew 
Charitable  Trusts.  It  is  staffed  by  Journal¬ 
ists,  and  headed  by  executive  editor  Ed 
Fouhy  and  managing  editor  Gene 
Gibbons. 

Bowen  (charlesbowen@compuserve. 
com)  is  host  of  Internet  News  syndicat¬ 
ed  radio  and  a  veteran  journalist. 


Zip2  sale  is  official 

Compaq  Computer  Corp.  completed 
its  acquisition  of  Zip2  Corp.,  a  Web  com¬ 
pany  that  has  helped  many  newspapers 
set  up  city  guides  and  e-commerce  appli¬ 
cations.  Zip2  is  now  an  operating  division 
of  AltaVista  Co.,  a  wholly  owned  sub¬ 
sidiary  of  Compaq,  which  announced  its 
intention  to  buy  Zip2  in  February. 

AdOne  hires  COO 

AdOne  LLC  of  New  York  has  hired 
Don  Perri  as  chief  operating  officer.  He 
previously  served  in  the  same  position  at 
Real  Media,  the  global  Web  advertising 
network.  Before  that,  he  worked  for 
Advance  Internet,  the  new  media  division 
of  Advance  Publications  Inc.  AdOne  is 
backed  by  Advance,  Donrey  Media 
Group.  The  E.W.  Scripps  Co.,  Hearst 
Corp.,  and  MediaNews  Group. 

Marketwatch  hires 

MarketWatch.com.  the  San  Franci.sco- 
based  online  financial  news  outlet  affili¬ 
ated  with  CBS,  recently  announced 
David  Callaway  was  named  managing 
editor  of  news.  Callaway  previously 
worked  for  Bloomberg  News  and  the 
Boston  Herald.  Tom  Murphy  will 
become  managing  editor  for  special  sec¬ 
tions  and  Alexander  Davis  becomes 
senior  news  editor. 

Other  new  hires  include:  Bambi 
Francisco,  formerly  with  CNNfn; 
William  Watts,  who  worked  for  Futures 
World  News  in  Washington:  and  Larry 
Kofsky  and  Charlie  Turner,  veteran  radio 
broadcasters. 

New  media  people 

KEITH  GREER  has  Joined  Cox 
Interactive  Media  as  site  manager  for 
OCnow.com  in  Orange  County,  Calif. 
Greer  comes  from  Virgin  Interactive 
Entertainment,  a  division  of  Viacom, 
where  he  was  vice  president  of  develop¬ 
ment  ...  TOLMAN  GEEES  is  the  new 
CEO  of  Internet  Broadcasting  Systems 
Inc.  in  Minneapolis.  The  company  oper¬ 
ates  Web  sites  for  TV  stations  across  the 
country  ...  STEPHEN  O.  JAEGER 
becomes  CEO  of  Inso  Corp.,  the  elec¬ 
tronic  publishing  provider  in  Boston  ... 
GRE(;ORY  C.  WALKER  is  the  new 
CFO  at  Accrue  Software  Inc.,  a  Web 
analysis  provider  in  Sunnyvale,  Calif. 
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S:<:fflin'UNITIES  ABOUND 

Trade  Show 

See  the  latest  technologies,  sales  systems, 
promotions,  and  business  innovations  at  the 
INMA  Trade  Show  -  bigger  and  better  than 
The  International  Newspaper  ever. 

AAarketing  Association  (INMA)  is  a 

non-profit  organization  dedicated  E&P/INMA  Awards  Displayed 

to  enhancing  the  role  of  View  more  than  1,500  entries  from  the  1999 


Keynote  Topics 

•  State  of  the  Newspaper  Industry 

•  To  Reinvent  and  Reinvest:  The 
Revolution  of  Marketing  Newspapers 

•  One-to-One  Marketing  vs.  Mass 
Marketing:  The  Choices  for 
Newspapers  Companies 

•  News  and  Inform^ion  Consumption 
at  the  Millennium 

•  Internet  Commerce:  The  Next  Step 
for  Newspapers 

•  Challenging  Newspaper  Cultural 
Norms 


newspapers  in  society  through  E&P/INAAA  Awards  Competition,  displayed 


advanced  marketing  practices.  exclusively  for  INMA  World  Congress 
Now,  with  more  than  1,100  attendees.  Bring  a  camera, 
members  in  61  countries,  the 

World  Congress  and  Trade  Show  The  Miami  Herald  Seminars 
always  brings  together  a  great  The  Miami  Herald  executive  staff  will  present 

diversity  of  newspaper  an  exclusive  half-day  seminar  at  the  Herald 

professionals  with  a  full  range  of  offices.  The  topics  scheduled  to  be  covered 

perspectives  on  newspaper  are:  a  case  study  of  the  unbundling  of  El  Nuevo 

marketing.  Herald;  database/target  marketing  efforts; 


Leadership  Sessions 

•  The  New  Role  of  Promotion  at 
Newspapers 

•  Consumer  Privacy  and  the  Impact  on 
Newspapers 

•  New  Business  for  the  Traditional 
"Newspaper” 

•  New  Concepts  in  Advertising  Pricing 


It’s  a  conference  that  revitalizes: 
Everyone  learning  from  speakers, 
fellow  attendees,  and  trade  show 
vendors  -  taking  and  adapting 
promotional  ideas,  marketing 
strategies  and  tactics,  corporate 
and  departmental  objectives, 
management  approaches  and 
much  more.  Dynamic,  successful 
ideas  FROM  ALL  AROUND  THE 
WORLD! 


partnership  development  with  other  local 
media;  and  the  company’s  online  strategies. 

Strategic  Creativity  Workshop 

Delegates  will  come  together  in  an  interactive 
environment,  provoking  you  to  re-think  core 
business  assumptions  and  strategies  and  to 
think  outside  the  box. 


REACH  NEWSPAPER  MARKETERS 


Case  Studies 

The  Cultural  Transformation  of  a 
Mid-Sized  Daily 

Reaching  Today’s  Young  Reader 
The  Development  of  a  World-Class- 
NIE  Program 

The  Next  Step  in  Newspaper 
Branding 

Multi-Channel  Branding  Strategies 
National  Post:  Lessons  from  the 
Launch  that  Rocked  Canada 


Attendees  come  If  you  are  interested  in  exhibiting,  please  contact  Michele  MacMahon  at  Thf.  EDiroR^fPi  blishf.r  Co.mpany, 

renewed  energy  and  enthusiasm  y^^hich  is  managing  the  1999  INMA  Trade  Show.  She  can  be  reached  by  telephone,  (212)  824-3737;  by  fax, 
for  the  industry  and  the  exciting  (212)  929-1259;  or  by  e-mail,  michelem@mediainfo.com.  Exhibit  space  is  running  out.  Check 

new  marketing  initiatives  they  I  booth  availability  or  obtain  additional  information  by  visiting  the  trade  show  Web  site, 

take  back  to  their  newspapers.  www.mediainfo.com/ephome/events/eve''tshtm/inmaspon.htm. 


See  you  in  Miami. 


For  more  information,  call  (214)  373-9111,  or  visit  the  INMA  Web  site  at  www.inma.org 
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Federal  court  ruling  raises  concern  about  a  chill  on  advocacy  advertising 


_ _  Pierce  Creek,  Americans 

United  for  Separation  of 
Church  and  State,  a  52-year-old 
group,  filed  a  complaint  with 
the  Internal  Revenue  Service, 
which  launched  an  investigation  and, 
three  years  later,  stripped  the  church’s  tax 
exemption.  The  church  sued  to  overturn 
the  IRS  ruling,  but  judge  Friedman  sided 
with  the  IRS. 

Rev.  Daniel  J.  Little,  the  former  senior 
pastor  of  the  church  and  now  pastor  of 
Binghamton’s  Landmark  Church,  told  the 
Associated  Press  that  he  was  concerned 
religious  leaders  will  not  be  able  to  speak 
out  on  moral  issues  until  they  “look  over 
their  shoulder  to  see  what  the  IRS  is 
going  to  say." 

The  Washington.  D.C. -based  American 
Center  for  Law  and  Justice,  which  repre- 


by  Joe  Nicholson 


For  the  first  time,  a  federal  judge  has 
stripped  a  church  of  tax-exempt 
status  for  attacking  a  political  candi¬ 
date  in  newspaper  advertisements. 

Some  fear  the  March  30  decision  by 
U.S.  district  judge  Paul  Friedman  in 
Washington.  D.C.,  could  harm  .sales  of 
newspaper  advocacy  ads. 

But  legal  groups  on  both  sides  say  the 
immediate  impact  of  the  decision  appears 
to  be  limited  because  it  concerns  ads  that 
support  or  oppose  political  candidates. 

There  certainly  would  be  a  far  bigger 
impact  on  ad  sales  if  future  court  deci¬ 
sions  were  to  go  further  and  limit  the  right 
of  tax-exempt  organizations  to  buy  issue- 
orientated  ads.  such  as  those  supporting  or 
opposing  hot-button  topics  like  abortion 
and  gay  rights. 

Judge  Friedman’s  ruling  concerns  ads 
that  ran  on  Oct.  30.  1 992.  just  before  the 
presidential  election  that  year.  The  judge 
stripped  the  tax-exempt  status  of  The 
Church  at  Pierce  Creek  near  Binghamton, 
N.Y.  According  to  a  church  lawyer,  the 
church  paid  a  total  of  $3(),(XX)  for  two  sim¬ 
ilar  ads,  one  in  the  Times  and  the  other  in 
USA  TODAY.  The  ads  declare  “Christian 
Beware”  and  “Bill  Clinton  is  promoting 
policies  that  are  in  rebellion  to  God’s  laws.” 

“How  then  can  we  vote  for  Bill 
Clinton?”  asks  the  ad,  which  states  it  was 
co-sponsored  by  churches  and  concerned 
Christians  nationwide.  The  ad  concludes, 
“Tax -deductible  donations  for  this  adver¬ 
tisement  gladly  accepted.  Make  donation 
to:  The  Church  at  Pierce  Creek.” 

Other  religions  with  tax-exempt  status 
that  buy  newspaper  ads  routinely  focus 
on  non-political  issues.  Mike  McGrath, 
who  manages  advocacy  ads  as  assistant 
national  ad  manager  at  The  Washington 
Times,  says,  “I’ve  had  dozens  on  every¬ 
thing  from  religious  persecution  in  China 
to  abstinence  to  same-sex  marriages,  to 
name  ju.st  a  few. 

The  Church  of  Scientology,  for  exam¬ 
ple,  buys  newspaper  issue  ads  that  don’t 


CHRISTIAN 

BEWARE 

Do  not  put  the  economy  ahead 


Mike  McGrath,  of  The  Washington 
Times,  sells  advocacy  advertising  space. 


Did  you  know  tliat  Governor  Bill  Clinton. 


■  Supports  abortion  on  demand?  (ViobiM  eu  to  i3.  lt*  20-i-s) 

■  Supports  the  homosexual  lifestyle,  and  wants  homosexuals  to 
have  special  rights?  (VioUttt  Em  20:U.  in  20:13.  See  ibo  ftum.  l:26jr, 

■  Promotes  giving  condoms  to  teenagers  in  public  schools? 

(ViobtesEm  zaitCol  3:3.  SeeaboRom  I  2H-V1 

Bill  Clinton  Is  promoting  policies  that  are  In  rebellion  to  God's 
laws.  In  our  desire  for  change,  do  we  really  want  as  a  president 
and  a  role  model  for  our  children  a  man  of  this  character  who 
supports  this  type  of  behavior? 


support  or  oppose  political  candidates. 
Scientology’s  disputed  tax-exempt  status 
was  finally  affirmed  in  a  1993  court 
decision. 

Sharyn  Runyon,  Scientology’s  East 
Coast  director  of  public  relations,  says  its 
newspaper  ads  help  sell  books  and  publi¬ 
cize  activities.  Scientology  makes  nation¬ 
al  ad  buys;  in  addition,  its  local  branches 
make  buys  in  local  newspapers  around  the 
country,  with  ads  running  somewhere  vir¬ 
tually  every  week.  One  indication  of  the 
effectiveness  of  its  newspaper  ads,  which 
provide  a  Web  address,  is  the  93,000 
requests  for  information  leceived  by  the 
Web  site  over  the  last  four  months,  says 
Runyon. 

In  the  case  of  the  ads  of  The  Church  at 


But  what  about  the  economy? 

Yes,  we  arc  in  tough  economic  times,  but  God  forbid  that  we  sell  out  our 
most  sacred  beliefs  in  a  vain  hope  of  financial  gain.  How'  can  we  expect  C 
to  bless  our  economy  if  we  plunge  down  a  path  of  immorality?  lOeut  W) 

The  Bible  w  arns  us  to  not  follow  another  man  in  bis  sin, 
nor  help  him  promote  sin— lest  God  chasten  us. 

(See  Deut  13.  )er  23.  era\'  4  14. 1 1 21. 16  s,  I  Tim  S  22) 


Church’s  pre-presidential  election  ad  in 

USA  TODAY  and  The  Washington  Times 


44 


EDITOR  &  PUBLISHER  APRIL  10.  1999 


www.mediainfo.coin 


sents  a  number  of  conservative  groups, 
provided  attorneys  for  the  church  and 
argued  that  religions  have  a  right  to 
engage  in  political  activity. 

Colby  May,  director  of  the  group’s 
office  of  government  affairs  and  one  of  the 
attorneys  who  represented  the  church, 
says  of  the  court  ruling:  “The  complete 
implications  are  yet  to  be  seen.  I  think  the 
case  does  have  broad  and  significant 
implications.” 

Last  week.  May’s  group  filed  an 
appeal,  which  he  says  is  based  on  “the 
failure  of  the  judge  to  look  at  other 
instances  in  which  political  activity  was 
engaged  in  and  had  historically  been 
engaged  in  by  the  churches  and  church 
leaders.”  The  appeal  cites  “65  examples  of 
churches  engaging  in  political  activity, 
which  we  think  is  perfectly  appropriate,” 
says  May.  “It’s  been  done  since  the  found¬ 
ing  of  the  Republic.” 

Americans  United  for  Separation  of 
Church  and  State,  whose  complaint 
prompted  the  case,  says  the  decision 
represents  a  “death  knell”  for  involvement 
of  tax-exempt  religions  in  political  cam¬ 
paigns. 

Robert  Boston,  assistant  director  of 
communications  for  Americans  United  for 
Separation  of  Church  and  State,  says  the 
decision  does  not  —  and  should  not  — 
extend  beyond  supporting  and  opposing 
political  candidates. 

“There  is  a  clear  difference  between  a 
church  speaking  out  on  a  political  or 
moral  issue  and  endorsing  or  opposing  a 
candidate  for  public  office,”  says  Boston. 
“The  former  is  permitted  under  IRS  regu¬ 
lations;  the  latter  is  not.” 

Boston  says  groups  on  both  the  left  and 
right  strongly  support  the  rights  of  tax- 
exempt  organizations,  including  religious 
groups,  to  speak  out  on  moral  issues  and 
to  buy  ads  on  such  issues. 

“We’re  a  nonprofit  group  too,”  says 
Boston,  “and  while  we  haven’t  used  news¬ 
paper  ads,  we  might  want  to  avail  our¬ 
selves  of  that  some  time.” 


BSP  BRIEFS 


NNN  gets  a  vp 

Newspaper  National  Network  (NNN) 
has  named  Mary  Dowling  as  its  vice  pres¬ 
ident,  sales  director  for  package-goods 
advertising. 

Dowling  had  worked  for  Conde  Nast 


Publication’s  Gourmet  magazine  as  a 
food-category  director.  Previously,  she 
worked  at  USA  Weekend  and  Reader’s 
Digest  in  various  management  and  sales 
positions. 

NNN  president  and  general  manager 
Nick  Cannistraro  says  Dowling  would 
help  the  organization’s  “continuing  ef¬ 
forts  to  increase  newspaper  revenue  in 
this  integrated  and  challenging  category. 

NAA  promotes 
ad  directors 

The  Newspaper  Association  of  America 
has  promoted  two  staffers  in  the  classified 
division  of  its  marketing  department. 

Charles  Diederick,  who  Joined  NAA 
last  year,  was  named  director/recruitment 
advertising  and  telesales.  Previously,  he 
was  director/recruitment  advertising. 
Prior  to  Joining  NAA,  he  held  various 
marketing  and  advertising  positions  at 
Media  General  Inc.  in  Richmond,  Va.,  and 
at  Richmond  Newspapers  Inc. 

Robert  Scaife  was  named  director/auto¬ 
motive  and  private  party  advertising. 
Scaife  Joined  the  Newspaper  Advertising 
Bureau  (NAB)  in  1979  as  director/auto¬ 
motive  advertising,  and  he  Joined  NAA 
when  NAB  and  other  industry  associa¬ 
tions  merged  in  1992  to  form  NAA.  Prior 
to  Joining  NAB,  he  held  various  ad  and 
management  positions  at  The  Hamilton 
(Ontario)  Spectator. 

Drug  firms  get 
ad  results 

Pharmaceutical  companies  are  cashing 
in  on  ads  that  target  older  consumers. 

According  to  a  new  survey,  interviews 
with  2,965  older  consumers  found  92% 
saw  or  heard  ads  for  prescription  drugs, 
35%  spoke  to  their  primary  care  physician 
about  it,  and  33%  said  chatting  with  their 
doctor  led  to  a  purchase. 

“Bingo,”  says  William  Burkart,  a 
spokesman  for  Age  Wave  Impact,  an  Em¬ 
eryville,  Calif.-based  marketing  firm  that 
specializes  in  targeting  older  customers 
and  sponsored  the  survey.  “There’s  gold  to 
be  mined,  and  the  pharmaceutical  compa¬ 
nies  not  only  know  it,  they’re  acting  on  it.” 

Drug  ad  spiending  already  surpasses 
beer  ad  spending,  says  Burkart,  and  is 
expected  to  reach  $7  billion  annually  over 
the  next  half-dozen  years.  “This  really 
speaks  to  the  appropriateness  of  this  type 
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of  marketing.” 

While  the  ads  may  generate  sales,  some 
doctors  contend  marketing  medicine 
directly  may  prompt  some  people  to 
demand  and  sometimes  get  drugs  that  are 
unwise  or  excessive. 

Of  those  surveyed  who  were  prompted 
to  ask  a  doctor  about  a  drug  by  an  ad,  28% 
saw  the  ad  on  TV,  26%  in  a  magazine,  and 
1 8%  in  a  newspaper. 

FTC  calls  ads 
deceptive 

Federal  officials  are  seeking  to  outlaw 
ads  for  a  miraculous-sounding  dietary 
supplement  that  have  appeared  in  USA 
TODAY. 

The  Federal  Trade  Commission  (FTC) 
contends  the  product  nothing  more  than 
bottled  salt  water  and  wants  a  Judge  in 
Spokane,  Wash.,  to  bar  the  ads  of  two 
Washington  companies. 

While  drugs  must  be  approved  by  the 
Food  and  Drug  Administration,  dietary 
supplements  are  free  to  be  sold  as  long  as 
they  do  not  make  unsubstantiated  claims. 

The  case  is  unusual  because  the  ad 
appeared  in  a  newspaper.  Past  complaints 
have  concerned  dietary  supplement  ads  in 
alternative  medicine  publications. 

The  “Vitamin  O”  ad  claims  it  “has 
helped  eliminate  everything  from  breath¬ 
ing  problems  and  lack  of  energy  to  life- 
threatening  diseases”  such  as  cancer  and 
hard  disease. 

Five  “Vitamin  O”  ads  ran  in  USA 
TODAY  between  November  and  February, 
according  to  The  Associated  Press. 

USA  TODAY  routinely  screens  ads  for 
diet  supplements  to  ensure  they  include  a 
money-back  guarantee  and  a  phone  num¬ 
ber  or  address  for  consumers’  questions. 

Steve  Anderson,  a  USA  TODAY 
spokesman,  told  AP  that  the  newspaper 
would  take  “a  long  and  hard  look”  before 
approving  any  future  ads  for  “Vitamin  O.” 

The  FTC  says  federal  scientists  ana¬ 
lyzed  “Vitamin  O,”  which  is  sold  for  $10 
an  ounce,  and  concluded  it  is  nothing 
more  than  bottled  salt  water. 

The  FTC  is  asking  for  a  refund  of  cus¬ 
tomers’  money  by  the  owners.  The  Staff  of 
Life  Inc.,  which  recently  changed  its  name 
to  R  Garden,  and  Rose  Creek  Health 
Products  Inc.,  both  of  Kettle  Falls,  Wash. 

Officials  at  Rose  Creek  Health  Products 
could  not  be  reached;  those  at  R  Garden, 
which  is  under  Joint  ownership,  did  not 
return  calls. 
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Hears!  executive  named 
president  of  King  Features 


T.R.  Shepard  succeeds 
Larry  Oisen,  who  some 
beiieve  didn’t  ieave  the 
syndicate  voiuntariiy 

by  David  Astor 

AHearst  Corp.  executive  is  in  and 
Larry  Olsen  is  out  as  president  of 
King  Features  Syndicate. 

The  new  King  head  is  T.R.  "Rocky” 
Shepard  III,  47,  who  has  been  with  Hearst 
since  1978.  His  most  recent  position  was 
senior  vice  president,  advertising  sales  of 
Hearst  New  Media  &  Technology's 
HomeArts.com  Web  site. 

A  Hearst  press  relea.se  announcing  the 
appointment  says  Olsen  "has  decided  to 
pursue  new  challenges.”  But  was  his  depar¬ 
ture  voluntary?  Olsen,  who  joined  King  in 
1983  and  became  president  in  1997,  did  not 
return  voice-mail  mes.sages  left  at  his  home. 

“I  think  he  was  probably  forced  out,” 
says  Jerry  Craft,  former  head  of  the 
Kingsyn  Employees  Association  (KEA). 
“It’s  hard  for  me  to  believe  that  anyone 
would  put  themselves  through  such  a  long 
and  stressful  negotiating  process  only  to 
voluntarily  leave  less  than  three  months 
later.  ...  They  kept  him  around  long 
enough  to  do  the  dirty  work.” 

Negotiations  took  place  after  the  New 
York  City-based  King  announced  last  year 
that  it  would  shift  part  of  its  operations  to 
the  Hearst-owned  Reed  Brennan  Media 
Associates  in  Florida  and  lay  off  about  30 
employees.  Craft,  a  comic 
art  department  staffer,  was 
one  of  those  let  go  (E&P, 

Dec.  19.  1998,  p.  28). 

If  Olsen  was  forced  out. 

Craft  is  not  sure  why.  One 
source  requesting  anonymity 
wonders  if  Hearst  wanted  a 
president  with  more  of  a 
new  media  background  or  if 
Hearst  thought  Olsen  wasn’t 
tough  enough  with  the  KEA 
during  the  negotiations. 

“Larry  always  showed  Larry  Olsen 


that  he  cared  and  that  he  was 
not  happy  at  having  to  lose 
so  many  people  who  he  had 
worked  with  for  so  long 
says  Craft,  now  online  pro¬ 
ducer  at  Sports  Illustrated 
for  Kids. 

Shepard  could  not  be 
reached  for  comment  about 
the  circumstances  surround¬ 
ing  Olsen’s  departure.  Nei¬ 
ther  could  Raymond  Joslin, 
group  head  of  Hearst  Enter¬ 
tainment  &  Syndication  and 
vice  president  of  Hearst  Corp. 

King  editor  in  chief  Jay  Kennedy  was 
reached  but  declined  to  comment  beyond 
what  Hearst  stated  in  its  release.  He  and 
Olsen  essentially  co-headed  King,  with 
Kennedy  focusing  on  the  creative  end  and 
Olsen  on  the  business  end. 

Another  source  requesting  anonymity 
says  there  may  have  been  dissension 
between  Kennedy  and  Olsen  on  some  mat¬ 
ters,  and  Hearst  chose  to  keep  Kennedy. 

Kennedy  will  have  a  similar  division  of 
responsibilities  with  Shepard  as  he  had  with 
Olsen,  according  to  a  Hearst  spokesman. 

In  the  release,  Joslin  comments  on  why 
Shepard  was  named  president.  “Rocky  is 
ideally  suited  for  this  very  important  role 
at  King  Features,”  Joslin  states.  “He  is  a 
seasoned  executive  in  management,  mar¬ 
keting,  and  sales,  including  directing 
national  sales  forces  and  selling  creative 
properties  across  media  platforms.” 

Before  assuming  the  HomeArts.com  po¬ 
sition,  Shepard  was  vice  president/publish¬ 
er  at  Hearst ’s  Country  Livinti 
and  Redhook  magazines,  and 
advertising  director  at  Good 
Housekeeping’  magazine. 

King  columnist  Heloise 
says  if  someone  without 
much  of  a  newspaper  back¬ 
ground  had  been  named  syn¬ 
dicate  president  10  years 
ago,  “1  would  have  said, 
‘This  doesn’t  make  sense.’” 
But  she  adds  that  Shepard’s 
experience  is  more  appropri¬ 
ate  today,  when  newspapers 


are  still  "the  core  of  the  busi¬ 
ness”  but  syndicates  are  also 
involved  with  the  Web  and 
other  areas. 

"There  used  to  be  far  more 
competitive  newspapers  than 
there  are  now.”  notes  "The 
Family  Circus”  creator  Bil 
Keane.  “Syndicates  are  look¬ 
ing  at  other  ways  to  make  the 
bottom  line.” 

Keane,  whose  comic  came 
to  King  in  1986  and  now 
runs  in  over  1.5(X)  papers, 
adds  that  “Redhook  is  a  very  reputable 
magazine.  Anyone  who  has  experience 
there  [at  Redhook]  is  a  qualified  person  in 
the  publishing  business.” 

Keane  and  Heloise  have  not  met 
Shepard  yet.  "Several  sources  told  me 
‘you’ll  probably  get  along  with  him’  and 
that  he’s  open  to  new  ideas.”  says  Heloise, 
who  has  been  with  King  since  1977  and 
appears  in  over  5(K)  papers.  Still,  she  and 
Keane  say  they  were  “stunned”  to  hear  of 
Olsen’s  departure.  Keane  recalls  that  Olsen 
gave  no  indication  he  was  leaving  King 
when  he  talked  with  him  on  the  phone  Just 
several  days  before  Shepard  was  named. 

Keane  and  Heloise  both  praise  Olsen. 
"I  always  got  along  well  with  Larry.” 
Heloise  says.  “Larry  seemed  to  under¬ 
stand  that  creators  need  a  little  hand-hold¬ 
ing  and  nurturing  occasionally.  I’m  sad  to 
not  be  working  with  him  anymore.” 

In  his  16  years  at  King.  Olsen  also  served 
as  executive  vice  president,  general  manag¬ 
er,  and  director  of  marketing  and  sales. 
Before  that,  he  was  an  executive  and  corre¬ 
spondent  at  United  Press  International. 

Hearst  also  announced  that  Keith 
McCloat.  who  Joined  King  in  1979.  has 
been  promoted  from  vice  president,  con¬ 
troller  to  vice  president,  business  manager. 

King,  founded  in  1915,  is  one  of  the 
biggest  syndicates  in  the  world.  The  pri¬ 
vately  held  firm  distributes  about  180  fea¬ 
tures,  including  Jim  Borgman’s  editorial 
cartoons.  Dr.  Joyce  Brothers’  column,  and 
comics  such  as  “Baby  Blues,”  “Beetle 
Bailey,”  “Curtis,”  “Hagar  the  Horrible,” 
“Mutts,”  “Sally  Forth,”  and  “Zits.”  H 
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T.R.  “Rocky”  Shepard  III 


Universal  offers 
animated  comic 

Universal  New  Media  is  offering  an 
animated  version  of  the  “Cornered”  pan¬ 
el  to  online  newspapers. 

The  color  comics 
(which  can  be 
viewed  at  www.cor- 
nered.com)  need  no 
special  plug-ins. 

“Cornered”  is  by 
Canadian  cartoonist 
Mike  Baldwin  of 
Universal  Press 
Syndicate. 

Hispanic 
is  on  the 

A  daily  comic  featuring  three  genera¬ 
tions  of  a  middle-class  Hispanic  family  is 
appearing  on  the  Web  (www.raisinghec- 
tor.com). 

“Raising  Hector"  is  by  Long  Island, 
N.Y.-based  Peter  Ramirez,  who  created 
the  strip  in  1996. 


“Cornered” 

Strip 

Web 


Geyer  predicted 
Kosovo  situation 

Georgie  Anne  Geyer  wrote  a  column 
headlined:  “Fate  of  Tiny  Kosovo  Could 
Provoke  a  Big  Balkans  War.” 

A  pretty  good  prediction,  considering 
the  foreign  correspondent  penned  the 
piece  in  October  of  1992. 

Geyer  appears  in  about  80  newspapers 
via  Universal  Press  Syndicate. 


Tribune  Media 
launches  ‘Lola’ 


Tribune  Media  Services  (TMS)  is  syn¬ 
dicating  a  humor  strip  starring 
a  recently  widowed,  fierce¬ 
ly  independent  woman  who 
lives  with  her  son  and  his 
family. 

“Lola”  is  by  Steve 
Dickenson  and  Todd 
Clark,  who  also  collab¬ 
orate  on  the  “Military 
Lola  is  here  Brats”  comic. 


Dickenson,  whose  “Nest  Heads”  strip 
was  introduced  last  fall  by  Copley  News 
Service,  based  the  Lola  character  on  his 
aunt  and  grandmother. 

Clients  for  the  daily  and  Sunday  TMS 
comic  —  which  starts  April  19  —  include 
the  Denver  Roeky  Mountain  News,  Detroit 
Free  Press,  Houston  Chronicle, 
Minneapolis  Star  Tribune,  New  York 
Daily  News,  The  Orange  County  (Calif.) 
Register,  Seattle  Post-Intelligencer,  and 
St.  Louis  Post-Dispatch. 

Gets  syndicated 
at  the  age  of  78 

Copley  News  Service  is  syndicating  a 
seniors'  advice  column  published  in  a 
small  Southern  California  paper. 

Helen  Greenblatt,  78,  has  written  her 
column  for  The  Leisure  World  Voice  for 
approximately  six  years.  She  was  recent¬ 
ly  featured  on  Good  Morning  America 
and  NBC  News,  and 
in  a  front-page  arti¬ 
cle  in  the  Los  Angel¬ 
es  Times. 

“Dr.  Helen”  is  a 
marriage  counselor 
and  sex  therapist 
who  earned  a  Ph.D. 
in  psychology  at  the 
age  of  70. 

Scripps  Howard 
names  new  editor 

Mark  Tomasik  has  been  named  manag¬ 
ing  editor  of  Scripps  Howard  News 
Service. 

Tomasik,  42.  was  previously  SHNS 
assistant  managing  editor/news  (since 
early  last  year),  and  a  reporter,  columnist, 
and  sports  editor  for  various  Scripps 
papers  (since  1978). 

May  the  feature 
stuff  be  with  you 

A  column  and  comic  are  among  the 
syndicated  features  focusing  on  next 
month’s  new  Star  Wars  movie. 

“Inside  Trek  &  Sci-Fi”  columnist  Ian 
Spelling  of  the  New  York  Times  Syndicate 
is  doing  a  five-part  Star  Wars  countdown 


Helen  Greenblatt 


package  that  includes  stories  and  art.  The 
package,  available  free  to  clients  and  on  a 
paid  basis  to  nonclients,  includes  inter¬ 
views  with  actors  Ewan  McGregor  and 
Samuel  Jack.son. 

Also,  “The  Norm”  strip  by  Michael 
Jantze  of  King  Features  Syndicate  is  start¬ 
ing  a  six-week  sequence  April  12  in  which 
Norm  will  attempt  to  be  first  in  line  to  see 
the  film.  The  www.thenorm.com  Web  site 
will  have  various  tie-ins,  including  an 
online  diary  from  Norm. 

Etcetera  ... 

Editorial  cartoonist  Jim  Morin  of 
The  Miami  Herald  and  King 
Features  Syndicate  has  won  the 
Thomas  Nast  Prize,  which  has  been 
awarded  seven  times  since  1978  ... 
“Over  the  Hedge”  has  won  the 
Religious  Communicators  Council’s 
1998  Wilbur  Award  for  “excellence 
in  the  communication  of  religious 
issues,  values,  and  themes.”  The 
comic  is  by  Michael  Fry  and  T  Lewis 
of  United  Feature  Syndicate  ... 
“Mainly  for  Seniors”  columnist 
Leonard  Hansen  of  Copley  News 
Service  has  received  the  Long  Term 
Achievement  Media  Award  from  the 
American  Society  on  Aging  ... 
Andrews  McMeel  Publishing  has 
two  new  comic  collections  out.  One 
is  “If  I’m  a  Stay-at-Home  Mom,  Why 
Am  I  Always  in  the  Car?”  by  “Baby 
Blues”  cartoonists  Rick  Kirkman  and 
Jerry  Scott  of  King.  The  other  is 
“The  Big  Picture”  by  self-syndicated 
Lennie  Peterson,  who  will  be  distrib¬ 
uted  by  Universal  Press  Syndicate 
starting  this  fall  ...  Los  Angeles 
Times  Syndicate  columnist  Cal 
Thomas  has  co-authored  a  book 
called  “Blinded  by  the  Might:  Can 
the  Religious  Right  Save  America?” 

...  Another  LATS  columnist.  Matt 
Miller,  is  becoming  a  senior  fellow 
starting  this  month  at  the  Annenberg 
Public  Policy  Center,  University  of 
Pennsylvania  ...  Columnist  Theresa 
Nance  (973-473-0094),  chief  chap¬ 
lain  of  the  Passaic  County  Jail  in 
Paterson,  N.J.,  has  produced  a  docu¬ 
mentary  about  women  in  prison 
called  “A  Story  Seldom  Told.” 
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1 50  years  of  the  Chicago  Tribune 


Digital  database  designed 

to  hold  millions  of  clips 

from  1920s  through  1980s 

and  searchable  front  pages, 

and  obits  dating  from  1849 

by  Jim  Rosenberg 

Not  content  with  a  searchable  online 
digital  archive  of  the  past  14  years’ 
editions,  the  Chicago  Tribune  is 
adding  the  full  text  and  image  of  every 
front  page  from  microfilms  of  its  earliest 
available  editions  in  1849  through  the  pre¬ 
sent.  as  well  as  the  full  text  of  all  obituaries 
and  death  notices  from  1849  through  1997. 

The  completed  project  will  archive  the 
images  of  15  million  clippings  from  the 
early  1920s  through  1984,  complementing 
existing  online  availability  of  the  full  text 
of  the  Tribune  dating  from  Jan.  1,  1985. 

A  three-year,  multimillion-dollar  con¬ 
tract  calls  for  Progressive  Technology 
Federal  Systems  (RTFS),  a  Bethesda,  Md., 
system  integrator  specializing  in  digital 


libraries  and  document  conversion,  to  sup¬ 
ply  Avatar  Inc.  archival  retrieval  software 
and  to  digitize  the  microfilmed  information. 

A  RTFS  affiliate.  Avatar  developed 
NewsScan,  a  version  of  its  EnMasse  image 
capture  and  document  conversion  applica¬ 
tion  customized  for  use  in  digitizing  and 
cataloguing  newspaper  pages,  clippings, 
and  microfilms.  The  cost  of  licensing  the 
technology  needed  for  such  a  project 
would  have  been  so  high  that  it  made  more 
sense  for  RTFS  to  buy  the  best  of  several 
possible  software  products,  says  Todd 
Glass,  a  RTFS  founder  and  vice  president. 
With  access  to  the  source  code,  he 
explains,  improvements  could  be  made  to 
tailor  the  software  to  the  Tribune  project. 

So  about  three  years  ago,  RTFS  bought 
the  assets  of  Avatar  Technologies  Inc.,  a 
small  software  company  owned  by  Bell  & 
Howell.  Tribune  Co.  held  RTFS  "under  a 
fairly  strict  nondi.sclosure  [agreementl  for 
about  a  year,”  says  Glass,  “but  that  was 
lifted  about  a  month  ago.” 

RTFS  is  working  on  archiving  projects 
with  other  newspapers  in  the  United  States 
and  abroad.  While  it  will  not  name  those  cli¬ 
ents,  the  company  did  serve  as 
the  .system  integrator  for  the 
ambitious  archiving  project  at 
The  Sun.  in  Baltimore  (E&P. 
April  25.  1998,  p.  17).  Its 
offices  are  housing  that 
archive’s  RAID  (redundant 
array  of  inexpensive  disks) 
storage  until  the  firm  hired  by 
the  Sun  completes  the  project. 

The  .system  comprises  a 
“suite  of  software  modules 
designed  to  do  newspaper 
digitization  work”  and 
includes  the  retrieval  capa¬ 
bility,  says  Glass. 

(RTFS  has  a  channel  of 
resellers  that  handles  the 
original  Avatar  product.  At 
the  Association  of  Informa¬ 
tion  and  Image  Management 
trade  show  in  Atlanta,  April 
14-15,  its  Avatar  Inc.  affili¬ 
ate  will  demonstrate  the 
tools  utilized  to  support  the 
Tribune  project  —  but  noth¬ 
ing  of  the  project  itself.) 


For  the  Tribune  project,  the  Excalibur 
search  engine  was  selected.  Glass  calls  its 
fuzzy  text  search  capability  “a  very 
important  part  of  the  retrieval  equation,” 
noting  that  it  can  get  around  OCR  errors, 
typographical  errors  in  the  original  copy, 
and  searchers’  misspellings. 

NewsScan.  the  system’s  front-end  and 
image-capture  component,  manages  the 
various  processes,  including  the  use  of 
five  different  optical  character  recognition 
engines  and  gray-scale  enhancement. 

“The  microfilm  pages  will  be  rekey¬ 
boarded”  by  RTFS  “through  one  or  more 
subcontractors,”  says  John  Jansson,  who. 
as  information  systems  editor,  manages 
the  Tribune's  editorial  information  center. 

Though  RTFS  will  handle  the  conver¬ 
sion.  the  Tribune  is  responsible  for  staging 
the  project.  Staffers,  says  Jansson.  will 
determine  the  order  in  which  clips  are  dig¬ 
itized,  send  then  off,  and  check  them  in 
when  returned;  mark  up  microfilm  page 
printouts  for  death  notices  and  obituaries 
that  are  to  be  rekeyed;  and  perform  a  final 
quality  check  after  RTFS’s  own  review. 

The  valuable  paper  and  film  assets  will 
be  packed  into  doubly  padlocked  steel  site 
boxes  and  shipped  to  RTFS  by  common 
carrier  truck,  says  Jansson. 

Some  of  the  newspaper’s  earliest  front 
pages  are  missing  for  reasons  unknown  to 
the  Tribune,  says  a  spokesman.  (Copies  of 
many  early  editions  were  found  after  the 
great  fire  of  1871  destroyed  the  Tribune's 
files,  according  to  Lloyd  Wendt’s  1979  his¬ 
tory,  “Chicago  Tribune:  The  rise  of  a  great 
American  newspaper.”) 

The  first  clippings  to  be  digitized  will 
be  those  carrying  stories  with  strong  local 
connections  —  e.g.,  the  city’s  Rrohibition- 
era  gangsters  and  other  personalities  and 
institutions,  including  sports  and  politics. 

Tribune  associate  editor  Joseph  J. 
Leonard  says  the  project  will  “help  pre¬ 
serve  an  invaluable  and  irreplaceable 
information  resource”  that  will  be  market¬ 
ed  worldwide,  beginning  next  year. 

The  newspaper’s  archive  will  continue 
to  be  available  on  the  Web  at  chicagotri- 
bune.com  on  a  fee-per-use  basis,  as  well 
as  through  .several  commercial  databases 
and.  for  schools,  libraries,  and  research 
centers,  through  NewsBank  Inc.  HB 
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Communications  Technology 


Dow  Jones  Interactive. 

Your  Online  Resource  for  Quality  Information 


You  have  a  lot  to  do 
before  making  deadline. 
Find  stor\’  ideas.  Dig  for 
facts.  C^heck  sources. 
Verifv'  infonnation. 


Go  online  and  take  a  free  tour 
at  djinteractive.com  or  call 
8oo-369-7tf66  to  see  if  your 
newsr(X)tn  qualifies  for  a  free 
30  dav  trial*! 


In  just  a  few  minutes,  you  can: 

•  Check  facts  quickly  by 

confinning  statements  about 
people,  companies,  you  name  it. 

•  Save  time  by  searching  more 
than  6,()(K)  global  sources  with 
key  words  and  phrases. 

•  Cover  your  beat  effortlessly, 

24  hours  a  day.  Our  news 
tracking  feature  continuously 
delivers  articles  on  any  topic. 

•  Find  story  ideas,  all  in 
one  place,  by  tapping  into 
top-quality,  credible  sources. 


.•Vs  publisher  of  The  Wall  Street 
JoirniaT,  we  understand  what  you 
go  through.  We  handle  those  same 
challenges  quickly  and  easily  with 
Dow  Jones  Interactive,  a  news  and 
research  service  that  meets  the 
tlemands  of  journalists  because  it 
was  created  by  journalists. 


Dow  Jones  Interactive' 

Everything  You  Really  Need  To  Know. 


Asik/PkCirK 

852.2599.2279 


Europe/Middlc  East/Africa 
44-171-832.9690 


United  States/North  Aa'-.rica 
800.369.7466 


E-mail 

djlinfo@vvsj.dowjones.com 


Latin  America 

525.282.0960 
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Dallas  buys  new 
DiamondSetter 

The  Dallas  Morning  News  purchased  a 
DiamondSetter  347  computer-to-plate  im¬ 
aging  system  from  St.  Louis-based  West¬ 
ern  Lithotech. 

Rated  to  produce  up  to  226  single-page 
plates  per  hour  using  two  frequency-dou¬ 
bled  YAG  laser  imaging  heads  and  new 
automated  capabilities,  the  347  scans 
plate  at  a  rate  of  an  inch  per  second  at 
12()0  dpi.  The  unit  can  scan  a  13.661"  x 
24"  image  area  maintaining  edge-to-edge 
resolution. 

Standard  resolution  range  is  1000- 
12(X)  dpi.  with  high  resolution  of  2540 
dpi.  Western  Lithotech  puts  the  unit’s 
repeatability  at  +!-  0.001".  Its  automatic 
docking  trolley  accepts  as  many  as  800 
single-page  plates. 

DiamondSetter  spooler  software  man¬ 
ages  imaged  fdes;  the  Assistant  software 
option  adds  automated  image  distribution 
management. 

Agfa,  Screen 
in  CTP  deal 

Screen  (USA)  and  Agfa  will  jointly 
market  Screen’s  FlatRite  1050  platesetter 
with  Agfa’s  LithoStar  LP82  processor  and 
LithoStar  LAP-R  plates. 

Promoted  as  an  entry-level  imager,  the 
four-page  1050,  with  in-line  punch,  can 
output  29  plates  per  hour  (lower  at  maxi¬ 
mum  resolution  of  30(X)  dpi)  and  automat¬ 
ically  remove  slipsheets. 

Harlequin 

restructures 

Output  systems  developer  Harlequin. 
Cambridge,  Mass.,  says  it  has  restructured 
to  focus  its  expertise  and  financial 
resources  on  products  and  services  for  the 
digital  printing  and  publishing  and  infor¬ 
mation-management  markets. 

In  restructuring.  Harlequin  reduced  its 
work  force  by  14%  and  closed  its  Menlo 
Park.  Calif.,  office,  although  it  will  retain 
a  staff  in  Northern  California. 

Known  primarily  for  its  ScriptWorks 
raster  image  processing  software.  Harle¬ 
quin  also  offers  an  intelligence  analysis 
and  visualization  system.  Besides  publish¬ 


ing.  it  supplies  software  used  in  criminal, 
financial,  and  scientific  investigations. 

APS  CTP  live 
at  German  dailies 

Germany’s  M.  Dumont  Schauberg  now 
prints  the  Express  and  Kdiner  Rundschau 
on  plates  from  two  Autlogic  Information 
International  APS  3850  CTP  flatbed  plate- 
setters,  installed  at  the  Cologne  plant. 

Weiss  Druck,  an  independent  partner  of 
MDS  which  prints  government  publica¬ 
tions.  also  operates  a  3850  CTP  and  has 
ordered  a  second  machine. 

Agfa  donates 
to  Cal  Poly 

California  Polytechnic  State  University. 
San  Luis  Obispo,  received  more  than 
$200.(XK)  worth  of  equipment  from  Bayer 
Corp.’s  Agfa  Division  for  prepress  educa¬ 
tion,  particularly  in  the  300-student  graph¬ 
ic  communication  department. 

Included  were  a  Horizon  scanner. 
Avantra  44  imagesetter,  Taipan  RIP  NT, 
online  punch,  bridge,  dual  cassettes. 
Select  plate  kit.  transfer  punch,  SelectSet 
crane,  Agfa  Duoproof,  and  Duoproof 
material. 

System  sales 

Monotype  Systems  Inc.,  Rolling  Mead¬ 
ows.  Ill.,  has  sold  raster  image  processors, 
recorders,  proof  printers.  OPI  software, 
spoolers,  page-tracking,  interfaces,  output 
networking,  and/or  multiplexers  to  18 
newspapers  in  14  states. 

The  company  also  sold  output  systems 
to  a  half-dozen  newspaper  sites  in  Brazil, 
The  Toronto  Star  and  Chosnn  llho.  South 
Korea’s  oldest  and  biggest  daily. 

Autologic  Information  International 
Inc.,  Thousand  Oaks,  Calif,  reported  con¬ 
tinuing  brisk  sales  of  its  3850  family  of 
imagers  and  related  output  systems  last 
year,  with  installations  at  12  midsize  to 
metro  dailies  in  eight  states  (including  a 
3750/2  scanner  and  an  APSCOM  docu¬ 
ment-distribution  system),  at  the  St. 
Croix,  Virgin  Islands.  Daily  News,  and  at 
newspapers  in  Canada.  Jamaica,  Ger¬ 
many,  Spain.  Italy,  France,  England,  Aus¬ 
tralia.  and  Japan. 

For  Canada’s  new  daily,  Southam  Inc.’s 


four-color  National  Post,  All  filled  one  of 
its  largest  single  orders,  shipping, 
installing,  calibrating  the  equipment  and 
training  staff  in  four  months.  It  supplied 
three  APS  Grafix  RIPs  and  APS  RIP  to 
LAN  kits,  proofers  of  various  models,  two 
APSCOM  send  units,  a  controller,  and  32- 
port  hub  at  the  main  site  in  Don  Mills. 
Ontario.  Each  of  nine  receive-and-print 
sites,  from  Halifax  to  Vancouver,  uses  two 
APSCOM  receive  units,  an  APS  2500 
color  proofer,  32-port  hub  and  one  or  two 
APS  3850  imagers  with  online  media 
transports. 

Kodak,  Die  join 
in  Japan  venture 

Eastman  Kodak  Co.  and  Dainippon  Ink 
&  Chemicals  will  combine  portions  of 
their  graphic  arts  businesses  on  April  I  to 
form  Kodak  Polychrome  Graphics  Japan. 

The  Tokyo-based  Joint  venture  will  con¬ 
sist  of  Kodak’s  Japanese  sales,  marketing 
and  distribution  of  graphic  arts  films, 
plates,  proofing,  chemistry,  and  equipment 
with  DIC’s  Gunma  plate  manufacturing 
plant,  which  will  begin  producing  Kcxlak 
Polychrome  Graphics  thermal  CTP  plates. 

The  move  follows  last  year’s  creation 
of  Kodak  Polychrome  Graphics,  Norwalk.  , 

Conn.,  by  Kodak  and  DIC’s  U.S.  .sub-  | 
sidiary.  Sun  Chemical.  | 

PressPoint  inks 
deal  with  printer 

New  York-based  PressPoint.  which 
electronically  distributes  specially  made- 
up  editions  of  daily  newspapers  designed 
for  travelers,  signed  high-volume  printer 
Xerographic  Reproduction  Center  Inc. 
(XRC)  to  produce  its  clients’  publications. 
PressPoint  and  XRC,  Englewood.  N.J., 
began  test-printing  editions  last  summer 
(E&P,  Nov.  21,  p.  14). 

A  pioneer  in  the  print-on-demand  busi¬ 
ness,  XRC  was  among  the  first  to  use  the 
DocuTech  digital  printer  that  outputs  the 
editions’  page  files  on  sheets  preprinted  by 
with  full-color  ads  on  the  reverse  sides. 

Output  can  be  on  demand  at  a  hotel  for 
its  guests  or  in  volume  for  distribution  to 
retailers.  PressPoint  currently  has  about  a 
dozen  publishing  clients  and  can  transmit 
to  hotels  or  other  print  sites  in  London  and 
four  U.S.  cities. 
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The  worlds  premier  source  book  on  todays  newspapers.  Now 
in  its  79th  annual  edition,  the  Year  Book  is  an  exhaustive  com¬ 
pilation  of  names,  statistics,  data  and  newspaper-by-newspaper 
information  you’ll  find  nowhere  else! 

P.\R  r  1  -  L  .S.,  C:.V\ADI.V\  .VM:)  I OUIdCi.N  UAIldfiS 

Dailies  throughout  the  world  including  contact  names,  addresses, 
phone/ fax  numbers,  local  population,  circulation,  special  editions, 
mechanical  specs,  equipment,  news  services  and  more!  Also  data  on 
news,  picture  and  syndicated  services;  equipment/interactive  prod¬ 
ucts  and  services;  and  other  organizations  and  industry  services. 

.m:\v!  p.\k  1  2  -  r.s.  .\.\d  c:a.\adia.n  cx).\i.\ii  - 
.MT\,  spi-:ci.\i;rY  mui  Pi  iiLicLvno.NS 

Community  papers,  shoppers/TMCs,  specialty  and  niche  publica¬ 
tions:  alternative,  ethnic,  religious  ...  Contact  names,  addresses, 
phone/fax  numbers,  circulation,  ad  rates,  mechanical  specs,  equip¬ 
ment  and  more! 

PAITI  :i  -  AVI  lOS  VVl  IliKt: 

Your  separate,  perfectly  portable  and  packable  phone  directory  of  the 
major  players  in  both  DAILY  and  NON-DAILY  papers. 
Alphabetical  by  name  with  company  name,  title  and  phone  number. 


IT’S  THE  WHO,  WHAT,  WHERE,  W1  lEN 
AND  HOW  OF  NEWSF^APERS! 

More  than  16,000  research  hours  have  been  devoted  to  revising, 
adding,  updating  and  enhancing  the  Year  Book.  It  provides  the  most 
up-to-date  data  available.  Order  your  set  today! 


Full  set,  Parts  1,  2  and  3  -  $179  •  Dailies  (Part  1)  and 
Who’s  Where  (Part  3)  -  $129  •  Dailies  (Part  1)  ONLY  -  $1 1 5 
Ask  about  discounts  on  five  or  more  copies! 

Also  available  on  CD-ROM 

Database  and  application  WITH  listing  capabilities  —  $895 

Mail  Your  Order  and  Payment  To:  Editor  &  Publisher  International  Year 
Book,  PO  Box  3000,  Clenville,  NJ  07834-3000  Or  chaise  your  order  to 
your  AMEX/Visa/MC  account,  call:  800-783-4903  •  Fax:  973-627-5872 
•  E-mail:  edpub@’mediainfb.com  ORDER  ONLINE:  vvww.mediainfo.com 
•  CD-ROM  inquiries:  (212)  675-4380,  ext.  172 

Payment  must  accompany  all  orders  lor  1999  edition.  CA,  CO,  DC,  ,MA  and 
NV  residents  please  add  appropriate  sales  tax.  Canada  residents  plea.sc  add 
GST.  No  shipment  to  PO  Boxes.  All  CD-ROM  sales  are  final. 
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DiamondPlate  for 
thermal  Crescent 

St.  Louis-based  Western  Lithotech’s 
DiamondPlate  LT-G  successfully  tested 
on  the  Barco-Gerber  Crescent  32T  and 
42T  internal-drum  thermal  platesetters. 

Sensitive  to  a  1  ()64-nanometer  laser,  the 
positive-working  photopolymer  plate 
requires  neither  safelight  for  handling  nor 
heating  before  it  is  developed.  It  can  be 
post-baked  to  hold  up  to  longer  print  runs. 

DiamondPlate  LT-G’s  dot  resolution 
ranges  from  0.5%  to  99.5%.  Its  electro- 
chemically  grained  and  anodized  alu¬ 
minum  substrate  is  available  in  .20-.  .30-. 
and  .38-millimeter  gauges. 

Changes  at  Barco 
North  America 

Barco  Graphics.  Vandalia.  Ohio,  is 
restructuring  its  North  American  business 
into  four  divisions  serving  as  individual 
business  units  targeting  separate  markets. 
Barco  says  the  move  also  consolidates  the 
reporting  structure  of  its  North  American 
research  and  development  and  manufac¬ 
turing  operations. 


The  restructuring  follows  the  acquisi¬ 
tions  of  Gerber  Systems.  Contex  Prepress 
Systems,  Artios  Corp.  (packaging  design 
systems)  and  Blue  Granite  (now  part  of 
the  Electronic  Tooling  Systems  division). 

General  manager  Dan  McConnell 
oversees  the  four  units,  for  which  Vicki 
Blake  was  named  marketing  manager. 
Since  1981,  Blake  has  worked  in  Barco 
technical  support,  sales,  and  strategic 
marketing.  Former  Gerber  Systems  sales 
manager  Dave  Wick  was  appointed  man¬ 
ager  of  the  Printers  &  Newspapers  divi¬ 
sion.  based  in  South  Windsor.  Conn., 
where  Jim  Hale,  also  from  Gerber,  con¬ 
tinues  as  operations  manager. 

Cal  Poly  gets 
Creo  CTP 

Donation  of  an  eight-page  Trendsetter 
3244  platesetter  from  Creo  Products. 
Burnaby,  British  Columbia,  will  further 
the  move  to  instruction  in  an  all-digital 
workflow  in  the  graphic  communication 
department  at  California  Polytechnic 
State  University. 

Housed  in  the  school’s  Digital  Graphics 
Imaging  Laboratory,  the  direct-to-plate  unit 


will  be  available  to  300  graphic  communi¬ 
cations  majors,  continuing  education  semi¬ 
nars,  and  workshops  for  industry,  and  the 
department’s  University  Graphic  Systems 
—  a  student-run  enterprise  that  prixluces 
university  materials  on  a  commercial  press 
and  the  student  daily  on  a  newspaper  press. 

In  addition  to  the  Creo  system  and  relat¬ 
ed  software,  a  thermal  plate  processor  was 
supplied  by  Kodak  Polychrome  Graphics. 

Scitex,  Screen 
settle  suits 

Dainippon  Screen  Manufacturing  Co., 
Ltd..  Scitex  Corp.,  Harlequin  Inc.,  Island 
Graphics  Corp.,  and  DK&A  Inc.  agreed  to 
settle  disputes  relating  to  Screen  and 
Scitex  patents  related  to  trapping,  color 
correction,  and  halftone  dot  generation. 

In  late  1996,  Screen  and  Scitex  asked  a 
federal  court  to  declare  each  other’s 
patents  invalid  and  each  other’s  actions 
infringing. 

The  settlement,  involving  no  admis¬ 
sions  regarding  patent  validity  or  enforce¬ 
ability,  grants  cross  licenses  that  protect 
their  sublicensee  suppliers.  OEMs,  and 
end  users  against  claims  of  infringement. 


ExSfP  PEOPLE 


BARCO  GRAPHICS 

DAVID  SQUIRES  was  promoted  to 
engineering  manager  for  the  South 
Windsor,  Conn.,  Graphic  Arts  Engineering 
Group  at  Barco  Graphics.  Vandalia.  Ohio. 
In  the  newly  created  position.  Squires  is 
responsible  for  all  research  and  develop¬ 
ment  for  Crescent  internal-drum  plate  and 
film  imaging  systems.  Squires  was  manag¬ 
er  of  optical  engineering  and  development 
manager  at  Gerber  Systems,  which  Barco 
acquired  last  March.  He  began  his  career 
with  the  electronic  prepress  division  of 
Agfa  before  Joining  Gerber  in  1993. 

OPTRONICS  INTERNATIONAL 

RICHARD  WYLY  was  appointed 
mid-Atlantic  regional  sales  manager  at 
Optronics  International  Corp.,  Chelms¬ 
ford.  Mass.  Wyly  formerly  served  as  senior 
account  executive  for  SR  A  International’s 
Commercial  Systems  group,  where  he  sold 
data-mining  and  electronic-commerce  sys¬ 
tems  and  consulting  services  and  devel¬ 
oped  partnerships  with  such  clients  as 
IBM,  Sun  Microsystems,  and  Oracle. 


Before  working  for  SRA,  Wyly  held  sales 
positions  with  the  Digital  Art  Exchange 
(DAX)  and  Information  International  Inc. 

GRAPHIC  ENTERPRISES 

BOB  BEHRINGER  was  promoted  to 
corporate  technology  director  and  BRIAN 
BAILEY  was  promoted  to  major  account 
manager  at  Graphic  Enterprises  Inc., 
North  Canton.  Ohio. 

Retaining  responsibilities  as  GEl 
Software  divisional  manager.  Behringer 
now  coordinates  integration  of  software 
and  hardware  for  all  GEI  divisions  and  is 
in  charge  of  technical  support  personnel, 
project  managers,  product  specialists,  and 
the  training  and  demonstration  center. 

Now  overseeing  the  prepress  division’s 
national  major  account  effort.  Bailey 
joined  GEI  in  1992.  holding  various  .soft¬ 
ware  division  positions,  including  systems 
integration  specialist  and  sales  director. 

SCREEN  (USA) 

JEFF  PETERSON  was  appriinted  to 
the  new  position  of  sales  support  manager 


at  Screen  (USA).  Rolling  Meadows.  111., 
where  he  is  responsible  for  product  demon¬ 
strations  and  benchmarks.  Most  recently  a 
prixluct  specialist  at  Moore  Technology 
Solutions  in  suburban  Chicago.  Peterson 
earlier  spent  nine  years  at  AM  Multi¬ 
graphics  and  was  a  graphic  arts  instructor. 

MONOTYPE  SYSTEMS 

BRAD  FANSHIER  returned  to  Mono¬ 
type  as  Graphic  Systems  support  manager 
after  serving  as  Wichita  Eagle  system 
administrator.  Fanshier  spent  three  years 
at  Monotype  as  a  technical  support  engi¬ 
neer,  supporting  MGS3  customers  and 
providing  PowerLink  sales  support. 

RENE  DiMARCO.  who  spent  1 1  years 
in  newspaper  information  systems,  was 
hired  as  Graphic  Systems  support  engineer. 
He  worked  for  the  past  seven  years  as  pro¬ 
duction  information  systems  manager  at 
Colombia’s  Vangitarclia  Liberal. 

ANCJELA  CHOVANEC,  formerly 
with  the  Signature  Group  and  Motorola, 
was  named  customer  service  help  desk 
administrator. 
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Newspaper  Classified  and  Market 
Research  Professionals  Are  Heading 
for  Vancouver  in  June.  Join  them! 


The  Newspaper  Association  of  America  brings  you  four 
premier  industry  events  in  one  great  location.  Known  for 
its  natural  beauty  and  waterfront  architecture,  Vancouver 
is  at  its  best  in  June.  These  conferences  and  seminars 
will  update  you  on  the  most  important  issues  in  classified 
and  newspaper  market  research.  An  advantageous 
exchange  rate  promises  to  make  your  attendance  at  these 
educational  events  even  more  rewarding! 

1999  NAA  Research  Basics  Workshop 

June  10-12 

Hyatt  Regency  Vancouver 

1999  NAA  Classified  Call  Center  Seminar 

June  12-13 
Hotel  Vancouver 

1999  NAA  Research  Conference 

Research  for  the  Competitive  Edge: 

New  Tools,  New  Approaches 
June  13-15 

Hyatt  Regency  Vancouver 

1999  NAA  Classified  Conference 

Meeting  the  Chaiienge 
June  13-15 
Hotel  Vancouver 

Make  plans  to  be  there  — 
register  today! 

Sign  up  on  the  Web  at  www.naa.org/conferences  or 
for  more  information  call  the  NAA  Federations  hotline 
at  (703)  902-1777. 

Fora  registration  form  by  fax,  call  NAA’s  fax-on-demand 
service  at  (800)  229-6141.  For  the  Research  events, 
request  document  numbers  350  and  360.  For  Classified 
events,  request  document  numbers  310,  320,  and  330. 

See  you  in  Vancouver! 


JOURNALISTS 

JAILED 


TORTURED 

MURDERED 


FOR  WHAT  THEY  BELIEVE 


Eveiyda}  in  democratic  nations,  we  enJoN  freedom 
of  the  press,  and  lo  Journalists  in  the  Ihiited  States 
it  is  an  inalienable  right.  This  is  not  the  case  for  the 
28  Journalists  murdered  last  year,  nor  for  the  1 17 
p  Journalists  currentl)  imprisoned  in  24_countries 
around  the  globe.  Jailed,  tortured,  harrassed  or 
killed  for  imparting  information  or  opinions  their 
governments  found  objectionable. 

j  \\orld  Press  Freedom  Day.  on  Mav  3rd.  exists  to 
^  recognize  the  sacrifices  made  in  the  struggle  for 
freedom  of  the  press  and  to  put  pressure  on  the 
numerous  governments  that  continue  to  deny  their 
ciuzens  this  basic  human  rinht. 


The  date  marks  the  anniversary  of  the  Declaration 
of  W  indhoek,  a  statement  of  principles  draw  n  up  in 
1941.  calling  for  free,  independent  and  pluralistic 
media  and  affirming  that  a  free  press  is  essential  to 
the  existence  of  deiiKKracy  and  a  fundamental 
human  goal. 

We  need  to  promote,  punecl  and  defend  world  press 
freedom  every  day.  but  we  especiallv  take  this  dav. 
May  3rd.  to  take  our  message  to  governments  and 
the  public  and  remind  them  of  the  importance  of 
freedom  of  the  press  and  of  henv  the  global  battle  to 
attain  it  continues.  < 


A  people  can  never  be  truly  free  without  freedom  of  the  press. 

Remember  World  Press  Freedom  Day 

May  3rd 

Promote.,  Proleet  and  Defend  World  Prt's's  Freedom 

E&P 
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CLASSIFIED  ADVERTISING 


11  W  19th  Street.  New  York.  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  lisad@mediainfo.com  •  michelea@mediainfo.com 


FEATURES 

AVAILABLE 

ADVICE/HUMOR 


'Ttie  Ann  Landers  for  people 
who  don't  wear  Depends” 

“Ask  The  Advice  Goddess,”  by  Amy 
Alkon,  is  o  hilarious  but  practical  new 
syndicated  column  picked  up  by  60 
papers  in  just  over  a  year.  In 
ahemative  weeklies  and  weekend  enter¬ 
tainment  sections  of  dailies. 

(310)  306-6160/ fkime777@aol.com 


_ ASTROLOGY _ 

Weekly  -  ASTROLOGY  -  Monthly 
Free  www  link  to  'Fortune  Cookies' 
http://www.time-dato.com/fc.html 
Time  Data  Syndicate  (800)  322-5101 

AUTOMOTIVE 

AUTO  COLUMNS 

He  &  She  reviews,  car  quiz,  industry 
news,  repair  Q&A  and  collectors  cars. 
Low  prices.  Auto  Digest  (541)  923- 
3936  or  outodigest@ciol.com _ 

WHEELS  101:  A  weekly  Q&A  on  the 
basics  of  buying,  leasing,  driving  and 
maintaining  new  ancT  used  cars, 
SUV's,  and  light  trucks.  Crain  News 
Service,  New  York:  Joe  Hanley,  (212) 
254-0890,  Fax  (212)  254-7646.  Chi¬ 
cago:  Melanie  Glover  (312)  649- 
5464,  Fax  (31 2)  397-5500. 


_ ENTERTAINMENT _ 

'  "Hollywood  Behind  the  Scenes" 

I  Hook  readers  with  insider's  view  of 
:  what  stars  are  really  doing. 

I  Rotes  and  somples,  (800)  959-9977 

STORY  TIME  STORIES  THAT  RHYME 
i  Stories  that  educate,  entertain,  rhyme, 
j  RO.  Box  41 6,  Denver,  CO  80201 

I  FEATURES  AVAILABLE 

i  COLUMNS:  “Math  for  the  Masses", 
j  i.e.:  “Shylock...A  Modern  Version". 

!  And  also  Humorous,  satirical,  current, 
j  (615)  356-6774.  Leofdjd@ciol.com _ 


HUMOR  SELLS!  60s  author's  hilarious 
take  on  GenX,  life,  the  universe!  Call/ 
fox  (91 4)  855-3646  bimbooks@aol.com 

SLIGHTLY  OFF  SUPERMOM! 

Syndicated  columnist  Deb  Di  Sandro 
(51 5)  222-6994.  www.slightlyoff.com 

INTERNET  &  TECHNOLOGY 

TechnologyFair.Com 
See  the  Tech  News  Center  for 
Tech  Editors  and  Journalists 
www.technologyfair.com 

UFESTYLE 

NOTES  FROM  PARADISE  reports  on 
small  town  America,  where  the  roads 
are  bad,  the  air  and  water  good  and 
the  neighbors  friendly.  For  samples 
and  pricing  information,  coll: 

Pat  Carlson  (914)  227-3734 


_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941 ; 
(914)692-4572 
Fax  (91 4)  692-8311 


NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  trcsvel  pictures. 
www.newsmakers.net 

PUZZLES 

ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-761 7 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 

Wordles  cartoon  puzzles.  Educational. 
Fun.  Doily.  Weekly.  Samples:  Wordles, 
265  3rd  Ave,  Winder,  GA  30680. 


CARTOONS 

BIG  AL  CARTOONS:  Samples 
www.bigalcartoons.com  E-mail 
bigalcartoons@mindspring.com 
Fax  (770)  937-9079 


LAUGHTER  & 
LEARNING 


Night  Lights  &  Pillow  Fights 

The  new  feature  from  Reuben-Awaid-Wtnrung 
Illustrator  Guy  Gilchrist  packages  interactive 
learning  fomily  comics  and  illustrated  verse 
into  a  cohesive  unit  kids  bve! 

In  crisp  B&W  and  incomparable  color 
Now  AppMrln9  In  over  40  papers 
including  Hartford  Courant  and  Boaton 
Harald:  and  70  onmrta  papars. 

ALSO  AVAMBLE  AS  IKTERNET  CONTENT 
Call  888*822-8398  for  information  or  to  buy 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


PRESTIGE  international  newspaper, 
founded  1971  offers  unique  opportu¬ 
nity  now  for  investor  (active/inactive). 
$250K-$500K.  Voice  (212)  697- 
7735,  Fox  (21 2)  71 7-01 71. 


PROFITABLE,  1 0-year-old  statewide 
Florida  music  trade  publication  with 
potential  to  expand  into  southeast 
region  seeks  buyer  or  significant  invest¬ 
ment  partner(s)  to  accelerate  and 
achieve  growth.  Contact 

George  Biggers,  (407)  767-8377 


INVESTORS  WANTED 


19  YEAR  OLD  WEEKLY  and  a  niche 
publication.  Support  of  mainland  pub¬ 
lisher  seeked  to  help  realize  poten¬ 
tialities.  Up  to  50%  available. 

Fax  WARTI:  01 1  (689)  423-356. 


NEWSPAPER  APPRAISERS 


'99  MARKET  VALUATIONS 
KAMEN  &  CO  GROUP  SERVICES 
Specializing  in  weekly/monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fax  (51 6)  379-3812 


NEWSPAPER  BROKERS 

750Sold-Est.  1959 
W.B,  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Lorry  Grimes-Pres.  (301 )  253-501 6 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)524-0122 
Phillip  Ferguson,  SW/Midwest/ 
Internet  M&A  (409)  234-251 1 
Michael  Bradley,  Northeast 
(508)563-2835 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales  &  Appraisals 
(909)  626-6440  Fax  (909)  624-8852 


JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 

_ Wease  call  to  discuss  your  options  in  a  sale. 

I  Confidential  Appraisal  for  Bolitho-Cribb 

'  Estate  ESOP,  Partners  ^  ^  Associates 

Bank,  Tax,  Stock,  Assets 


For  a  listing  ot 

publications  for  sale,  go  to  l^mSI  406-586-6621 

WWW.Cribb.com  pg^  406-586-6774 

John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman.  MT  59715  email  :jcrlbb<@tmt.net 


Publication  Brokerage  Ic 
Appraisals  since  1923 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,#!  1,  Montclair,  CA  9 1 763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)807-7791  FAX  (602)  807-7795 


PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers  fcc. 

Chi’ck  our  Kefvreuces 

(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6~3I  Dewo  Dr..  Dallas.  TX  "SJ’s 
WWW.  rickenbacht-nncdia. coni 


11  W  19th  Street.  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  ■  hazelp@mecliainfo.com  »  micheleaemediainfo.com 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

THOMAS  C.BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  bolitho@bolitbo.com 
hltp://www,bolitho.com 

NEWSPAPERS  FOR  SALE 


CALIFORNIA:  Business  bi-monthly 
$180,000.  FLORIDA:  Major  Atlantic 
shopper  $350,000,  Monthly  women's 
magazine  $250,000,  Keys  lifestyle 
magazine  $135,000.  Mayo  Commu¬ 
nications  (813)  971-2061 . 


MIDWEST  SHOPPER/NEWSPAPER. 
$608M  gross.  $134M  cash  flow  to 
owner.  Jim  Hicks  (Bolitho-Cribb  & 
Associates)  (307)  684-9407. 


TOP  TEXAS  WEEKLY,  5,900  paid 
circulation.  Revenue  $450,000.  Very 
solid  and  growing.  Rickenbacher 
Media  (214)  265-9300. 


NEWSPAPERS  FOR  SALE 

CURRENT  LISTINGS 
GOTO 
cribb.com 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 

I  Write  far  free  list.  Bill  Berger,  ATN, 

I  1801  Exposition,  Austin,  TX  78703. 
i  _ (512)476-3950 _ 

NATIONAL  MAGAZINES  -  Several 
national  trade  and  cansumer  titles,  can 
i  be  easily  relocated.  Ranging  in  size 
from  $300K  to  $1  million.  Larry 
!  Grimes,  W.B.  Grimes  (301 )  253-5016 

1  NEW  ENGLAND  -  Spectacular 
j  monthly  resort  guide  serving  the  shore 
1  markets.  Larry  Grimes,  W.B.  Grimes, 

I _ (301)253-5016. _ 


I  NEW  MEXICO  -  Two  up-and-coming 
I  specially  publications  serving  fast  grow- 
i  ing  markets.  Albuquerque-based  serve 
^  construction  industry  (monthly)  and 
j  health  care  professionals  (bi-monthly). 
Both  are  profitable,  yet  very  afforda¬ 
ble.  Could  be  run  from  home  office. 
Buy  either  or  both  below  gross.  Steve 
I  Klinger,  W.B.  Grimes  (505)  524-01 22 


NEWSPAPERS  FOR  SALE 

NEW  HAMPSHIRE  -  Several  award 
:  winning  weeklies  ranging  in  size  from 
$300K  to  $800K  annual  revenues. 
Larry  Grimes,  W.B.  Grimes,  (301) 

:  253-5016. _  I 

I  UNOPPOSED  twice  weekly  in  one  of  | 
!  the  southwest's  fast  growing  areas. 
Dynamic  market.  Very  profitable  with  | 
great  potential.  Terms.  Rickenbacher  I 
Medio  (214)  265-9300. _  | 

NORTHEAST  -  Alternative  City  weekly 
serving  mid-size,  attractive  metro 
market.  Well  established.  1999 
revenues  already  up  20%.  Will  gross  i 
over  $1.6  million  this  year.  Larry 
!  Grimes,  W.B.  Grimes  (301 )  253-5016  ^ 

,  TEXAS  weekly  in  attractive  area  near  1 
Fort  Worth  with  no  competition.  Prof¬ 
itable,  good  living  for  couple,  excellent  ; 
potential.  Gross  $97K,  will  sell  for  ; 
ross.  Dorman  E.  Cordell,  Newspaper  : 
roker,  1 3240  Peyton  Drive,  Dallas,  TX 
75240,  (972)  960-0096. 


VERY  PROFITABLE  KANSAS  twin  j 
weeklies  grossing  $500,000.  Excellent  I 
communities  and  nice  family  area.  , 
Easy  terms.  Rickenbacher  Media  (214)  . 
265-9300. 


NEWSPAPERS  FOR  SALE 

WISCONSIN  (SOUTHERN). 
Adjudicated  community  newspaper, 
established  1937.  Servicing  a  great 
small  community.  Write  Box  08793, 
Editor  &  Publisher. 

NEWSPAPERS  WANTED 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
daily  newspapers.  All  correspondence 
and  discussions  are  canfidential.  Can- 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmany 
Neasha,  MO  64850 
Phane:  (417)  451-1520 


PUBUCATIONS  FOR  SALE 

MONTHLY  GOLFING  publication. 
Well  established,  profitable  and  grow¬ 
ing.  Revenue  exceeds  $600,000. 
Great  opportunity  with  this  exciting 
business.  Rickenbacher  Media  (214) 
265-9300. 


EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbam  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 


SIX  USED  AGFA  9800s 
Resolution  of  3600  dpi . 

Use  1 3.3"  wide  IR  film  or  paper. 
Use  Hypen  RIPs  running  an 
50Mhz  486DX  processars. 

Buddy  King 
Phone  (903)  794-3311 
Fax  (903)  792-71 83 


MAILROOM 


BUY -SEa- TRADE 
•(3)  Model  #338  Mueller  Stacker 
•  1 993  Model  480  -  6- 1  Kansa  Inserter 
•Power  Strappers 
•Signode  Strappers 
•KR  /  Cheshire  Labelers  &  1  /4  Folders 
Contact  Dick  Swaney 
Pioneer  Equipment 
Phone  (21 7)  431 -0275 
Fax  (21 7)  431-0273 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355 
(256)  997-9656  Fax 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

Spare  Parts  Training  Installation 
Mailroom  Systems 
Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)850-7951 
WWW.  newstec .  com 


MAILROOM 

MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)  273-5218 
Fax  (407)  273-9011 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)428-5817 
Fax  (770)  590-7267 


i  . FOR  SALE  BY  OWNER . 

Harris  V25  22  3/4"  with  Brush  Dam- 
;  pening.  Includes  8  Units,  JF25  and  JF4 
’  Falders.  Can  be  sold  complete  or 
1  broken  up.  (847)  551  -9800. 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

I  Newman  International,  L.L.C. 

Web  Press  Sale 

“Warldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

I  PRESSES  WANTED:  HARRIS  V25  V22 
j  VI 5A  VI 5D  ar  845;  KING  Pracess 
j  Color  or  Daily;  GOSS  Community 
’  Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (91 3)  648-2000 
Fax:(913)648-7750 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)552-1528 
Fax  (770)  552-2669 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


Run  your  ad  for  12,  26  or 
52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
Call  (212)  675-4380 


_ PRESSES _ 

A  BRIEF  DESCRIPTION  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

GOSS 

•  10-unit  GOSS  URBANITE  with  folder 
and  upper  farmer,  two  1 50  HP  con¬ 
trollers  and  matars,  8  Carys  -  1981  vin¬ 
tage. 

•/-unit  GOSS  URBANITE  with  folder 
and  upper  former,  two  100  HP  con¬ 
trollers  and  motors. 

•Add-on  GOSS  URBANITE  units, 
folders,  upper  formers,  motors  and 
drives. 

•GOSS  URBANITE  tri-calor  unit  with 
1 0-side  color  deck  (U-807). 

•Two  4-unit  GOSS  COMMUNITY  SC 
presses,  one  with  SC- 1322  folder  & 
40HP  drive;  one  with  SC-51 3  folder  & 
60HP  drive. 

•2-unit  GOSS  COMMUNITY  press 
with  Community  folder  and  grease 
lubricated  units.  Outstanding  conditian 
for  its  age  (1964). 

•Add-on  GOSS  COMMUNITY,  SC  & 
SSC  units  (floor  position  or  stacked 
positian),  folders,  upper  formers,  press 
drives  and  rail  stands. 

•GOSS  SUBURBAN  with  S-1 154  Sub¬ 
urban  folder,  50HP  drive  and  4  floor 
position  &  2  stacked  units. 

•Stacked  set  af  GOSS  SUBURBAN 
1 500  series  units. 

•Stacked  position  DEV  printing  unit 
with  sidelay,  drop  down  fountains, 
deck  plate,  handrail  &  ladders. 

HARRIS 

•5-unit  HARRIS  VI 5A  press  with  JF7 
&  30  HP  drive  (ductor  style  units). 
Available  in  September,  1 999. 

•Add-on  HARRIS  folders,  VI 5  units, 
motors  and  rail  stands. 

MISCELLANEOUS 

•Model  News  90  Signode  Tyers, 
Model  2000  Idab  Stackers  &  Stewart 
Glapat  Cor  Truck  Loaders. 

•Five  Model  D-500  MEG  2-arm 
RTP's  for  420  diameter  rolls. 

Inland  Newspaper 
Machinery  Corporation 
For  a  complete  list  of  presses. 

(800)  255-6746  or  (91 3)  492-9050 
www.inlandnews.com 


WANTED  TO  BUY 

GOING  DIGITAL?  Will  pay  cash  for 
photo  archives,  any  quantity,  any¬ 
where.  Call  Jim  1  (800)  872-9990. 

WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Grophics  Inc. 

(770)  428-581 7  Fox  (770)  590-7267 


Editor  & 
Publisher’s 

Online  Buyefs  Guide 
is  your  link  to  an 
exploding  interactive 
marketplace.  More 
than  2,000  vendors 
that  supply  the 
publishing  industry  with 
equipment  and  services. 

Check  out  the 

Buyer’s  Guide  at 

www.mediainfo.com/buyersguiile.htm 

Lisa  Dixon,  ext.  174 
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INDUSTRY 


CIRCULATION  SERVICES 

!  IBEST  QUALITY  AWARDS! ! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
wvvw.circulation.net 


•1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEAAARKCTING 
Horace  Soulliward 
(800)950-8475 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 

1  ABIUTY  OTHERS  CAN'T  OFFER 
WE  SEU  MORE  PREPAID  ORDERS 
CIRCULATION  SERVICES,  INC. 
Andy  Orr  (888)  343-0470 

BLENKARN  TELEMARKETING 
•  Auto  pay  experts 
•Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skoff  (800)  218-6731 

SPEaRUM  MARKETING  SERVICES 
A  teleservices  solution  (or 
•Cold-call  projects 
•Stop- saver  projects 
•Up-grode  projects 
Call  Doug  Reese  at  (800)  972-6778 

CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Call  Cherry  Coleman  (91 2)  336-2700 


HELP  WANTED 

ACADEMIC 

ASSISTANT  PROFESSOR 
Kent  State  University  invites  applica¬ 
tions  for  a  full-time  tenure-track  Pro¬ 
fessor  in  videography  and  photo¬ 
journalism.  Skills  in  digital  imaging 
and  digital  imaging  and  digital  non¬ 
linear  video  required.  Bachelor's 
degree  and  substantial  professional 
experience  required;  Master's  degree 
or  higher  preferred.  Review  of  applica¬ 
tions  will  begin  April  30,  1 999  and  con¬ 
tinue  until  position  is  filled.  To  apply 
send  (3)  letters  of  recommendation,  cur¬ 
riculum  vitae  or  resume  to  Dr.  LuEtt 
Hanson,  Search  Committee  Chair, 
School  of  Journalism  and  Mass  Com- 
municatian,  Kent  State  University,  P.O. 
Box  5190,  Kent,  OH  44242-0001. 
Equol  Opportunily/Affirmative  Action 
Employer. 

ADMINISTRATIVE 

ASSOCIATE  PUBUSHER 
One  of  America's  finest  resort  news¬ 
papers  is  looking  (or  a  dynamic 
administrator  to  take  our  operation  to 
a  new  level.  We  publish  a  free  5-day 
daily  and  8M  paid  weekly.  Applicants 
shauld  have  a  strong  advertising  back¬ 
ground  as  well  as  a  warking  Icnawl- 
edge  of  production,  circulation  and 
business  operations.  The  successful 
candidate  will  be  in  charge  af  all  facets 
of  the  business  except  the  editorial 
department  and  will  report  directly  to 
the  publisher.  Please  send  resumes  to 
Publisher,  Jackson  Hole  News,  P.O. 
Box  7445,  Jackson,  WY  83002. 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CAlilNG 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 

PRO  ‘>TART<; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

RETENTION  TRAINING  SEMINARS 
STOPBUSTERS  •  STOPBUSTERS  PLUS 
BREAK  THRU  SERVICE 
Circulation  experts  since  1 983 
Alice  Kemper,  Michelle  Barton 
Jacqui  Tezyk,  Denise  Zagnoli 
(800)  671-1230  mpbarton@aol.com 


I  CIRCULATION  SERVICES 


!  TELE  DIREa  MARKETING,  INC. 

(912)226-6100 
!  Fax  (91 2)  226-541 4 

“newspaper  telemarketing  experts" 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http://www.(akebrains.com 

i  PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  cansoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  harsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  871 03 


NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


Executive  Search  Consultants 

“Our  Associates  are  former  newspaper  execs  with  over  70  years 

experience,  call  me  for  a  confidential  discussion  of  your  needs” 

^  lyUy  1 

Ron  Haas  &  Associates 

M 

713-977-8955  Fax  713-977-9656 

1 

e-mail:  rhaas@rhaas.com 

Ron  Haas  | 

ADMINISTRATIVE 

BUSINESS  DIREaOR/CONTROLLER 
sought  for  group  of  4  dailies,  8 
wellies  in  Western  New  York.  Ideal 
candidate  should  hove  B.A.  accounting 
or  business  and  5  years  newspaper 
experience.  Responsibilities  include 
financial  reporting,  budgeting,  payroll, 
personnel  and  leadership  af  a  staff  of 
1 5.  Send  resume  to  Mark  Francis,  pub¬ 
lisher,  Greater  Niagara  Newspapers, 
MPO  549,  Niagara  Falls,  NY  1 4302- 
0549,  or  (ax  to  (71 6)  286-391 3. 


BUSINESS  OFFICE  MANAGER 
I  An  accounting  degree  and  a  minimum 
I  of  four  yeors  experience  are  required 
for  this  key  role  at  a  progressive  news¬ 
paper  campany.  Your  skills  should 
translate  smoothly  onto  spreadsheets 
and  computerized  accounting  systems. 
We  are  in  a  growing  area  in  the 
Washington,  D.C.  metro  area,  yet  the 
cost  of  living  is  reasonable.  You'll 
supervise  a  half  dozen  people.  Billing 
a/r  and  a/p  general  ledger  reconcilia¬ 
tion,  operating  statements,  are  part  of 
the  position.  Reply  promptly  with 
resume,  references  and  salary  require¬ 
ments  to  Box  08805,  Editor  &  Pub¬ 
lisher. 


I  NEWSPAPER  GROUP  SEEKS  pub¬ 
lishers,  general  managers  for  Midwest 
community  newspapers.  Competitive 
pay,  solid  towns.  Run  your  own  show. 
Middle  managers  looking  to  move  up 
please  apply.  Resume,  salary  require¬ 
ments  Box  08790,  Editor  &  Publisher. 


ADMINISTRATIVE 

EDWARDS  PUBLICATIONS  is  in  need 
of  a  publisher  in  South  Carolina.  Our 
10,000  Twin  weekly  is  ready  to  go 
doily.  Person  must  be  hands  on  with 
working  knowledge  in  oil  departments. 
Starting  package  base  $60,000, 
bonus  plan  $10,000-1-,  insurance,  two 
weeks  vacation,  401  (k)  with  8%  match 
and  vehicle  allowance. 

If  you  are  looking  for  a  challenge, 
hove  what  it  takes,  and  are  willing  to 
go  the  extra  mile.. ..Send  resume  along 
with  10  business  references  and  cur¬ 
rent  benefits  package  to  Edwards  Pub¬ 
lications,  Attn:  Jerry  Edwards,  125 
Eagles  Nest  Drive,  Seneca,  SC  29678. 

ADVERTISING 

AD  DIREaOR/SALES  MANAGERS  - 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


CLASSIFinD 


PRESSRCX5M  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
I  COMPLETE  SATISFACTION! 

'  30  Years  experience! 

I  PRESSROOM  CLEANERS 
CAa  TOLL  FREE  (800)  657-2 1 1 0 

I  TRAINING 

ADVERT!SING  SALES  TRAIN!NG 
Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
errors  and  customer  retention.  We 
i  build  teams  that  get  results! 

Call  ProMox  Training 
I  &  Consulting,  Inc.  (800)  898-0444 


FINALLY!  AN  OFF-THE-SHELF 
CLASSIFIED  TELEPHONE 
SALES  TRAINING  PROGRAM. 

Call  MacDonald  Classified  Services 
(800)  237-9075;  (765)  742-901 2 
mcs@macdonaldcbssified.com 

NEWSPAPER  SALES  MAGIC 
Training  tapes  (or  new  subscription 
sales.  Upbeat  series  of  4  tapes  shows 
sales  and  money  happening,  and  how 
to  do  it.  $195.95.  We  can  also 
manage  in-store  contracts.  American 
Reading  Association,  (888)  747-2949 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

Family  owned  Ohio  doily  and  Sunday 
1  newspaper  (23-24M)  seeks  an  outstan- 
I  ding  candidate  br  the  position  of 
Advertising  Director.  Applicant  should 
I  have  a  college  degree  in  marketing  or 
;  related  field.  Candidate  must  have 
demonstrated  exceptional  experience 
in  sales  and  managerial  ability  and  in 
growing  advertising  revenue  at  a  daily 
i  newspaper.  Applicant  should  be  an 
excellent  trainer,  motivator  and  leader. 
Capable  of  rebuilding  and  developing 
a  newspaper  market  ond  in  leading 
through  example.  Excellent  people 
skills,  creativity  and  ability  to  lead  in 
I  each  area  of  advertising. 

I  This  is  a  challenging  opportunity  in  a 
very  nice  community.  Salary  and  incen¬ 
tive  package  based  on  experience  and 
j  ability.  Competitive  benefits  package 
i  includes  health  care,  insurance, 
j  pension  and  401  (k)  plan.  Reply  to  Box 
!  08797,  Editor  &  Publisher. 


E&P*s  Classified 

The  newsp$iper  industry’s 
meeting  place.  (212)  675^4380 
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The  Best  Entry  Level  Jobs 
To  Start  Your  Career 


Kepgneiis, 

r  -Oi 


Reach 


Magazine  aitd  Online  Quide 


This  bi-annual  magazine  is  targeted  to  reach  the 
future  of  the  itldua^;  Students  and  job  candi¬ 
dates  that  are  bl^i^fiffng  their  careers  in  aU 
aspects  of  oews^  mcdia.'^ur  print  and  internet 
promoticMi  and  distribution  for  this  pp^oduct  will 
be  focused  on  colleges  and  universities  with 
jountalism,  publishing  and  busine^  curricuhi. 


Students  and  new  graduates  will  find -^ow -to 
informaton,  inspiration  and  practical  tips  for  the 
job  hunter  along  with  hundreds  of  entry  level 
jobs,  early  experience  (1-2  years)  career  oppcw- 
tunities  and  internships. 


Coming  May,  1999 


Editora^Publisher 


May  1  and  November  6 
D 


April  21  and  October  20 


Rates  include  print  and  Web  site  ad 
postings  with  live  links  for  URLs  and 
e-mail  addresses. 

Line  Ads;  $4  per  line  (four-line  minimum) 
Display  Ads:  $35  per  column  inch 
(full  page  is  70  Inches) 

Spot  Color:  $30  per  ad 
Full  page  cover  positions  are  available! 


Available  in  print  through 
college  career  services  and 
direct  mailed  free  by  request. 
Fully  accessible  on  the  Editor 
&  Publisher  Web  site  at 
www.mediainfo.com 


Newspapers 

Take  You  Places... 

A  Guide  To 

The  Best  Jobs  To  Start  Your  I 
Career] 


For  full  information  or  to  request  a  print  copy  contact 


Eileen  Long 

eileenKg) 
mediainfo.com 
(212)  675-4380, 
ext.  170 


Hazel  Preuss 
hazelp@ 
mediainfo.com 
(212)  675-4380, 
ext.  171 

Fax:  (212)  929-1259 


Michele  Appello 

Michelea@ 
mediainfo.com 
(212)  675-4380, 
ext.  173. 


E&P 

Editor<S?Pijblisher 

W/icre  You’ll  Find  the  Powers  of  the  Press:^" 
1  1  W.  19th  Sired,  NY,  NY  1001  1-4234 


The  Industry’s  Leader  in  Employment  Advertising. 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  mjchelea@mediainfo.com 


CLASSIFIED 


HELP  WANTED 


_ ADVERTISING _ 

ACCOUNT  MANAGER 
Notional  Automotive 

The  Chicago  Sun-Times,  one  of  the 
nation's  most  authoritative  newspaper 
voices,  seeks  a  National  Automotive 
Account  Manager.  We  are  looking  for 
a  high  energy  professional  with  a  proven 
record  of  revenue  growth.  Major 
account  and/or  national  sales  experi¬ 
ence  is  required. 

Candidates  must  demonstrate  a  suc¬ 
cessful  track  record  in  a  competitive 
media  sales  environment,  hove 
extensive  Marketing  knowledge  and 
exceptional  communication  skills.  The 
successful  candidate  must  develop  and 
deliver  formal  Marketing  and  Sales 
presentations  that  meet  customer  and 
company  needs  when  calling  on 
National  Automotive  Clients  and  their 
agencies,  including  manufacturers  and 
associations  at  the  corporate  and 
regional  level.  A  Bachelor's  degree  is 
required  with  a  preference  in  Business, 
Marketing,  and  Advertising.  Some 
travel  is  necessary. 

The  Chicago  Sun-Times  offers  a  com- 
p>etitive  salary,  bonus  and  excellent 
benefits  in  an  environment  that 
encourages  and  rewards  vision  and 
initiative.  If  you  are  interested  in  join¬ 
ing  the  Chicago  Sun-Times,  send  your 
cover  letter,  resume  and  salary  require¬ 
ments  to: 

Eve  Minogue 
Chicago  Sun-Tunes 
401  N.  Wabash  Avenue,  Suite  315 
Chicago,  IL6061 1 
Fax:  (312)  321-2920 
No  phone  colls,  please 
www.suntimes.com 
An  Equal  Opportunity  Employer 


ADVERTISING  DIREaOR 

Excellent  opportunity  for  an  experi¬ 
enced,  growth-minded  advertising 
department  leader  to  direct  the  retail 
and  classified  sales  teams  of  the 
aword-winning  News  West  Publishing 
roup,  headquartered  in  a  unique 
esert  community  on  the  beautiful  Col¬ 
orado  River.  We're  part  of  the  Brehm 
community  newspaper  group  and 
we're  very  people-orientecT  How  good 
are  you?  If  you've  got  proven  sales  and 
coaching  skills,  a  successful  track 
record,  you're  charismatic,  tactfully 
assertive  and  desire  a  position  that 
could  lead  to  even  bigger  respon¬ 
sibilities,  send  your  resume,  with 
earning  history  and  expectations  to 
Chuck  Rathbun,  publisher,  M.V.D.N., 
P.O.  Box  21209,  Bullhead  City,  AZ 
86439. 


ADVERTISING  DIREOGR  sought  for 
group  of  4  dailies,  8  weeklies  in 
Western  New  York.  Ideal  candidate 
should  have  minimum  of  three  years 
advertising  management  experience, 
preferably  in  a  cluster  operation.  Send 
resume  to  Mark  Francis,  publisher. 
Greater  Niagara  Newspapers,  MPO 
549,  Niagara  Falls,  NY,  1 4302-0549, 
or  fax  to  (71 6)  286-3913. 


ADVERTISING 


ADVERTISING  DIREaOR 

The  Modesto  Bee,  an  83,000  daily 
McClatchy  newspaper,  located  in  Cali¬ 
fornia's  heartland,  is  currently  recruit¬ 
ing  for  an  Advertising  Director. 
Modesto's  best  of  both  worlds  location 
offers  the  natural  wonders  of  the  lush 
San  Joaquin  Valley  and  easy  access  to 
Son  Francisco  and  Sacramento,  both 
within  90  miles. 

This  position  is  responsible  for  advertis¬ 
ing  operations  and  the  generation  of 
advertising  revenue.  The  ideal  candi¬ 
date  will  have  the  minimum  of  a  4-year 
college  degree  in  business,  marketing, 
journalism  or  its  equivalent.  They  will 
also  have  a  proven  track  record  of  1 0 
years  or  more  of  successful  newspaper 
experience  of  which  at  least  five  were 
in  advertising  management.  The 
Advertising  Director  is  a  member  of 
I  The  Bee's  Operating  Committee  and  is 
I  responsible  for  the  motivating  and  train¬ 
ing  of  sales  and  service  personnel, 
establishing  revenue  and  expense 
budgets  and  executing  ideas  which 
build  on  the  future  of  the  newspaper. 

Pre-placement  physical  and  drug 
screen  required.  Qualified  candidates 
should  send  their  resume  to  The 
Modesto  Bee,  Human  Resources 
Department,  P.O.  Box  3928,  Modesto, 
CA  95352.  The  Modesto  Bee  is  an 
Equal  Opportunity  Employer.  Females 
and  Minorities  are  encouraged  to 
apply. 


I  ADVERTISING  DIREaOR 

i 

The  Gloucester  County  Times,  a 
30,000  circulation  doily  and  Sunday 

I  newspaper  located  in  Woodbury,  NJ, 

I  just  1 5  minutes  from  Philadelphia,  has 
an  immediate  opening  for  an  experi¬ 
enced  Ad  Director  to  lead  talented 
Retail  and  Classified  staffs  in  a  highly 
competitive  suburban  market. 

Successful  candidate  will  have  pro¬ 
gressive  experience  and  successes  in 
similar  sized  markets,  be  well 
acquainted  with  budgeting  and  fore¬ 
casting,  and  be  aggressive  and 
innovative  enough  to  consistently  make 
the  budgeted  numbers.  Candidates  will 
be  equally  adept  at  dealing  with  small 
retail  accounts  as  vrell  as  the  majors. 

If  you're  a  rainmaker  with  publisher 
aspirations,  this  could  be  the  chance 
you've  been  waiting  for.  This  position 
will  report  directly  to  the  President  of 
South  jersey  Newspapers  Company,  a 
three-newspaper  group  in  South  Jersey 
which  is  port  of  MediaNews  Group, 
the  5th  largest  newspaper  group  in  the 
country. 

We  offer  a  competitive  salary,  gener¬ 
ous  monthly  MBO,  full  health  and 
dental  plan,  car  allowance  and  a 
401  (k)  plan. 

Send  or  fax  your  resume  with  cover  let¬ 
ter  and  salary  history  directly  to  Barry 
Hopwood,  president.  South  Jersev 
Newspaper  Company,  309  South 
Brood  Street,  Woodbury,  NJ  08096. 

Fax  (609)  845-6814 


ADVERTISING 


ADVERTISING  DIREQOR  wanted  for 
the  Auburn  Journal  located  35  miles 
NE  of  Sacramento.  The  Journal  is  a 
1 5,000  daily  that  also  includes  several 
weekly  publications.  Auburn  is  located 
in  the  heart  of  Placer  County,  northern 
California's  fastest  growing  market. 
We  seek  a  highly  motivated  individual 
that  can  lead  a  dedicated  sales  team  to 
the  next  level.  The  ideal  candidate  must 
have  a  proven  track  record  in  com¬ 
petitive  markets,  be  an  excellent  com¬ 
municator,  have  the  sales  knowledge 
and  ability  to  train  and  implement 
marketing  strategies.  We  offer  a  posi¬ 
tive,  progressive  team  work  environ¬ 
ment  that  rewards  hard  work  and 
achievement.  In  exchange  for  your 
many  talents  we  offer  an  excellent 
salary,  profit  sharing  and  bonus  plan. 
Send  resume  and  salary  history,  to 
President,  Auburn  Journal,  Inc.,  P.O. 
Box  5910,  Auburn,  CA  95604  or: 

Email:  Mcody@foothill.net 


ADVERTISING  DIREaOR 

The  Daily  News-Sun  is  a  20,000  daily 
circulation  newspaper  in  beautiful  Sun 
City,  Arizona.  We  are  in  a  highly  com¬ 
petitive  market  with  lots  of  potential.  To 
maximize  that  potential,  we  need  an 
energetic  and  aggressive  Advertising 
Director.  This  is  a  pivotal  position  that 
reports  directly  to  the  publisher. 

We  need  a  leader  with  the  vision  to 
pull  the  team  together  using  strategic 
planning,  marketing  and  advertising 
skills.  We're  looking  for  a  dynamic 
individual  with  a  minimum  of  5  years 
newspaper  management  experience 
with  a  proven  track  record  in  market¬ 
ing  and  sales.  In  return,  we  offer  the 
opportunity  to  join  Thomson  Newspa¬ 
pers,  owners  or  the  Daily  News- Sun,  a 
multi-billion  dollar  corporation  with  a 
competitive  salary,  bonus  and  excellent 
benefits. 

Please  send  your  resume  and  salary 
history  to  Karen  Bulissa,  120  W.  1st 
Avenue,  Mesa,  AZ  85210. 


ADVERTISING 


AUTOMOTIVE 

ADVERTISING  SALES  MANAGER 
A  major  metropolitan  newspaper 
ranked  among  the  top  10  in  the  U.S.  is 
seeking  an  Automotive  Advertising 
Sales  Manager  for  its  dynamic  advertis¬ 
ing  department.  We  are  looking  for  a 
high  energy,  can-do  professional  with 
a  proven  record  of  revenue  growth 
through  effective  leadership.  Major 
account  and/or  automotive  manage¬ 
ment  experience  is  required. 

The  individual  selected  will  display 
extraordinary  leadership  and  team 
building  skills;  establish,  meet  and 
exceed  sales  goals;  motivate  and  train 
the  staff.  You  must  be  al^le  to 
recognize  market  opportunities;  work 
with  market  research  data;  plan  and 
implement  strategies  that  will  grow 
revenue  and  market  share  through 
advertising  presentations,  and  product 
development.  The  ability  to  thrive  in  a 
competitive,  fast  paced  environment  is 
essential. 

Qualified  candidates  will  have  a  suc¬ 
cessful  newspaper  advertising  sales 
background  and  be  extremely  skilled  in 
the  areas  of  sales  management 
practices,  account  planning,  and  busi¬ 
ness  development.  KnowlMge  of  the 
Automotive  Industry,  inducing  local 
dealers  and  associations  is  a  definite 
asset. 

We  offer  a  competitive  salary,  bonus, 
and  excellent  benefits.  Please  send 
your  cover  letter,  resume  and  salary 
requirements  to  Box  08807,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
Lead  8-person  soles  staff  (five  outside, 
three  inside)  for  6-day,  7,000  daily 
newspaper.  Growing,  proactive  com¬ 
munity  that  just  hit  the  “magic”  50,000 
mark  and  is  home  to  a  state  university. 
Need  someone  who  trains,  motivates 
and  enjoys  four-legged  calls  with  sales 
staff.  Send  resume,  salary  history  to 
Tom  Erikson,  publisher,  Turlock 
Journal,  P.O.  Box  800,  Turlock,  CA 
95381.  Fax  (209)  669-1 561. 


ACADEMIC  ACADEMIC 


JOURNALISTS  WANTED 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

I  The  School  of  Journalism  and  Mass  Communication  at  the 
University  of  North  Carolina  at  Chapel  Hill  is  seeking  applicants 
for  its  sixth  class  of  Freedom  Forum  Ph.D.  Fellows.  Open  to  mid¬ 
career  professionals  with  at  least  10  years  of  news  experience. 
Must  be  currently  employed  full  time  in  a  news  operation. 
Experience  as  adjunct  faculty  member  beneficial  but  not  essen¬ 
tial.  The  27-month  program  pays  up  to  $50,000  a  year  plus  tuition, 
medical  insurance  and  travel  benefits.  GRE  required  of  all  appli¬ 
cants.  Master's  not  required.  This  program  is  funded  by  The 
!  Freedom  Forum. 

Contact:  Margaret  A.  Blanchard 
mablanch#email.unc.edu 
919  /  962-4072 

Program  information  also  available  at: 
http://metalab.unc.edu/jomc/academic/graduate/financial/fff.html 
Deadline:  Dec.  1, 1999 
Claas  enters  May  2000 

UNIVERSITIY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 

This  small  midwestern  daily  located  30 
minutes  from  St,  Louis  is  an  excellent 
place  for  you  to  show  your  advertising 
leadership  abilities,  V/hile  this  is  the 
top  position  in  our  ad  deportment, 
handling  a  short  list  of  important 
accounts  is  required. 

We  will  provide  you  with  a  good  sales 
team;  you  bring  your  we-con-do-it  atti¬ 
tude!  Show  us  your  track  record  and 
convince  us  you  have  the  leadership 
ability,  a  minimum  of  3  years  of  news¬ 
paper  advertising  experience,  and  a 
tireless  work  ethic. 

Send  or  fax  resumes  with  complete 
salary  history  to: 

Bruce  E.  Coury,  Publisher 
Edwardsville  Intelligencer 
P.O.Box  70 
Edwardsville,  IL  62025 

Fax:  (618)656-7618 


ADVERTISING  SALES  MANAGER 

The  Omaha  World-Herald,  (226,000 
daily,  280,000  Sunday),  is  seeking  an 
experienced,  results-oriented  sales 
manager  to  lead  up  to  10  sales  pro¬ 
fessionals  in  retail  advertising.  You 
would  join  an  energetic  sales  man¬ 
agement  team  working  in  a  can-do 
environment.  The  Omaha  Wor'd- 
Herald  is  employee-owned  with  marxet 
penetration  which  ranks  among  the 
highest  in  the  nation.  This  position 
offers  a  competitive  salary  and  benefits 
program  for  the  person  who  wants  to 
make  things  happen. 

Send  resume  by  mail  or  fax  to  the 
attention  of  Diana  Condon,  Omaha 
World-Herald,  World-Herald  Square, 
Omaha,  NE  68102. 

Fax:  (402)  346-5209 


LOOKING  FOR  COLLEGE  STUDENTS 
AND  RECENT  GRADUATES 
INTERESTED  IN  A  CAREER  IN  THE 
NEWSPAPER  INDUSTRY 
Here's  your  chance  to  advertise  your 
skills  across  the  nation. 

This  May,  Editor  &  Publisher  will  be 
unveiling  a  new  publication  called 
"Newspapers  Take  You  Places"  which 
will  serve  as  a  career  guide  for  YOU.  It 
will  include  a  Help  Wanted  section 
featuring  entry-level  jobs,  internships 
and  job  training  programs  and  a  Posi¬ 
tions  Wanted  section  where  YOU  can 
showcase  your  skills.  For  a  free  copy  of 
this  publication  and  more  information 
contact: 

MICHELE  APPELLO  (21 2)675-4380 
Extl73 

michelea@mediain(o.com 


ADVERTISING 


ADVERTISING  SALES  EXECUTIVES 

As  we  embark  on  a  major 
expansion  due  to  growing  revenue  we 
seek  ad  executives  to  join  our  dynamic 
organization. 

Qualified  candidates  must  possess  the 
ability  to  sell  in  a  competitive  media 
market  and  have  related  experience 
and  proven  success  relevant  to  the  posi¬ 
tion  applied  for: 

NATIONAL  •  MAJOR  RETAIL  &  KEY 
ACCOUNTS  •  CO-OP  AND  VENDOR 
SUPPORT  SALES  &  AGENCY 
SERVICES 

Candidates  must  demonstrate  a  suc¬ 
cessful  track  record  in  a  competitive 
media  sales,  have  extensive  Marketing 
and  Promotions  knowledge  and 
superlative  communication  skills.  The 
successful  candidates  must  develop 
and  deliver  formal  Marketing  and 
Sales  presentations  that  meet  customer 
needs.  Must  be  able  to  work  with 
Market  Research  data  and  Retail  Sales 
potential  and  possess  a  Bachelor's 
degree  -  Business,  Marketing,  Advertis¬ 
ing  preferred.  Some  travel  and 
overnight  stoy  will  be  necessary. 

LOCAL  TERRITORY  •  AUTOMOTIVE  • 
REAL  ESTATE  •  RECRUITMENT 
Excellent  opportunity  to  learn  and 
grow  in  a  large  newspaper  environ¬ 
ment.  Must  possess  a  Bachelor's 
degree  -  Business,  Marketing,  Advertis¬ 
ing  preferred.  The  successful  candi¬ 
dates  will  prove  to  be  extremely 
organized  and  able  to  demonstrate 
initiative  and  a  strong  work  ethic. 

The  Chicago  Sun-Times  offers  com¬ 
petitive  salaries  and  bonuses,  excellent 
benefits  and  an  environment  that 
encourages  and  rewards,  vision  and 
initiative.  If  you  are  interested  in  join¬ 
ing  the  Chicago  Sun-Times,  send  your 
cover  letter  indicating  the  position  you 
are  interested  in  and  resume  to: 

Eve  Minogue 
Chicago  Sun-Times 
401  N.  Wabash  Avenue,  Suite  3 1 5 
Chicago,  IL6061 1 
Fax  (312)  321-2920 
www.suntimes.com 
No  phone  calls,  please 
An  Equal  Opportunity  Employer 


MAJOR  ACCOUNTS  MANAGER 

The  Winston-Salem  Journal  is  seeking 
an  experienced  sales  manager  to  fill 
the  position  of  Major  Accounts  Man¬ 
ager.  Reporting  to  the  Advertising 
Director,  this  position  requires  high 
quality  negotiation  and  sales  skills, 
ability  to  create  and  manage  budgets, 
training  and  supervision  of  sales  staff, 
and  competency  with  MS  office  soft¬ 
ware.  The  Winston-Salem  Journal 
serves  multiple  counties  in  NW  North 
Carolina  and  is  a  Media  General 
newspaper  offering  competitive 
salaries  and  excellent  benefits. 
Respond  to: 

HR  Director 

Winston-Salem  Journal 
P.O.Box  3159 
Winston-Salem,  NC  27102 
E-mail:  rnoftle@w-s-journal.com 


ADVERTISING 


PHONE  ROOM  SUPERVISOR 

Colorado  Community  Newspapers,  a 
division  of  Westward  Communications, 
LLC,  is  searching  for  a  Phone  Room 
Supervisor.  This  full-time  working 
supervisor  will  be  responsible  for  a  4 
person  department  in  a  customer  ser¬ 
vice  environment.  Responsibilities 
include  training  and  providing  lead¬ 
ership  to  employees,  organizing  and 
planning  job  tasks  and  projects.  Pre¬ 
vious  rdated  experience  is  required. 
We  offer  a  base  salary  plus  com¬ 
mission  and  bonus,  excellent  benefits 
(health,  dental,  vision,  401  (k)  and 
pleasant  work  atmosphere.  Send 
resume  WITH  SALARY  REQUIRE¬ 
MENTS  to  John  Thomas,  Colorado  Com¬ 
munity  Newspapers,  P.O.  Box  1 270, 
Castle  Rock,  CO  80104  or  fax  to: 

(303)660-0240 
Position  located  in  Castle  Rock 


REGIONAL  RETAIL  SALES  EXECUTIVE 
Are  you  a  sales  professional  with 
responsibility  for  key  accounts?  Do  you 
have  experience  in  the  newspaper 
advertising,  and/or  retail  business?  If 
so,  let's  talk!  We  are  a  retail  advertis¬ 
ing  and  marketing  company  looking 
for  a  highly  motivated  sales  executive 
to  contribute  to  our  growth  in  the 
Midwest.  Must  have  good  people  skills, 
be  flexible,  well-organized,  computer 
and  Internet  literate.  Great  income 
potential,  participation  in  management 
team,  benefits.  Travel  required.  Based 
in  Grand  Rapids,  Michigan.  Relocation 
not  required.  Fax  resume  and  cover  let¬ 
ter  to  (61 6)  456-8244  or  E-mail: 
promedmgl@triton .  net 

REAL  ESTATE 

ADVERTISING  SALES  MANAGER 
The  Chicago  Sun-Times,  one  of  the 
nation's  most  authoritative  newspaper 
voices,  seeks  an  enthusiastic,  prog¬ 
ressive  and  dedicated  team  leader  to 
develop  our  real  estate  division.  Draw¬ 
ing  on  your  leadership  and 
communication  skills,  you  will 
be  responsible  for  growing  revenues 
and  developing  strong  sales  teams. 
Qualified  candidates  will  have  a  suc¬ 
cessful  newspaper  advertising  sales 
background  and  be  extremely  skilled  in 
the  areas  of  sales  management 
practices,  account  planning,  and  busi¬ 
ness  development.  Knowledge  of  the 
Reel  Estate  industry,  including  home 
building  and  development,  resale  and 
home  improvement  is  a  definite  asset. 
This  position  also  requires  the  ability  to 
develop  category  and  segment 
strategic  plans,  product  development 
and  budget  management. 

The  Chicago  Sun-Times  offers  com¬ 
petitive  salaries  and  bonuses,  excellent 
benefits  and  an  environment  that 
encourages  and  rewards  vision  and 
initiative.  If  you  are  interested  in  join¬ 
ing  the  Chicago  Sun-Times,  send  your 
cover  letter  and  resume  to: 

Eve  Minogue 
Chicago  Sun-Times 
401  N.  Wabash,  Suite  315 
Chicago,  IL6061 1 
Fax  (312)  321-2920 
No  phone  colls,  please 
An  Equal  Opportunity  Employer 


_ ADVERTISING _ 

I  REGIONAL  SALES  MANAGER 
'  Manage  regional  territory  to  promote 
j  and  sell  USA.NET  E-mail  applications 
I  to  publishing  accounts  under  100,000 
I  circulation.  Manage  all  client  accounts 
j  in  defined  territory,  utilizing  customer 
\  support  to  track  account  performance, 
j  Conduct  quarterly  reviews  with  client  to 
;  increase  E-mail  penetration,  coordinat- 
[  ing  training  as  required.  Positions 
;  available  to  support  North  East  and 
:  Central  regions. 

Requirements:  Newspaper  advertising 
I  or  publishing  vendor  experience 
desired.  Bochelor's  degree.  5+  years 
sales  experience,  preferably  with  a 
broad  regional  territory. 

E-mail  resumes  to  srelyea@usa.net 
Fax  (71 9)  265-2922 

SALES  MANAGER 

Have  you  ever  had  the  opportunity  or 
desire  to  take  over  the  top  spot  in  sales 
management?  Does  your  resume 
indicate  that  you  have  been  successful 
in  rejuvenating  and  building  a  mature 
publishing  business  into  its  next  gener¬ 
ation  of  success? 

We  have  a  very  respectable,  large 
publishing  business  in  need  of  new 
blood  through  sales  management, 
motivation  and  leadership.  Corporate 
culture  is  hands  on,  direct  management 
without  rigid  bureaucracy.  Very 
lucrative  offer.  Send  cover  letter, 
resume,  employment  history  compensa¬ 
tion  to  Elox  08803,  Editor  &  Publisher. 

ART/GRAPHICS 

TALENTED  DESIGNER  wanted  for  our 
top  design  position.  Assignments 
include  front  page,  special  sections, 
and  new  projects.  We  are  fully 
paginated  and  use  lots  of  color.  Expe¬ 
rienced  applicants  should  send  tear 
sheets  that  demonstrate  their  creativity 
and  knowledge.  Located  in  beautiful 
waterfront  community.  Send  resume  to 
Tom  Marquardt,  managing  editor.  The 
Capital,  P.O.  Box  911,  Annapolis,  MD 
21404. 
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HELP  WANTED 


CIRCULATION 


ASSISTANT  CIRCUIATION  DIREaOR 

The  Bucks  County  Courier  Times 
(70, (XX)  AM),  Levittown,  PA,  is  seeking 
o  qualified  candidate  to  drive  home 
delivery  soles  and  continue  our  record 
of  excellent  service.  This  is  the  number 
two  position  in  the  department, 
responsible  for  4  circulation  managers, 
30  district  managers  and  over  1,000 
carriers. 

The  ideal  candidate  will  have  circula¬ 
tion  management  experience,  pre¬ 
ferably  in  a  competitive  market, 
excellent  people  skills,  and  a  successful 
record  as  a  motivator  and  creative 
thinker. 

Send  resume  and  cover  letter,  includ¬ 
ing  salary  requirements.  Briefly  explain 
how  you  would  motivate  staff  to 
achieve  aggressive  sales  goals.  Your 
inquiry  willrc  kept  confidential: 

George  W.  Stevenson 
Circulation  Director 
Bucks  County  Courier  Times 
8400  Route  1 3 
Levittown,  PA  1 9067 
Fax:  (215)  269-3305 


CIRCULATION 
SALES  REPRESENTATIVE 

The  Oregonian  is  seeking  an  energetic, 
sales-oriented  circulation  sales 
representative.  The  candidate  will  be 
responsible  for  circulation  sales  and 
customer  service  in  an  assigned  geo¬ 
graphic  area  within  the  Portland,  OR, 
newspaper  designated  market  area. 

The  responsibilities  of  this  position 
include  serving  as  a  resource  for  inde¬ 
pendent  distributors  to  increase  sales, 
providing  solutions  to  customer  service 
inquiries  and  assisting  them  in  meeting 
their  contractual  obligations. 

Distributors  ore  responsible  for  servic¬ 
ing  2,500  to  3,000  home  delivery  sub¬ 
scribers. 

The  ideal  candidate  will  have  one  to 
three  years  proven  soles  experience 
and  business  management.  The  candi¬ 
date  will  demonstrate  excellent  ability 
in  written  and  oral  communication, 
orgonizational  skills  and  leadership. 
Circulation  field  knowledge  strongly 
preferred. 

Additionol  requirements  include  the 
ability  to  work  varied  hours,  suitable 
transportation  with  valid  driver's 
license  for  field  work,  and  PC  skills. 

Excellent  compensation  package  includ¬ 
ing  base  salary  between  $52,000  - 
$63,000,  plus  10  -  15%  incentives, 
pension,  40l(k)  with  company  match, 
company  paid  medical  and  dental  for 
employee  and  dependents. 

Please  send  resume  by  April  30th  to: 

The  Oregonian 
1 320  SW  Broadway 
Portland,  OR  97201 
Attn:  HR 

No  phone  calls,  please 


CIRCULATION 


CIRCUIATION  MANAGER 

The  Monroe  Times,  a  family  owned 
daily  newspaper  located  in 
Southwestern  Wisconsin,  is  seeking  an 
aggressive,  take  charge  person  to  lead 
our  efforts  in  implementing  home 
delivery  circulation  growth  while  main¬ 
taining  excellent  service  to  our  current 
customer  base.  The  person  we  want 
should  have  strong  communication, 
sales,  and  pramotional  skills,  be  capa¬ 
ble  of  providing  leadership  by  example 
and  have  the  ability  to  do  what  is  takes 
to  help  our  company  grow. 

Experience  in  all  phases  of  circulation 
management  is  desired.  This  is  a 
hands-on  position  that  oversees  all 
aspects  of  our  circulation  department 
including  our  doily  newspaper,  TMC, 
and  mail  room  operations. 

We  offer  a  competitive  salary  and 
bonus  program  with  excellent  benefits 
including  major  medical,  dental, 
401  (k)  and  profit  sharing.  Send 
resume,  including  compensation  his- 
i  toryto: 

Monroe  Publishing,  LLC 
P.O.Box  230 
Monroe,  Wl  53566 
Attn:  Carl  C.  Hearing,  Publisher 


I  CIRCULATION  MANAGER 

I  The  Aberdeen  American  News,  an 
I  18,000  daily  publication  in  South 
I  Dakota,  has  an  opening  for  a 
circulation  manager.  Pasition 
reports  directly  to  the  circulation 
director.  Duties  include  developing  plans, 

I  budgets  and  marketing  strategies  to 
grow  circulation  within  our  primary 
market.  Will  direct  and  manage  home 
delivery  and  mailroom  personnel.  Must 
!  have  good  communication,  organizo- 
I  tional,  sales  and  supervisory  skills. 
Send  resume  to  American  News,  Attn. 
HR,  P.O.  Box  4430,  Aberdeen,  SD 
57402-4430  or  E-mail 

srozell@aberdeennews.com 


IMMEDIATE  SALES  OPPORTUNITY 

Reputable,  effective  independent  can- 
tractor  needed  to  establish  door-to- 
door  neighborhood  crew  operations  to 
sell  newspaper  subscriptions  in  central 
Iowa  and  establish  kiosk  operation  at 
key  businesses  and  events. 

If  you  have  the  proven  experience  in 
selling  quality  orders,  this  is  a  great 
soles  opportunity  (or  you. 

Send  information  concerning  your 
qualifications  and  order  earning 
expectations  to: 

Kathy  Krafka  Harkema 
Circulation  Sales  Manager 
The  Des  Moines  Register 
P.O.  Box  957 
Des  Moines,  lA  50304 
(515)  284-8572 
kharkema@dmreg.com 


CIRCULATION 


EDITORIAL 


NEWSPAPER  IN  EDUCATION 
MARKETING  MANAGER 

The  Boston  Herald  is  seeking  an  EXPE¬ 
RIENCED  NIE/Marketing  Manager  to 
run  our  established  NIE  Department. 
Responsibilities  include  developing  cur¬ 
riculum  materials  and  sales  pres¬ 
entations  to  potential  corporate 
sponsors.  Strong  written  ond  oral  skills 
are  a  must.  The  ideal  candidate  will 
have  a  proven  track  record,  be 
innovative  and  aggressive.  A  back¬ 
ground  in  sponsorships  and  fundrais¬ 
ing  is  desired. 

We  offer  on  excellent  salary,  bonus 
and  benefits  package. 

Send  or  fax  resume  and  cover  letter  to: 
John  J.  Hoorty 
Vice  President/Circulation 
Boston  Herald 
1  Herald  Square 
Boston,  MA  02 1 06 
Fax:  (617)482-3507 

ADVERTISING 


43,000  AM  DAILY  seeks  capy  editor/  j 

page  designer.  QuarkXPress  experi-  ! 

ence  required.  Bruce  Smith,  news  | 

editor,  1 301  Lamar,  Wichita  Falls,  TX  ! 

76301 .  smithb@wtr.com  I 


COMMUNITY  NEWS  EDITOR 
The  Virginian-Pilot  (200,000  circula¬ 
tion)  is  seeking  an  energetic  editor  to 
oversee  community  news  coverage  in 
Narfolk  and  Portsmouth.  The  primary 
duties  are  planning,  editing  and  laying 
out  the  Norfolk  Compass  and  the 
Portsmouth  Currents,  community  news 
sections.  The  community  news  editor  is 
responsible  for  generating  ideas, 
assigning  and  editing  stories  and 
photos,  and  designing  pages.  The  suc¬ 
cessful  candidate  will  work  closely  with 
the  Portsmouth /Norfolk  City  Editor. 
Send  resume  to  Bryan  Black, 
Portsmouth/Norfolk  city  editor.  The 
Virginian-Pilot,  150  West  Brambleton 
Avenue,  Norfolk,  VA  23510  or 
E-mail  us  at  landmark@isearch.com 

ADVERTISING 


Advertising  Director 

National  Sales 

The  Chicago  Sun-Times  is  one  of  the  nation's  most 
authoritative  newspaper  voices.  A  Pulitzer  Prize¬ 
winning  newspaper  that  reaches  1 .7  million  people 
every  day,  makes  the  Chicago  Sun-Times  the  most 
widely  read  newspaper  in  the  Chicago  area  in  reader- 
ship  alone.  After  decades  of  editorial  leadership  and 
market  dominance,  the  Chicago  Sun-Times  has 
emerged  as  one  of  America’s  most  successful  brands. 
We  are  looking  for  a  high  energy,  can-do  professional 
with  a  proven  record  of  revenue  growth  to  lead  and 
direct  our  National  Sales  Department.  Major  account 
and/or  national  management  experience  is  required. 

Reporting  to  the  Vice  President  of  Sales  and  Marketing, 
the  individual  selected  will  display  extraordinary  lead¬ 
ership  skills;  establish,  meet  and  exceed  sales  goals; 
motivate  and  train  the  staff.  You  must  be  able  to  rec¬ 
ognize  market  opportunities;  work  with  market 
research  data;  plan  and  implement  strategies  that  will 
grow  revenue  and  market  share  through  advertising 
presentations,  promotions  and  niche  products.  The 
ability  to  thrive  in  a  competitive,  fast  paced  environ¬ 
ment  is  essential. 

Responsibilities  include  staff  mentoring  and  develop¬ 
ment,  increasing  sales/market  share  and  strategic  plan¬ 
ning  and  execution  at  the  home  office  in  Chicago  and 
regional  offices  in  New  York,  Dallas,  Miami  and  Los 
Angeles.  You  must  possess  strong  sales  management 
skills,  a  proven  record  of  sales  management  success, 
excellent  interpersonal  skills  and  a  willingness  to  travel 
to  our  regional  offices  and  call  on  national  clients  and 
their  agencies. 

The  Chicago  Sun-Times  offers  a  competitive  salary, 
bonus  and  excellent  benefits  in  an  environment  that 
encourages  and  rewards  vision  and  initiative.  If  you 
are  interested  in  joining  the  Chicago  Sun-Times,  send 
your  cover  letter,  resume  and  salary  requirements  to; 

Eve  Minogue  •  Chicago  Sun-Times  •  401  N.  Wabash,  Ste.  315 
Chicago.  IL  60611  •  or  Fax  (312)  321>  2920  •  No  phone  calls  please. 

Chicago  Sun-Times 

WWW  suntimes  com 

An  Equal  Opportunity  Employer 


www.niediainfo.com 


EDITOR  &  PUBLISHER  /  APRIL  10,  1999 


61 


11  W  19th  street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  michelea@mediainfo.com 


HELP  WANTED 


ASSIGNING  EDITORS 

The  News  &  Observer  is  looking  for 
assigning  editors  who  ore  wordsmiths 
and  good  managers  and  who  want  to 
get  better  at  both.  These  editors  will 
help  shape  coverage  for  a  1 65,000  dai¬ 
ly/205, (XX)  Sunday  newspaper  that  cov¬ 
ers  North  Carolina's  fast-growing 
Triangle  region.  Largely  because  of 
that  growth,  we're  reassessing  how  we 
cover  our  region  and  expect  to  make 
changes  aimed  at  daing  an  even  better 
job.  One  result  will  be  a  need  for  solid 
assigning  editors.  The  editors  will 
supervise  about  5  reporters,  helping 
them  find  the  best  stories  from  the 
region  and  helping  them  find  the  best 
ways  to  write  them.  We're  looking  for 
editors  with  energy,  curiosity,  respect 
for  the  language  and  a  commitment  to 
help  those  they  supervise  grow  and 
develop. 

Send  resumes  and  samples  of  work  to: 

Melonie  Sill 
Managing  Editor 
The  News  &  Observer 
P.O.Box  191 
Raleigh,  NC  27602 


EDITORIAL 


_ EDITORIAL _ 

i  ASSISTANT  CITY  EDITOR:  New  posi- 

!  tion  in  busy  newsroom  of  a  good  little 
AM  paper.  You'll  have  at  least  two 
years  in  the  craft  and  be  especially 
strong  with  features  and  photos,  and 
like  the  give  and  take  of  city  editing. 
Layout  experience  would  be  icing. 
We'll  consider  reporters  who  want  to 
move  up.  Cover  letter,  resume,  any¬ 
thing  else  yau  think  we  need  to  see  to 
Judy  Brill,  The  Union,  1 1 464  Sutton 
Way,  Grass  Valley,  CA  95945,  or  E- 
mailtojudyb@theunion.com 


ASSISTANT  CITY  EDITOR 

Join  a  dynamic  Metro  Team  at  The 
Arizona  Daily  Star,  a  Pulitzer-owned 
100,000  AM  in  Tucson,  AZ.  We  are 
looking  for  an  ACE  who  has  editing 
experience  at  a  metropolitan  daily,  in 
,  addition  to  a  strong  reporting  back- 
j  ground.  Candidates  must  have 
I  excellent  word  editing  skills,  experi- 
'  ence  overseeing  investigative  projects 
'  and  expertise  coordinating  breaking 
!  news  coverage.  Spanish  speaking  a 
plus.  Include  five  examples  of  your  sit¬ 
ing  and  five  writing  samples.  Piease 
respond  by  April  16  to  The  Arizona 
I  Daily  Star,  Attn.  Ann-Eve  Pedersen, 
j  4850  S.  Park  Avenue,  Tucson,  AZ 
85714. 


EDITORIAL 


Editorial  &  \ 

Advertising 

Opportunities 


As  a  dynamic,  innovative  Internet  site  and  the  pioneer  of  online 
trading,  eBay  is  the  gateway  to  collecting  and  the  world's  leading 
person-to-person  online  trading  community.  Via  eBay,  millions  of 
people  recapture  memories  and  cultivate  friendships  with  others 
sharing  common  hobbies  and  interests,  24  hours  a  day,  7  days  a  week. 
eBay’s  recent  partnership  with  Krause  Publications,  Inc.,  an 
employee  owned,  highly  successful  publisher  of  special  interest 
magazines,  has  fostered  a  new  eBay  magazine  and  this  joint  venture 
has  created  exciting  new  opportunities.  Publishing  professionals  who 
want  to  combine  the  love  of  a  career  with  the  passion  for  a  hobhy  are 
invited  to  join  its  lola,  Wisconsin,  location  and  launch  a  new  career 
today! 

Editor 

Associate  Editor 
Stafif  Writer  -  Technical 
Staff  Writer  -  Collecting 
Staff  Writer  -  Internet 
Advertising  Sales 

Our  extensive  compensation  package  includes  competitive  pay. 
Employee  Stock  Ownership  Plan,  401k,  group  health/dental/vision 
insurance  and  quarterly  bonus  potential  in  our  high  growth,  high 
opportunity  setting.  Send  resume,  salary  history  and  work  samples, 
indicating  the  position  that  interests  you,  to;  Krause  Publications, 
Inc.,  Attn:  HR  -  EP,  700  E.  State  St,  lola,  Wl  54990,  or  fax  to:  715- 
445-4087.  An  equal  opportunity  employer. 

www.krause.com 


i  ASSISTANT  LOCAL  EDITOR  for  the 
Pacific  Daily  News,  a  24,000  circula- 
I  tion  Gannett  paper  in  the  U.S.  territory 
I  of  Guam.  One  of  two  assistant  local 
I  editors  to  plan  coverage  and  coach 
I  bright,  enthusiastic,  but  mostly  inex¬ 
perienced  reporters.  Need  desire  to 
live  in  culturally  diverse  area.  Adven¬ 
turous  spirit  helpful;  solid  skills  and 
daily  newspaper  experience  required. 
Contact  managing  editor  Linda  Green 
at  lgreen@pdnguam.com  or  priority 
mail  at  P.O.  Box  DN,  Hagatna,  Guam 
96932. 

i  BEST  PAPER  OF  ITS  SIZE  in  Maryland/ 

■  Delaware  seeks  reporter  to  cover  youth 
[  issues  and  some  town  government.  We 
I  also  seek  resumes  for  possible  future 
I  openings.  Send  letter,  resume  and  3-5 
I  clips  to  Scott  Blanchard,  city  editor, 

I  Carroll  County  Times,  Westminster, 

!  MD21158. 

BUSINESS  EDITORS,  REPORTERS 
;  Internet  magazine  seeks  Europe-based 
pros  to  cover  stocks,  financials,  high 
tech.  Great  opportunity.  London, 
Paris. . .  Send  resume  to: 
j  NewsJobs@woqats.com 

I  - 

i  BUSINESS  JOURNAUSTS 
'  Globally  respected  publisher  in  the 
energy  industry  seeks  creative  and 
energetic  business  news  journalists  ta 
work  in  Houston  office.  This  is  an  excit¬ 
ing  opportunity  to  get  out  of  the  local 
scene  and  write  about  world  trade, 
politics,  finance  and  corporate  news. 
Our  high  cost  newsletters  span  the 
’  markets  for  oil  and  gas,  including  Latin 
America,  Europe,  FSU,  and  Asia.  Our 
I  coverage  is  investigative  and  intelligent 
:  and  our  company  is  fast-paced  and 
growing.  Position  open  for  journalist  to 
i  work  with  international  team  of  over 
.  50  bright  and  highly  skilled  journalists. 

:  Looking  for  journalists  with  two  or 
'  more  years  experience  in  business 
I  news.  Some  travel  possible.  Ability  to 
!  analyze  corporate  financials  a  plus. 

May  consider  entry-level  candidates 
:  with  high  GPA's.  Great  benefits.  Learn 
more  at  www.petroleumargus.com 
'  Send  resume,  writing  clips  and  cover 
letter  to  Petroleum  Argus,  4801 
!  Woodway  270W,  Houston,  TX  77056. 

!  Fax  (71 3)  968-001 5.  E-mail. 

paijabs@petroleumargus.com 


BUSINESS  REPORTER;  Sacramento 
Business  Journal  seeks  a  bright 
reporter  to  cover  agribusiness,  energy 
I  and  the  environment.  Resume  and  clips 
I  to  Lee  Wessman,  editor,  1401  21st 
j  Street,  Suite  200,  Sacramento,  CA 
,  95814,  lwessman@amcity.com 


CITY  EDITOR 

The  Morning  Star  of  Wilmington,  NC, 
needs  an  accomplished  journalist  to 
direct  local  and  state  news  coverage  in 
a  dynamic,  fast-growing  coastal 
region.  We  want  an  editor  with  energy 
and  leadership  for  breaking  news, 
curiosity  and  sophistication  for 
enterprise  work,  and  a  strong  desire  to 
teach  and  motivate.  Must  have  mini¬ 
mum  5  years  experience,  including 
reporting  and  local-news  editing.  Our 
City  Editor  directs  a  1 2-reporter  staff, 
capital  bureau  chief  and  3  assistants. 
The  Morning  Star  is  a  59,000- 
circulatian  New  York  Times  Company 
paper.  Send  letter,  resume,  references 
and  samples  of  best  work  to  John 
Meyer,  managing  editor,  Wilmington 
j  Morning  Star,  P.O.  Box  840,  Wilm¬ 
ington,  NC  28402-0840. 

http:  /  /  starnews.  Wilmington .  net/ 

I  BUSINESS  WRITER 

j  The  Northwest  Herald  in  Crystal  Lake, 
I  IL,  has  a  full-time  opening  for  a  busi- 
!  ness  writer.  Must  be  comfortable  cover- 
i  ing  Fortune  500  and  small-to  mid- 
I  sized  companies,  smaller  “mom  and 
I  pop”  shops  and  various  business 
features  and  trends.  Experience  pre- 
j  ferred. 

'  Send  resume  to:  Kevin  Polzin,  business 
editor.  The  Northwest  Herald,  P.O.  Bax 
I  250,  Crystal  Lake,  IL  60039-0250. 

COPY  EDITOR  -  16,000  circulation,  six 
day  daily  in  the  heart  of  Indian  Coun- 
j  try  in  gorgeous  western  New  Mexico 
needs  energetic  individual  with 
excellent  command  of  English  lan- 
;  guage  to  copy  edit  reporter's  stories, 
I  write  headlines,  assist  in  page  layout, 
i  Send  resume  to  John  R.  Stiles,  manag- 
j  ing  editor,  Gallup  Independent,  P.O. 
Box  1210,  Gallup,  NM  87305,  or 
E-mail:  gallpind@cia-g.com  or 
I  Fax  resume  to  (505)  722-5750 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  o  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a  uni¬ 
versity,  society  or  founda¬ 
tion. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 
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HELP  WANTED 


COPY  EDITOR  "  Come  to  one  of 
America's  most  beautiful  places  - 
Hilton  Head  Island.  The  Island  Packet, 
a  McClatchy-owned  daily  newspaper, 
is  seeking  a  copy  editor.  We're 
interested  in  candidates  who  can 
aggressively  handle  capy,  spot  holes 
and  inconsistencies  in  stories,  write 
headlines  that  are  clear  and  crisp,  and 
design  pages  creatively.  Knowledge  of 
QuarkXPress  is  a  plus.  The  McClatchy 
Ca.,  the  nation's  eighth  largest  news¬ 
paper  group,  emphasizes  high 
journalistic  standards.  Other  papers  in 
the  group  include  The  Sacramento  Bee, 
The  Raleigh  News  &  Observer  and  The 
Minneapolis  Star-Tribune. 

Send  cover  letter  and  resume  to  Fitz 
McAden,  executive  editor. 

Fox:  (843)  842-8314 

Postal  address:  P.O.  Bax  5727,  Hilton 

Head  Island,  S.C.  29938 

E-mail  address: 

fmcaden@i  slandpocket.  com 

COPY  EDITOR/PAGE  DESIGNER 
The  News-Journal  in  Daytona  Beach 
seeks  a  Copy  Editor/Page  Designer 
who  loves  local  news  and  sports, 
understands  modular  page  design  can- 
cepts  and  creates  attractive  pages  an 
tight  deadlines.  We  are  fully 
paginated,  using  a  Harris  Newsmaker 
system  and  Microsoft  Word.  Mac 
experience  helpful,  especially 
Photashop  and  QuarkXPress.  Ideal 
candidates  will  have  two  or  more  years 
experience  on  a  daily  newspaper  capy 
or  design  desk  and  strang  page  design 
and  graphics  skills.  Send  resume  and 
samples  to  Don  Lindley,  managing 
editor.  The  News-Journal,  P.O.  Box 
2831,  Daytona  Beach,  FL  32120- 
2831. 

COPY  EDITOR/PAGE  DESIGNER 
The  Maryland  Gazette,  36,000 
semiweekly  paper  just  minutes  from 
Baltimore,  has  an  opening  for  a  copy 
editor/page  designer.  Chance  for  pro¬ 
motion  to  daily  in  same  company. 
Resumes  to  Bob  Mosier,  306  Crain 
Highway  SW,  Glen  Burnie,  MD 
21061. 

COPY  EDITOR:  The  Press-Enterprise  is 
a  strong  and  growing  1 67,000  circula¬ 
tion  daily  in  Inland  Southern  Califor¬ 
nia,  where  housing  is  affordable  and 
most  of  the  region's  major  attractions 
are  within  an  hour's  drive.  We're  look¬ 
ing  for  experienced  copy  editor  candi¬ 
dates  far  openings  on  our  25-editor 
news  copy  desk.  Send  cover  letter, 
resume  and  clips  ta  John  Gryka,  news 
editor.  The  Press-Enterprise,  P.O.  Box 
792,  Riverside,  CA  92502. 

An  Equal  Opportunity  Employer 


COPYEDITOR 

Detroit  suburban  daily  newspaper  seek¬ 
ing  experienced  copy  editor.  30-37K, 
medical/dental  benefits.  QuarkXPress, 
daily  and  a  minimum  of  two  years 
copy  editing  and  layout  experience 
preferred.  Send  clips  and  resume  to: 

Bill  Wilson 
The  Macomb  Daily 
P.O.  Box  707 

Mount  Clemens,  Ml  48046 


I  COPYEDITOR 

Newspaper  seeks  versatile  professional 
for  busy  nightside  copy  desk.  Minimum 
qualifications:  superior  editing  skills, 
the  ability  to  meet  deadlines,  layout 
and  makeup  ability.  Candidate  with 
pagination  and/or  Mac  graphics  skills 
are  especially  welcome. 

The  job  includes  late  work  under 
deadline  pressure.  Two  years  of  daily 
newspaper  desk  experience  essential; 
prior  reporting  experience  preferred. 
Send  resume  to: 

UNION  LEADER  CORPORATION 
Attn:  Human  Resources 
P.O.  Box  9555 

Manchester,  NH  03 1 08-9555 
I  Fax:(603)668-8920 

I  E-mailTheUL@aol.com 

EDITOR  &  PUBLISHER  classified 
advertising  has  a  special  help  wanted 
section  for  entry  level  and  early  expe- 
i  rience  job  seekers  in  the  newspaper 
I  industry. 

I  May  1  and  Nov  6,  1 999-both  in  print 
ana  on  our  website.  Advertisers  reach 
students  at  colleges  and  universities 
with  journalism,  business  and  pub¬ 
lishing  programs.  Jobseekers  find  help 
i  wantM  ads,  how-to-tips,  internships, 
inspiration  and  more! 

CONTAa  HAZEL  PREUSS 
(212)  675-4380  Ext  171 
I  hazelp@mediainfo.com 


I  EDITOR-IN-CHIEF 

Qualified  Remodeler  Magazine,  the 
largest  trade  publication  in  the  Shelter 
<  Industry  has  an  opportunity  for  a 
dynamic  Editor-in-Chief.  Qualified 
Remodeler  is  one  of  the  many  premier 
business-to-business  trade  magazines 
published  by  Cygnus  Publishing. 

As  leader  of  the  editorial  team,  this 
individual  will  provide  editorial  direc¬ 
tion  and  vision  for  the  monthly  pub¬ 
lication  serving  the  management  needs 
of  small  businesses  in  the  construction 
industry.  Write/edit  articles,  create 
story  ideas,  assist  in  development  of 
the  editorial  plan,  establish  a  presence 
in  the  industry  and  supervise  the 
editorial  team. 

Qualified  candidates  need  a 
I  Bachelor's  degree  in  journalism,  cam- 
[  munications,  proficiency  in  desktop 
t  publishing  and  7  years  applicable 
I  experience.  Business  writing  experi¬ 
ence  is  essential.  Familiarity  with  con¬ 
struction  remodeling  and  building 
industry  desirable.  Travel  20-30% 

In  return,  we  offer  a  competitive  salary 
and  complete  benefit  package  includ¬ 
ing  health,  life,  short  and  long-term  dis- 
I  ability  coverage  and  401  (k).  For  con¬ 
sideration,  send  cover  letter,  five  writ¬ 
ing  samples,  resume  and  salary  history 
to: 

Cygnus  Publishing 
c/o  Human  Resources  Manager 
1 233  Janesville  Avenue 
I  Fort  Atkinson,  Wl  53538 

I  Telephone  (800)  547-7377  x742 

I  Fax  (920)  568-3784 

1  EOE 


i  EDUCATION  REPORTER  POSITION 

The  Sun  Herald,  a  55,000-circulation 
Knight  Ridder  newspaper  on  the 
Mississippi  Coast,  is  seeking  an  educa¬ 
tion  reporter.  Candidates  should  have 
:  at  least  2-3  years  daily  newspaper 
reporting  experience,  not  necessarily 
!  on  an  education  beat,  and  a  college 
!  degree,  preferably  in  journalism.  They 
j  should  have  a  strong  sense  of  news 
:  urgency  as  well  as  ability  to  write  in- 
depth  stories  on  a  demanding  beat. 
Candidates  should  have  strong  report- 
I  ing,  writing  and  grammar  skills,  have 
a  flexible  schedule,  be  willing  to  work 
as  a  team  and  be  willing  to  become 
involved  in  the  community.  Send 
I  resume  and  clips  to  Mike  Lacy,  com- 
I  munity  news  editor.  The  Sun  Herald, 
P.O.  Box  4567,  Biloxi,  MS  39535- 
i  4567. 

j  As  soon  as  you  trust  yourself,  you  will 
!  know  how  to  live. 

Johann  von  Goethe 


I  EDITOR/REPORTERS:  Budapest  Busi- 
I  ness  Journal,  an  English-language 
:  weekly  covering  emerging  market  in 
;  great  European  city.  Editor  needs  judg- 
I  ment,  business  knowledge,  coaching 
I  skill  to  lead  15-person  staff.  Reporter 
must  have  experience,  business  a  plus. 
Letter/ resume  to  Chris  Murphy, 
murphy@bbj.hu  Fax  (011)  36-1-374- 
3345  Clips  to  Szent  Istvan  krt  11, 
Budapest,  Hungary  H- 1 055. 

EXECUTIVE  EDITOR 

A  42,000  circulation  award-winning 
j  daily  seeks  Executive  Editor  to  lead  60- 
j  person  news  staff  in  historic  St.  Joseph, 

I  Missouri.  Must  possess  exceptional 
i  leadership  and  coaching  skills  as  well 
I  as  hard-hitting  news  judgment.  Will  be 
;  key  player  on  management  team  as  we 
i  pursue  our  quality  initiative.  Com- 
;  petitive  salary  plus  incentive  and  good 
benefits  including  401  (k).  Send  resume 
to  Betsy  Lentz,  human  resources 
director,  St.  Joseph  News-Press,  P.O. 
Box  29,  St.  Joseph,  MO  64502,  Fax 
,  (816)271-8591. 


NewTtmes 

IS  GROWING  AND  IN  SEARCH  OF  EDITORS. 

New  Times  publishes  magazine-style  weekly  newspapers  -  covering  local 
news  and  features,  restaurants  and  sports,  film  and  music  -  in  Phoenix. 
Denver,  Miami,  Dallas.  Houston,  San  Francisco,  Los  Angeles. 
Cleveland  and  St.  Louis.  Our  stories  inform  and  entertain  readers, 
provoke  strong  reactions,  and  win  national  awards.  We  are  accepting 
applications  now  for  the  following  fulltime  editing  positions 
(the  interview  process  will  include  a  test): 

MANAGING  EDITOR 

PHOENIX.  HOUSTON,  CLEVEUND  AND  ST.  LOUIS 

This  position  requires  fine  writing  and  editing  skills  and  the  ability  to 
help  staffers  produce  superior  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the  editorial  department. 
Houston  candidates  should  have  a  strong  feature/arts  background: 
Phoenix  and  St.  Louis  candidates  should  be  well  grounded  in  news; 
Cleveland  applicants  must  have  experience  in  both  features  and  news. 

ASSOCIATE  EDITOR 
R.  LAUDERIMLE 

We  are  looking  for  an  editor  with  a  strong  news  background  who  can 
craft  a  compelling  narrative  and  work  well  with  writers. 

MUSIC  EDITOR 
DENVER 

This  job  entails  planning/editing  a  music  section,  hiring  freelancers 
and  writing  a  local  music  column  as  well  as  non-music  features. 

CALENDAR  EDITOR 
DALLAS 

We  need  a  writer  with  a  distinctive  voice  and  broad  cultural 
interests  to  organize  and  write  a  weekly  entertainment  calendar 
and  report  on  the  arts. 

New  Times  offers  competitive  salaries  and  benefits.  Interested 
candidates  should  send  cover  letter,  r6sum6  and  clips  to; 

Christine  Brennan 
Executive  Managing  Editor 
P.O.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at 

wwwjiewtinMs.coni. 


www.mediainfo.com 
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HELP  WANTED 


EDITORIAL 

EDITOR/GENERAL  MANAGER 


EDITORIAL 


EXCELLENT  EDITING  OPPORTUNITIES 
FEATURES  EDITOR 
EDITORIAL  PAGE  EDITOR 
NIGHT  METRO  EDITOR 


The  Florida  Catholic,  the  official  news¬ 
paper  of  five  Florida  dioceses  and  the 
Archdiocese  of  Miami,  seeks  an 
editor/general  manager  to  lead  the 
largest  U.S,  Catholic  newspaper  with  a 
weekly  circulation  of  1 42,000.  The  suc¬ 
cessful  candidate  will  have  a  strong 
background  in  editorial  and  business 
operations  of  a  newspaper  as  well  as 
ability  to  work  well  with  people. 

The  editor/general  manager  is 
responsible  for  leading  a  20-person 
central  staff  and  six  bureau  editars. 
The  position  acts  as  a  liaison  between 
the  executive  board  and  the  staff  and  is 
responsible  for  the  financial  operation 
of  the  newspaper. 

Requirements  include:  Bachelor's 
degree  in  journalism  and  five  years 
experience,  ability  to  represent 
teaching  and  tradition  of  the  Catholic 
faith.  Macintosh  and  Pagemaker  expe¬ 
rience  helpful. 

Send  resume,  writing  samples  and 
three  references  to  Bill  Urbanski,  com¬ 
munications  director.  Diocese  of  St. 
Petersburg,  P.O.  Box  40200,  St. 
Petersburg,  FL  33743-0200.  Deadline: 
May  1 . _ 

EXECUTIVE  EDITOR 

Connect  Savannah,  a  new  65,000  dis¬ 
tribution  weekly  newspaper  in  Savan¬ 
nah,  Georgia,  is  seeking  on  Executive 
Editor.  Individual  must  be  able  to 
manage  a  highly  skilled  news  staff, 
write  and  edit  in-depth  magazine  style 
pieces  about  issues  affecting  this  com¬ 
munity.  This  newspaper  in  not  about 
old  traditional-style  news,  it  is  new, 
fresh  and  bold.  If  you  are  creative, 
rabid  about  accuracy,  willing  to  go 
behind  the  headlines,  enjoy  competi¬ 
tion,  and  capable  of  interacting  closely 
with  the  community,  send  your  resume 
to  Editor,  Morris  Newspaper  Corpora¬ 
tion,  P.O.  Box  8167,  Savannah,  GA 
31412. 


The  Courier-Post,  a  100,(XX)-  ; 
circulation  newspaper  in  the  com¬ 
petitive  south  Jersey/Philadelphia  , 
market,  offers  tremendous  growth 
opportunities  for  leaders  who  want  to  j 
join  a  management  team  dedicated  to  i 
excellence.  [ 

FEATURES  EDITOR:  Directs  a  20-  I 
i  person  department  responsible  for  pro-  - 
j  ducing  vibrant  lifestyle  sections  and  l 
j  Page  T A  enterprise.  Tne  features  editor  1 
:  also  leads  the  newspaper's  innovate  cov-  j 
I  erage  of  the  millennium,  including  ! 
I  special  weekly  pages  and  monthly 
I  special  sections. 

I  EDITORIAL  PAGE  EDITOR:  Leads  a  ! 
j  four-person  staff  responsible  for  pro-  i 
I  ducing  hard-edged,  agenda-setting  ! 
editorial  pages.  The  right  candidate  : 
will  have  innovative  ideas  for  how  to  1 
I  get  readers  involved  in  good  old-  ! 
I  fashioned  newspaper  crusades.  We 
i  want  a  hard-hitting  witor  with  attitude.  : 

I  NIGHT  METRO  EDITOR:  Serves  as  the  j 
j  No.  2  person  in  a  28  member  metro  j 
'  department,  directing  daily  nightside  I 
;  operations  and  helping  metro  editor  j 
with  planning  and  execution  of  daily,  ; 
weekend  and  long-range  enterprise. 

For  all  positions,  candidates  will  have 
'  a  Bachelor's  degree  ond  a  minimum  of 
i  5  years  writing  and  supervisory  expe- 
!  rience.  An  extensive  benefits  package 
is  offered  following  completion  of  a 
90-doy  introductory  period.  The 
'  Courier-Post  is  a  Gannett  newspaper 
and  an  equal  opportunity  employer. 
Interested  candidates  should  send 
resume  and  salary  requirements  to  : 
;  Skip  Hidlay,  Courier-Post,  P.O.  Box  : 
!  5300,  Cherry  Hill,  NJ  08034. _  ; 

FREELANCE  WRITERS  WANTED 
i  Nonprofit  agency  seeks  former  or  cur¬ 
rent  journolists  to  write  funding/grant  ■ 
!  proposals.  Southern  CA  only. 

Call  Adele  Bonner  (562)  987-5722 

;  LOCAL  NEWS  EDITOR  -  a  great 
chance  for  a  news  junkie  to  thrive  in  an 
'  exciting  region.  Need  a  keen  sense  of  ; 
i  news  and  ability  to  coach  and  inspire.  < 
Reporting  experience  essential. 
Spanish  a  plus.  Send  resume,  samples 
of  work  and  references  to  John 
'  Lechliter,  manoging  editor.  Garden 
I  City  Telegram,  P.O.  Box  958,  Garden  j 
!  City,  KS  67846.  | 


Newspapers  Take  You  Places... 

A  new,  help  wanted  publication  for  entry-level  &  early  experience 
job  seekers. 


In  print  &  on  our  website 

•Tips  •  Help  Wanted  Ads  •  Inspiration  •  Internships  •  How-To  Info, 
•Training  Opportunities. 

May  1  &  Nov  6,  1999 

Excellent  advertising  value  for  newspapers 
Tremendous  resource  for  starting  a  newspaper  career 

Advertising  deadlines: 

April  27  and  Oct  26 

Contact  Michele  Appello 

(212)675-4380  Ext  173 
michelea@mediainfo.com 

An  Editor  &  Publisher  Guide: 

Best  Jobs  To  Start  Your  Career 


EDITORIAL 


FREELANCE 

EDITORS/WRITERS 

Publisher  of  special-interest  magazines 
and  books  seeks  freelancers  with  a 
minimum  of  5  years  book  experience 
to  write  and  edit  illustrated  books.  Must 
have  background  in  home  improve¬ 
ment,  how-to,  residentiol  design,  or 
furniture  design.  Should  have  at  least 
five  relevant  book  projects  to  show  and 
be  experienced  in  working  with  first¬ 
time  authors.  Familiarity  with  book 
publishing  process  required,  from 
organizing  and  outlining  to  developing 
a  manuscript  with  heavy  visual  content, 
to  tracking  page  count  and  illustra¬ 
tions.  Send  resume  and  work  samples 
to  HR  department.  Visit  our  website  at: 
www.taunton.com 
The  Taunton  Press 
63  S.  Main  Street,  Box  5506 
Newtown,  CT  06470 
An  Equal  Opportunity  Employer 


HAVE  EXPERIENCE  in  pagination?  Are 
you  also  willing  to  write  sports  and 
earn  your  experience?  If  so  contact 
Doug  Drexler,  The  Daily  Advocate, 
P.O.  Box  220,  (3reenville,  OH  45331 . 


KENTUCKY  CONNECT,  the  on-line 
service  of  the  Lexington  (KY)  Herald- 
Leader,  has  two  openings  for  pro- 
ducers/web  editors.  Kentucky  Connect 
is  Kentucky's  most-viewed  web  site  and 
ranks  among  the  top-viewed  Knight 
Ridder  sites  each  month.  Seek  persons 
with  strong  journalistic  backgrounds  to 
manage  on-line  channels.  Responsible 
for  selection  of  material  from  wires, 
local  newspaper  and  partner  cantent 
plus  same  ariginal  reparting.  We  do 
multimedia  so  video  background  (edit¬ 
ing  and  shooting)  is  a  plus  as  well  as 
the  usual  HTML  and  design  skills.  Good 
pay  and  benefits,  excellent  facility  and 
opportunity  to  show  off  your  abilities. 
Send  resume  as  text  within  a  message 
(not  as  an  attachment)  and  o  list  of 
your  four  favorite  web  sites  and  why 
you  like  them  to  David  Reed,  Kentucky 
Connect  editor,  dreed@lex.infi.net 
EOEM/F 


LOOKING  FOR  COaEGE  STUDENTS 
AND  RECENT  GRADUATES 
INTERESTED  IN  A  CAREER  IN  THE 
NEWSPAPER  INDUSTRY 
Here's  your  chance  to  advertise  your 
skills  across  the  nation. 

This  May,  Editor  &  Publisher  will  be 
unveiling  a  new  publication  called 
“Newspapers  Take  You  Places”  which 
will  serve  as  a  career  guide  for  YOU.  It 
will  include  a  Help  Wanted  section 
featuring  entry-level  jobs,  internships 
and  job  training  programs  and  a  Posi¬ 
tions  Wanted  section  where  YOU  can 
showcase  your  skills.  For  a  free  copy  of 
this  publication  and  more  information 
contact:  MICHELE  APPEUO 
(212)675-4380  Ext  173 
michelea  @  mediainfo.com 


MAJOR  HEALTH  MAGAZINE  with 
Web  news  service  seeks  editors, 
reporters,  producers.  Fax/E-mail 
resume/clipsto: 

tdunkle@rx.  remedy.com 
or  (203)  341-7070 


j _ EDITORIAL _ 

j  MANAGING  EDITOR  WANTED 
Responsible  for  all  aspects  of  daily  cov- 
'  erage  for  Kodiak  Island.  Editing  and 
layaut  of  daily  newspaper  plus  special 
;  editions.  Must  have  daily  newspaper 
j  experience  or  weekly  editor  experi- 
!  ence.  In  addition,  must  have  good 
'  managerial  skills  and  work  well  with 
staff.  Contact  Asa  Cole,  publisher, 
1419  Selig  Street,  Kodiak,  Alaska 
996 15  or: 

(907)  486-3227  or  E-mail 
kodiak@newsminer.com 


MANAGING  EDITOR 

The  European  and  Pacific  Stars  and 
Stripes  newspaper  (circulation  60,000) 
is  seeking  a  Managing  Editor  for  the 
Pacific  regional  office  located  in  Tokyo, 
Japan.  Stars  and  Stripes  is  an 
editorially  independent  Department  of 
Defense  newspoper  serving  the  U.S. 

1  military  community  in  Europe  and 
;  Asia. 

i  The  Pacific  ME  oversees  the  editorial 
i  newsgatherinq  operatian  in  Japan, 
i  Korea  and  elsewhere  on  the  Pacific 
i  Rim,  representing  the  newspaper 
i  readers  and  military  commanders  in 
the  circulatian  area. 

:  QUALIFICATION  REQUIREMENTS: 

,  Experience  supervising  editors  and 
reporters  producing  a  daily  newspa- 
’  per.  Experience  with  the  legal  and 
financial  environment  in  which  a 
newspaper  operates.  Demanstrated 
ability  to  develop  short  and  long  range 
news  and  aperational  plans.  Proven 
I  track  record  as  a  journalist  and 
i  newsroom  manager.  Demonstrated 
'  judgment  and  discretion  in  the  devel- 
.  opment  of  news.  Preferred  candidates 
’  will  have  experience  supervising  a  full 
j  newsroom  or  multiple  editorial 
'  departmentsof  a  daily  newspaper. 

Submit  resume  and  three  work  samples 
to  the  Pacific  Stars  and  Stripes  Person¬ 
nel  Office  via  mail  at  PSS-CPO,  Unit 
45002,  APO  AP  96337-5002. 

Fax  at  (01 1-81 3)  3403-5493  or 
E-mail  in  ASCII  text  or  MSWord  format 
to  jobs-pss@stripes.osd.mil 


MANAGING  EDITOR  wanted  to  lead 
:  one  of  the  Southeast's  premier  news 
;  operations.  We're  the  Daily  Report  in 
:  Atlanta,  a  109-year-old  newspaper 
I  devated  to  uncompromising  coverage 
of  the  justice  system  and  business  of 
j  law.  We  provide  smart  jaurnalism  for 
a  sophisticated  readership-hard  news, 

'  but  with  wit  and  style.  Our  stories  set 
;  the  standard,  make  a  difference.  One 
i  established  the  landmark  for  Georgia's 
i  reporter  shield  law.  We're  looking  for 
1  a  savvy  news  professional  to  leaa  our 
talented  team  of  journalists,  deepen 
I  our  coverage,  expand  it  into  new 
I  areas,  help  us  launch  a  new  pub- 
j  licatian.  Duties  span  from  long-range 
!  planning  to  hands-on,  day-to-day 
i  assigning,  editing  and  production. 

I  Background  in  business  journalism  pre- 
;  ferred,  not  required.  We  offer  com- 
I  petitive  salary,  unbeatable  benefits, 
I  true  professional  fulfillment  in  a 
:  dynamic  city.  Send  resume  to  Doily 
I  Report,  Box  353,  190  Pryor  Street, 
SW,  Atlanta  30303,  fax  (404)  523- 
j  5924,  rgardnnn@counsel.com 
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HELP  WANTED 

EDITORIAL 


MANAGING  EDITOR:  This  is  our  top 
newsroom  position.  Minimum  of  5 
years  newsroom  management  experi¬ 
ence  required.  Must  be  versed  in 
budgeting,  marketing  and  customer 
relations.  We  are  looking  For  a  leader 
and  a  teacher  as  well  as  someone  who 
can  deliver  a  hard-edged  news  prod¬ 
uct.  We  ore  an  awarcl-winning  paper 
in  southwestern  Pennsylvania.  We  may 
be  small  but  we  like  to  think  biq.  Send 
resume  to  Rick  Monti,  general  man¬ 
ager,  210  Fourth  Avenue,  Tarentum, 
PA  15084. 


MANAGING  EDITOR 
Adventurous  pro  needed  to  help  write 
and  edit  the  Adirondack  Explorer.  This 
fast-growing  regional  newspaper  cov¬ 
ers  the  people,  politics  and  natural 
glories  of  the  East's  great  wilderness 
park.  Wonderful  place  to  live.  Rare 
opportunity  for  rapid  advancement. 
Write  Dick  Beamish,  publisher,  36 
Church  Street,  Saranac  Lake,  NY 
12983. 


MIAMI  DAILY  BUSINESS  REVIEW 
seeks  Real  Estate  Editor  &  Business 
Reporters. 

Experienced  biz  reporters  wanted  to 
cover  some  of  Miami's  larqest  com¬ 
panies.  Candidates  should  be  news- 
hungry,  self-starters  who  don't  rely  on 
wires  and  press  releases  to  break 
news,  and  who  can  develop 
investigative,  magazine-style  articles. 
The  paper  also  seeks  an  editor  to  guide 
sophisticoted  coverage  of  South  Flor¬ 
ida's  real  estate  industry,  work  with  a 
team  of  reporters  to  break  news  and 
develop  magazine-style  Features,  and 
compile  special  real  estate  sections. 

The  Review,  an  award-winning  busi¬ 
ness  daily  covering  the  Miami,  Ft. 
Lauderdale  and  Palm  Beach  areas, 
offers  competitive  pay  and  benefits. 
Please  send  resume  and  five  clips  to 
Jackie  Bueno,  business  editor.  Daily 
Business  Review,  One  SE  3rd  Avenue, 
#900,  Miami,  FL  33 1 3 1 . 


MOVING  to  San  Francisco?  We  have 
a  full-time  writer/reporter's  job  open 
on  a  Jewish  weekly.  Newspaper  expe¬ 
rience  required.  Clips,  resume  to 
JBNC,  225  Bush  Street,  Suite  #1480, 
San  Francisco,  CA  94104. 

woody@|bnc.com  or 
fox  (41 5)  263-7223 


NEWSROOM  OPPORTUNITIES 
The  Salina  Journal,  a  31,000  morning 
daily,  has  two  reporter  positions  open. 
EDUCATION  REPORTER:  covers  the 
local  education  news  and  issues. 
GENERAL  ASSIGNMENT  REPORTER: 
covers  a  variety  of  topics  and  works 
evenings. 

Benefits  include  profit  sharinq,  life 
insurance,  options  for  401  (k),  nealth 
and  dental  insurance.  To  apply  send 
clips  and  resume  to  Deputy  Editor  Ben 
Wearing,  The  Salina  Journal,  333  S. 
Fourth  Street,  Salina,  KS  67401  or  call 
(785)  823-6363.  Deadline:  April  1 9th. 


EDITORIAL 

NEWS  EDITOR 


I  The  North  Platte  Telegraph  has  an 
j  opening  for  its  number-two  newsroom 
I  position.  Candidates  should  possess  a 
I  Bachelor's  deqree,  have  three  years 
experience  and  have  strong  copy  edit- 
I  ing  and  layout  skills.  Experience  with 
j  QuarkXPress  and  pagination  is  essen¬ 
tial.  Qualified  applicant  will  wark 
closely  with  news  staff  and  copy  desk 
and  is  responsible  For  assigning, 
scheduling,  and  managing  the  news. 
Applicants  should  be  particular  about 
spelling,  style  and  deadlines  and  know 
how  to  work  with  the  public. 
Supervisory  skills  or  related  experience 
j  is  desirable.  Starting  salary-lower 
!  $30s,  pay  commensurate  with  experi- 
I  ence,  and  we  offer  an  excellent  benefit 
j  package. 

j  The  1 4,500-ciruclation  newspaper  is 
j  located  in  the  beautiful  Platte  Valley  in 
West  Central  Nebraska  in  a  growing 
I  and  progressive  community.  To 
I  become  a  part  of  an  award  winning 
newspaper  with  a  strong  news  tradi¬ 
tion,  send  cover  letter,  resume  and  best 
clips  to  Jennifer  Swanson,  The  Tele¬ 
graph,  P.O.  Box  370,  North  Platte,  NE 
i  69103. 


NIGHT  EDITOR/REPORTER 
Okeechobee  News,  a  7-day  daily  has 
an  immediate  opening  for  a  night 
editor/general  assignment  reporter. 
Must  be  willing  to  work  evenings  and 
some  weekends.  Reporting  and/or 
copy  editing  experience  on  a  daily  pre¬ 
ferred.  Must  be  willing  to  learn  QuarkX¬ 
Press.  Salaried  position  with  good 
benefit  package.  Send  letter  of  interest, 
resume,  clips  and  three  references  to 
Phillip  DiVece,  managing  editor.  The 
Daily  Okeechobee  News,  P.O.  Box 
639,  Okeechobee,  FL  34973. 

FAX:  (941)763-5901 


PAGE  DESIGNER  to  join  nine-member 
design  desk.  Design  experience,  QuarkX¬ 
Press  and/or  Baseview  pagination 
system  experience  a  plus,  but  not 
required.  Northeastern  7-day  PM  Ohio 
newspaper  (Sunday  AM)  between 
Cleveland  and  Pittsburgh.  Successful 
candidate  will  design  and  paginate 
inside  pages,  some  outside  and  inside 
section  fronts  (Sports,  Local,  Pulse,  Busi¬ 
ness,  etc.)  and  inside  paqes.  Mail 
resume,  work  samples  and  reference  to 
Mike  Broun,  design  desk.  The  Vin¬ 
dicator,  P.O.  Box  780,  Youngstown, 
OH  44503.  For  questions. 

E-mail  bronzer@aol.com 


j  REPORTER  -  The  gambling  beat  in  Las 
I  Vegas  is  more  than  writing  about 
j  casinos.  It's  covering  the  political, 

:  economic,  social  and  cultural  domina¬ 
tion  of  a  major  metropolitan  area  by  a 
single  industry.  We  don't  promote 

business,  we  cover  it.  The  industry  is 
very  self-confident,  so  applicants 

j  should  be,  too.  We'll  let  you  write.  E- 
I  mail  letter,  resume  and  clips  to 

editor@vegas.net  or  post  to  Managing 
Editor,  Las  Vegas  Business  Press,  3335 
Wynn  Rood,  Las  Vegas,  NV  89102. 


REPORTER  FOR  GENERAL  assign¬ 
ments,  photography,  needed  in  Con¬ 
way,  SC,  minutes  from  Myrtle  Beach. 
Good  pay,  health,  days  off.  Call  Kathy 
Ropp,  editor  (843)  248-6671 . 


_ EDITORIAL _ 

I  REPORTERS  WANTED 

The  Asian  Wall  Street  Journal  seeks  a 
Hong  Kong-based  reporter  to  write 
feotures  obout  o  wide  range  of  con¬ 
sumer  issues.  The  successful  candidate 
will  have  proven  ability  to  generate 
thoughtful  and  original  stories,  and  the  : 
maturity  to  cover  an  area  broad  in  | 
both  geography  and  subject  matter; 
j  experience  in  Asia,  preferably 
journalistic,  is  a  must.  Send  resume 
and  references  to  Managing  Editor 
Peter  Stein,  G.P.O.  Box  9825,  Hong 
Kong,  or  fax  to  01 1  (852)  2834-5291 . 

REPORTERS  -  Aggressive,  energetic 
individuals  needed  to  cover  local  gov¬ 
ernment.  Navajo  and  Zuni  nation  news 
for  six-day  daily  in  the  heart  of  Indian 
Country  in  gorgeous  western  New 
Mexico.  Will  consider  recent  grads. 
Send  resume  and  three  clips  to  John  R. 
Stiles,  managing  editor,  Gallup  Inde¬ 
pendent,  P.O.  Box  1210,  Gallup,  NM 
87305,  or  E-mail  to: 

gallpind@cia-g.com  or  fax: 
_ (505)  722-5750 _ 

REPORTERS 
FEATURE  WRITER 

The  Standard-Examiner,  a  65,(XX)- 
circulation  daily  serving  (our  counties 
just  north  of  Salt  Lake  City,  Utah,  is 
looking  for  two  aggressive  reporters  to 
join  its  local  government  reporting 
team.  Three  years  experience  pre¬ 
ferred.  Zone  7,  8,  or  9  applicants  only. 
We're  also  looking  For  a  versatile, 
creative,  enthusiastic  writer  for  our  Life 
section  who  is  interested  in  theater  cov¬ 
erage.  Send  resume  and  clips  to  Ron 
Thornburg,  managing  editor,  P.O.  Box 
I  951,  Ogden,  UT  84403. _ 

REPORTERS 

Looking  to  work  in  a  place  where 
there's  more  to  competition  than  TV 
news?  The  York  Dispatch/Sunday 
News,  in  affordable,  scenic  two- 
newspaper  York,  PA,  is  seeking  two 
j  reporters.  One  would  cover  night  cops 
1  -  a  beat  from  which  we  want 
I  enterprise,  not  blotter.  The  other  would 
work  in  our  Hanover  bureau,  reporting 
enterprise,  news  and  features  from  the 
Gettysburg  area  for  our  Sunday  edi¬ 
tions.  Send  letter,  resume,  and  clips  to 
Managing  Editor  Deena  Gross,  The 
York  Dispatch/Sunday  News,  P.O.  Box 
2807,  York,  PA  17405. 

EDITORIAL 


_ EDITORIAL _ 

REPORTER 

SonicNet  is  looking  for  c  freelance 
news  writer  to  cover  the  modern  rock 
I  beat  For  us  out  of  our  San  Francisco 
office.  For  more  info.  E-mail  to 

Lisa  Fong:  lisa@sonicnet.com 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac- 
I  tions  and  win  national  awards. 

I  If  you  understand  the  difference 
I  between  magazine-style  reporting  and 
I  the  hurried  Fact-finding  of  daily 
I  papers,  if  your  copy  is  as  much  a 
^  pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland,  St.  Louis, 
Denver  and  Dallas.  New  Times  is  com¬ 
mitted  to  building  a  diverse  workforce 
and  acknowledges  the  needs  of 
employees  with  young  families.  We 
offer  competitive  salaries  and  bene¬ 
fits... and  all  the  space  you  need  to  put 
the  news  in  perspective  and  tell  a  good 
story. 

Send  all  applications 
(no  phone  calls  or  E-nfKiil,  please)  to: 
Christine  Brennan 
Executive  AAanoging  Editor 
New  Times,  IrK. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

EDITORIAL 


Use  the  best  read  Classified 
Ad  Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equipment  you 
need,  discover  new  employment  opportunities,  get  a  feel  for  who’s  hir¬ 
ing  where,  find  the  key  professionals  to  make  your  newspaper  run,  sell 
your  used  equipment,  locate  industry  service  providers,  even  buy  or  sell 
your  newspaper  business. 

New  ads  every  week! 

Fiates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-i£59  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  11  West  19th  Street,  New  York,  10011 
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HELP  WANTED 


EDITORIAL 


SMALL  CENTRAL  FLORIDA  DAILY  in 
growing  market  seeks  city  reporter. 
Newspaper  experience  required.  Call 
executive  editor,  (941)  294-7731 . 

EOE. 


SPORTS  COPY  EDITOR 

The  Daytona  Beach  News-Journal's 
Sports  section  is  growing.  We  need  a 
talented,  experienced  copy  editor  with 
superior  page  design  skills  to  help  lead 
the  expansion.  The  right  candidate  will 
have  strong  editing  skills,  solid  news 
judgment,  a  keen  eye  for  good  photos, 
and  the  ability  to  inspire  other  copy 
editors.  A  minimum  of  two  years  full¬ 
time  desk  experience.  No  writing  clips. 
To  be  considered  for  this  key  position, 
please  send  a  resume  and  work  sam¬ 
ples  to  David  Markawitz,  assistant 
managing  editor/ sports.  The  Daytona 
Beach  News-Journal,  Daytona  Beach, 
FL  321 20-2831. 


SPORTS  COPY  EDITOR 

Wanted:  a  capy  editar  with  a  flair  for 
design,  an  eye  for  detail  and  a  strong 
knowledge  of  sports  to  join  our  award¬ 
winning  sports  staff.  Duties  include 
planning,  designing  and  executing 
dynamic  neatly  packaged,  and  flaw¬ 
lessly  edited  sports  pages  on  deadline. 
Occasional  opportunities  for  writing. 
Qualifications:  minimum  of  two  years' 
experience,  command  of  pagination 
and  QuarkXPress  a  plus.  Apply  by  4/ 
19  to  The  Journal  Times/HR,  212 
Fourth  Street,  Racine,  Wl  53403. 

Check  us  out  at  Racinecounty.com/hr 


SPORTS  EDITOR  WANTED  at  Kodiak 
Daily  Mirror.  Duties  include  covering 
local  sports  events,  layout  and  edit 
daily  sports  page,  assist  stoff  and 
operate  camera.  Must  be  able  to  work 
flexible  schedule  and  have  experience 
reporting  for  daily  or  weekly  paper.  Sub¬ 
mit  resumes  to  Asa  Cole  at  Kodiak 
Daily  Mirror,  1419  Selig  Avenue, 
Kodiak,  AK  9961 5,  or  Email: 

kodiak@newsminer.com 
Or  call  (907)486-3227 


SPORTS  EDITOR 

Excellent  opportunity  for  multi-talented 
individual  to  turn  5-person  department 
In  Zone  5  into  the  talk  of  the  state/ 
region.  We're  looking  for  candidates 
who  possess  strong  people  skills, 
realize  the  importance  af  local  copy, 
have  experience  in  management, 
leadership,  writing,  layout  and  design 
and  who  understand  there's  more  to 
sports  thon  covering  games.  If  this  is  a 
challenge  you're  interested  in,  send 
resume,  writing,  layout  samples  to  Box 
08806,  Editor  &  Publisher. 


i _ EDITORIAL _ 

j  SPORTS  OPENING 

I  The  Springfield  News-Sun,  a  34,000 
AM  Ohio  daily  located  between  Cal- 
umbus  and  Dayton,  whose  staff  has 
received  state  and  national  Associated 
Press  sports  awards  in  the  1990s,  has 
an  apening  in  its  sports  department. 
Candidates  must  possess  strong  writing 
I  skills,  understand  the  importance  of 
1  local  copy,  and  have  experience  in 
'  pagination  as  each  member  of  the  five- 
I  person  staff  occasionally  has  the 
I  responsibility  of  being  in  charge  of  the 
j  department  on  a  nightly  basis.  The 
!  work  week  (37.5  hours),  salary,  bene- 
!  fits  package  (401  (k),  personal  days, 

I  birthday  holiday,  etc.)  are  very  com- 
'  petitive.  Send  resume,  writing  and 
layout  samples  to  Jack  Bianchi,  manag- 
I  ing  editor,  Springfield  News-Sun,  202 
N.  Limestone  Street,  Springfield,  OH 
I  45503.  Phone:  (937)  328-0362. 


j  STATE  CORRESPONDENT 

1  The  New  York  Times  Regional  News- 
1  paper  Group  in  Florida  is  hiring  a  Cor¬ 
respondent  for  its  capital  bureau  in 
Tallahassee. 

If  you  can  demonstrate  exceptional  writ- 
i  ing  talent,  versatility,  enterprise  and  a 
gaod  sense  of  people  as  well  as  pro¬ 
cess,  please  send  your  resume  and 
clips  to  Diane  McFarlin,  executive 
editor,  Sarasota  Herald-Tribune,  P.O. 
'  Box  1719,  Sarasota,  FL  34230.  Five 
1  years  of  newsroom  experience  and  a 
!  familiarity  with  statewide  issues  pre¬ 
ferred. 


I  THE  ADVANCED  Interactive  Media 
^  Group,  L.L.C.,  www.group-aim.com  is 
!  looking  for  a  journalist  with  excellent 
research,  writing,  computer  and 
administrative  skills.  Position  based  in 
Orlando,  FL.  E-mail  letter  and 
appended  resume,  text  only,  to 
pzollman@aol.com 


THE  DULUTH  NEWS-TRIBUNE,  a 
Knight  Ridder  paper  with  a  growing 
:  reputation  for  excellence,  seeks  an 
experienced  reporter  to  join  our  busi- 
!  ness  team  as  we  expand  our  coverage 
I  in  Superiar  and  other  communities  in 
northwestern  Wisconsin. 

We  seek  an  energetic,  enterprising 
reporter  who  will  pursue  business 
stories  big  and  small  —  spotting  trends 
that  affect  this  region,  blanketing  the 
goings-an  of  the  Superior  side  ot  our 
I  port,  profiling  entrepreneurs,  covering 
,  small  businesses,  enlightening  con- 
]  sumers. 

The  successful  candidate  will 
demonstrate  the  ability  to  become 
i  ‘plugged  in'  to  the  local  business  com- 
I  munity  by  developing  and  retaining 
I  saurces,  and  the  ability  to  write  com¬ 
pelling  pieces,  whether  in-depth  analy¬ 
sis  or  quick-turnaround  dailies.  Com¬ 
puter-assisted  reporting  experience  is 
desired,  but  not  required. 

I  Send  cover  letter,  resume  and  work 
samples  to  Human  Resources,  Duluth 
News-Tribune,  424  West  First  Street, 
!  Duluth,  MN  55802. 


_ EDITORIAL _ 

THE  FLINT  (Ml)  JOURNAL,  a  98,000-  j 
circulation  PM  daily  about  an  hour  j 
north  of  Detroit,  is  seeking  experienced  1 
reporters  who  value  enterprise  report¬ 
ing.  If  you  have  clips  that  demanstrate 
you  consistently  can  dig  up  news  on 
your  beat  and  spot  and  analyze 
trends,  we  want  ta  see  them.  We  have 
one  opening  on  our  government/ 
politics  team  and  a  second  for  an 
enterprise  cops  reporter.  Send  applica¬ 
tions  and  samples  of  your  work  to 
Brooke  Rausch,  metro  editor.  The  Flint 
Journal,  200  E.  First  Street,  Flint,  Ml 
48502.  No  phone  calls,  please 


THE  NEW  REPUBLIC,  a  weekly  journal 
of  opinion,  is  looking  for  an  experi¬ 
enced  copy  editor/proofreader.  Send 
a  resume  and  a  cover  letter  to  The 
New  Republic,  Attn:  Copy-editor  posi¬ 
tion,  1 220  1 9th  Street,  NW,  Suite 
600,  Washington,  DC  20036. 


THE  PEKIN  DAILY  TIMES,  an  award¬ 
winning  1 5,000  six-day  PM  daily  near 
Peoria,  IL  seeks  a  highly-motivated 
reporter  to  join  our  four-reporter  desk. 
Applicants  may  be  talented  recent 
graduates  ar  seasaned  journalists. 
Superior  writing  and  reporting  skills 
required.  A  Master's  degree  in  journal¬ 
ism  is  preferred  but  not  required. 
Interest  in  learning  online  publishing 
and/or  pagination  a  plus. 

Send  resume  and  writing  samples  to 
Editor  Joel  Steinfeldt,  Daily  Times,  P.O. 
Box  430,  Pekin,  IL61555. 


THE  RUTLAND  DAILY  HERALD,  the 
state  newspaper  of  mid-Vermont,  has 
the  following  openings: 

WIRE  AND  WEB  EDITOR  -  Edit 
national  and  world  pages  for  the  daily 
paper  and  edit  content  for  some  of  our 
web  pages.  This  is  a  unique  opportu¬ 
nity  at  an  independent  newspaper 
dedicated  to  high  quality  journalism  in 
the  heart  of  the  Green  Mountains. 
Knowledge  of  Northeast  a  plus.  Send 
letter,  resume  and  sample  pages  to 
John  Van  Hoesen,  managing  editor. 

REPORTER  -  Cops,  courts,  and  the  law. 
Join  our  enthusiastic  news  team  and 
cover  this  dynamic  beat  for  the  Rutland 
Herald's  city  desk.  Be  eager  ta  get  the 
big  story  and  willing  to  do  the  every¬ 
day  work  it  takes  to  get  it.  Send  letter, 
resume  and  clips  to  Jo-Anne 
MacKenzie,  city  editor. 

Rutland  Herald 
P.O.  Box  668 
Ruriand,VT  05702 

NENA  Merit  Award, 
Newspaper  of  the  Year 


It's  a  Classified  Secret- Wfe'//  never  reveal  the  idenfity  of  an  E&P  box  holder.  If  you  don't  wont  your  reply  to  go  lo  certain  newspa¬ 
pers  (or  companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an  attached  note  listing  the 
newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number  you're  ansvrering  is  on  your  list,  we'll  discard  your  reply. 


_ EDITORIAL _ 

THE  SUN  HERALD 
BUSINESS  REPORTER 
The  Sun  Herald  in  Biloxi,  MS,  a  Knight 
Ridder  newspaper  with  a  daily  circula¬ 
tion  of  55,000,  seeks  and  experienced, 
aggressive  business  reporter  for  a 
high-profile  beat  that  involves  covering 
the  rapidly  expanding  casino  industry 
at  the  local,  state  and  national  levels. 
While  1 1  Mississippi  Coast  casinas  are 
the  priority,  a  key  aspect  is  staying 
abreast  of  what's  happening  in  Wash¬ 
ington  and  board  rooms  of  Las  Vegos, 
places  where  many  decisians  that 
affect  this  market  are  made.  At  least 
five  years  of  daily  newspaper  reporting 
is  required;  experience  covering  casino 
industry  and  public  companies  is  a 
plus.  Send  resume  and  clips  to: 

John  Porretto,  Business  Editor 
The  Sun  Herald 
P.O.  Bax  4567 
Biloxi,  MS  39534 


THE  TAIPEI  TIMES  is  looking  for  copy 
editors.  Mandarin  not  necessary.  Pay 
is  $25,000-30,000.  Air  ticket  and 
transition  housing  provided.  We  are 
also  looking  for  a  features  writer. 
Fluency  in  Mandarin  required.  The 
Taipei  Times  will  be  an  English  lan¬ 
guage  general-interest  newspaper 
launched  this  summer  by  the  Liberty 
Times,  Taiwan's  largest  Chinese  lan¬ 
guage  daily.  Applicants  must  have  at 
least  two  years  experience.  Send 
inquiries  to: 

Mike  Clendenin  Wurdman@ficnet.net 


THE  TIMES-PICAYUNE,  New  Orleans' 
Pulitzer  Prize-winning  newspaper, 
seeks  a  reporter  for  its  Capital  Bureau 
in  Baton  Rouge  to  cover  the  Legislature, 
state  agencies  and  policy  issues.  The 
newspaper  values  reporters  who  can 
understand  and  clearly  explain  com¬ 
plicated  issues  and  political  maneuver- 
ings  to  our  readers. 

Send  resume  and  clips  to  Lynn  Cun¬ 
ningham,  assistant  to  the  editor.  The 
Times-Picayunne,  3800  Howard  Ave¬ 
nue,  NewOdeans,  LA  701 40. 

An  Equal  Opportunity  Employer 


THE  TRIBUNE,  a  pugnacious  daily  in  sub¬ 
urban  Phoenix,  is  looking  for  an  expe¬ 
rienced  copy  editor  who  writes 
headlines  that  demand  readers'  atten¬ 
tion  and  edits  stories  quickly  and 
cleanly.  Design  skills  a  plus,  but  not  a 
must.  If  you  have  at  least  3  years  of 
experience  and  are  ready  far  the 
rigors  of  a  competitive  market,  send  a 
resume  and  non-returnable  clips  to  Bob 
Satnan,  news  editor.  Tribune  Newspa¬ 
pers,  120  W.  1st  Avenue,  Mesa,  AZ 
85205. 


WEB  CONTENT  PRODUCER 
Writer  who  knows  how  to  write  and 
organize  content  for  a  Web  site. 
Research-oriented  person  who  can 
inform  and  instruct  users  on  full  range 
of  topics  of  use  to  financial  planners. 
Great  start-up  opportunity  in  estab¬ 
lished  company.  Fax  or  Email: 

catherine.sherwood@tfn.com 
(212)  765-6123 
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HELP  WANTED 


_ EDITORIAL _ 

WEB  PRODUCER 

Manage  content  production  of  Intuit's 
small  business  web  site.  Responsible 
for  the  day-to-day  programming;  writ¬ 
ing  content;  working  with  engineering 
and  production  groups  to  update  site. 
Should  have  a  passion  for  small  busi¬ 
ness,  3-f  years  in  journalism,  software 
or  web  development  or  other  media 
development/ production,  basic  web 
technical  skills.  Should  be  comfortable 
with  an  unstructured  process  and  be 
highly  flexible.  Please  send  your 
resume  to  intuitcareers@intuit.com  or 
fax  (650)  944-6644. 

EMPLOYMENT  OPPORTUNITIES 

LOOKING  FOR  COLLEGE  STUDENTS 
AND  RECENT  GRADUATES 
INTERESTED  IN  A  CAREER  IN  THE 
NEWSPAPER  INDUSTRY 
Here's  your  chance  to  advertise  your 
skills  across  the  nation. 

This  May,  Editor  &  Publisher  will  be 
unveiling  o  new  publication  called 
“Newspapers  Take  You  Places"  which 
will  serve  as  a  career  guide  for  YOU.  It 
will  include  a  Help  Wanted  section 
featuring  entry-level  jobs,  internships 
ond  job  training  programs  and  a  Posi¬ 
tions  Wanted  section  where  YOU  con 
showcase  your  skills.  For  a  free  copy  of 
this  publication  and  more  information 
contact: 

MICHELE  APPELLO  (21 2)675-4380 
michelea@mediainfo.com 

INFORMATION  SYSTEMS 

CLASSIFIED  SYSTEMS  MANAGER 
The  Observer  &  Eccentric  newspapers' 
MIS  Department  seeks  an  experienced 
Information  Systems  professional  to 
join  our  systems  group.  Candidate 
shauld  have  understanding  of  the  Pre¬ 
press  environment  and  familiarity  with 
Unix  and  PC.  OS2,  Solaris,  and  SQL 
experience  required.  Experience  with 
C-Text;s  Advision  Classified  system 
alsa  required  (analysis,  testing,  imple¬ 
mentation  and  support).  We  offer  train¬ 
ing  opportunities,  a  competitive  salary 
and  excellent  benefit  package.  Submit 
resume's  via  E-mail: 

maryab@oe.homecomm.net  Fax: 

(734)  953-2057,  or  mail  Observer  & 
Eccentric  Newspapers,  Code  CSM, 
36251  Schoolcraft  Road,  Livonia,  Ml 
48150.  Please  include  references  code. 

INFORMATION  SYSTEMS  MANAGER 

The  Herald-Mail  Company,  Maryland's 
best  mid-sized  daily,  has  an  immediate 
opening  for  an  Information  Systems 
Monoger.  The  job  reauires  managing 
a  five-persan  staff,  and  dealing  with  all 
hardware,  saftware,  database  and 
networking  issues  within  the  company. 
The  successful  candidate  will 
demonstrate  competency  leading 
information  technology  professionals, 
possess  a  thorough  understanding  of 
computing  and  networking  and  the 
delivery  or  related  services,  and  exhibit 
effective  planning,  prioritizing  and 
decision-making  skills. 

We're  loaking  tor  just  the  right  balance 
af  management  and  technical  skills 
and  experience.  Excellent  salary  and  j 
comc}etitive  benefit  package.  Please  | 
send  resume  and  salary  requirements  j 

Personnel  Director  ! 

The  Herald-Mail  Company 
1 00  Summit  Avenue 
Hagerstown,  MD  21740 


INFORAAATION  SYSTEMS 

PUBUSHING  TECHNOLOGIST 

The  First  Church  of  Christ,  Scientist 
needs  a  publishing  professional  with  a 
I  strong  background  in  technology 
,  application  to  support  our  prize- 
j  winning  magazines  and  newspaper. 

Responsibilities  include: 

MANAGING  PUBLISHING  PROJECTS  - 
cultivate  IT-client  partnerships,  create 
project  plans,  provide  tactical  lead- 
1  ership,  coordinate  project  staff, 

I  achieve  all  agreed-upon  results. 

I 

I  TECHNICAL  LEADERSHIP  -  analyze 
i  business  needs,  determine  technical 
specifications,  recommend  appropriate 
technology,  prototype  and  develop 
i  publishing  solutions  with  client  partici- 
i  potion,  develop  thorough  docu- 
i  mentation. 

j  CLIENT  SUPPORT  (2nd  tier)  -  trou¬ 
bleshoot  client  requests  for  assistance, 
provide  support  for  publishing  and 
production  systems. 

RESEARCH  AND  EVALUATE  -  review 
industry  literature,  conduct  tests  and 
partner  with  clients  to  determine  poten¬ 
tial  uses  of  technology. 

REQUIREMENTS: 

College  degree  or  equivalent  with  3 
years  experience  supporting  newspa¬ 
per  or  print  publications;  Mac  and  PC 
experience;  exceptional  knowledge  of 
HTMl,  DreamWeaver  (or  equivalent), 
QuarkXPress,  OPS,  Illustrator, 
Photoshop,  and  AppleScript. 

Please  forward  resume  to: 

The  First  Church  of  Christ,  Scientist 
Personnel  Department  A- 1 20 
1 75  Huntington  Avenue 
Boston,  MA  02115 
Fax:  (617)450-3856 
E-mail:  Jobs@csps.com 


INTERNSHIPS 


;  EDITOR  &  PUBLISHER  classified 
I  advertising  has  a  special  help  wanted 
I  section  for  entry  level  and  early  expe- 
I  rience  job  seekers  in  the  newspaper 
!  industry. 

Mav  1  and  Nov  6,  1999-both  in  print 
and  on  our  website.  Advertisers  reach 
I  students  at  colleges  and  universities 
with  journalism,  business  and  pub¬ 
lishing  programs.  Jobseekers  find  help 
wantM  ads,  how-to-tips,  internships, 
inspiration  and  more! 

CONTAa  HAZEL  PREUSS 
(212)  675-4380  Ext  171 
hazelp@mediainfo.com 

Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low  con¬ 
tract  rates. 

CaU  (212)  675-4380 


I  _ MAILROOM _ 

PACKAGING  SUPERVISOR 

We  seek  an  individual  to  assume 
I  overall  responsibility  for  packaging  The 
[  Journal  Times  for  delivery,  including 
;  meeting  deadlines,  ciuality  assurance, 

!  customer  service  fulfillment  and  pre¬ 
print  inserting.  Qualifications:  piackag- 
ing  center  experience  and  ability  to 
manage  a  culturally  diverse  operation. 

:  Must  possess  computer  skills,  mechan- 
j  ical  aptitude,  ability  to  manage  multi- 
I  pie  task  and  build  a  strong  team.  The 
i  Jaurnal  Times  offers  very  competitive 
compensation  plans  and  a  900,000 
revitalized  work  environment.  The 
Journal  Times/HR  212  4th  Street, 
Racine,  Wi  53402. 

I  Check  us  out  ot  racinecounty.com/hr 


DISTRIBUTION  MANAGER 
Afternoon  (weekend  AM)  25,000 
circulation,  family-owned  paper  needs 
hands-on  manager.  No  commercial 
printing.  Good  scheduler  with  some 
mechanical  skills  desired.  Send  resume 
to  Mark  Van  Patten,  P.O.  Box  90012, 
Bowling  Green,  KY  42 1 02. 

Fax  (502)  781 -0726 

MARKETING 


NEW  BUSINESS  DEVELOPMENT 
MANAGER 

:  The  Chicago  Sun-Times,  one  of  the 
;  nation's  most  authoritative  newspaper 
I  voices,  seeks  a  New  Business  Devel¬ 
opment  Manager  capable  of  devel¬ 
oping  this  newly  created  division.  Pro- 
;  ject  management  and/or  national  sales 
:  experience  is  required. 

Reporting  to  the  Vice-President  of  Sales 
:  and  Marketing,  you  will  lead  and 
:  mentor  a  team  af  sales  prafessionals  in 
this  key  role  at  the  Chicaga  Sun-Times. 
Candidates  must  demonstrate  a  suc¬ 
cessful  track  record  in  a  competitive 
j  media  sales  environment,  have  a 
j  strong  Soles  and  Marketing  back- 
I  ground  and  exceptional  leadership 
:  and  communication  skills.  The  suc- 
!  cessful  candidate  must  develop  and 
I  deliver  formal  Marketing  and  Sales 
!  presentations  to  showcase  advertising 
!  opportunities  within  our  network  of 
I  newspapers.  Staff  responsibilities 
j  include  the  agency  services  division, 
I  co-op  and  vendor  support  and  the 
'  network  department.  Presentations  are 
designed  and  presented  to  advertising 
agencies  and  manufacturers.  A 
Bachelor's  degree  is  required  with  a 
preference  in  Business,  Marketing,  and 
Advertising.  Some  travel  is  necessary. 

The  Chicago  Sun-Times  offers  a  com- 
,  petitive  salary,  bonus  and  excellent 
benefits  in  an  environment  that 
encourages  and  rewards  vision  and 
initiative.  If  you  are  interested  in  join¬ 
ing  the  Chicago  Sun-Times,  send  your 
cover  letter,  resume  and  salary  require- 
I  mentsto: 

Eve  Minogue 

I  Chicago  Sun-Times 

I  401  N.  Wabash  Avenue,  Suite  315 
I  Chicogo,  IL6061 1 

i  Fax:(312)321-2920 

No  phone  calls,  please 
I  www.suntimes.com 

‘  An  Equal  Opportunity  Employer 


_ MARKETING _ 

MARKETING  DIREaOR 

Newspaper  in  need  of  professional 
who  can  build  on  our  strengths,  reposi¬ 
tion  our  products  through  outstanding 
marketing  ideas  ancT  promotional 
efforts.  Send  cover  letter,  resume, 
employment  history  compensation  to 
Box  08804,  Editor  &  Publisher. 


MARKET  RESEARCH 


^  RESEARCH  MANAGER 

j  The  Chicago  Sun-Times,  one  of  the 
nation's  most  authoritative  newspaper 
voices,  seeks  a  Research  Manager  to 
lead  our  Market  Research  Department 
i  in  providing  effective  support  data  to 
I  assist  us  in  building  revenue  grawth, 
increasing  share,  and  facilitating 
strategic  [inning. 

The  outstanding  candidate  will  possess 
the  ability  to  design,  implement,  and 
'  analyze  primary  research  including 
perception/ awareness  studies;  the  ability 
to  manage  competitive  media 
measurement  activities  and  make 
:  recommendations  to  sales,  marketing  and 
i  executivemanagement;  source  relevant 
secandary  research,  especially  in  the 
;  area  of  economic,  category,  ancT industry 
trending;  utilize  various  appropriate  PC 
systems  and  programs  to  maximize  the 
data  analysis  andapplicotion,  assist  sales 
staff  with  the  interpretation  and  strategic 
application  of  data  for  client 
presentations,  and  build  and  maintain  a 
thorough,  up-to-date  and  easily 
accessible  library  for  market 
research  data  and  sources. 

I  Qualified  candidates  must  possess  a 
I  Bachelor's  degree  in  marketing  with 
statistics  or  related  disciplines;  a  mini¬ 
mum  of  5  years  experience  in  related 
research  roles  as  well  as  experience 
with  primary  research  development, 
analysis,  implementation,  and  vendor 
management.  Computer  literate  with 
database  management  and  PC  applica¬ 
tion  skills,  excdlent  oral  and  written 
communications  and  ability  to  handle 
;  multi-projects  on  a  timely  basis. 

j  The  Chicago  Sun-Times  offers  com- 
I  petitive  salaries,  excellent  benefits  and 
j  an  environment  that  encourages  and 
rewards  vision  and  initiative.  If  you  are 
interested  in  joining  the  Chicago  Sun- 
i  Times,  send  your  cover  letter  and 
j  resume  to: 


Eve  Minogue 
Chicago  Sun-Times 

401  North  Wabash  Avenue,  Suite  315 
Chicago,  IL6061 1 
Fax  (31 2)  321-2920 
No  phone  calls,  please 
An  Equal  Opportunity  Employer 


MARKET  RESEARCHER 
I  The  Worcester  Telegram  &  Gazette,  a 
i  1 1 0,000  circulation  daily  in  Central 
j  Massachusetts,  needs  an  experienced 
I  market  Researcher  to  analyze  market 
data,  prepare  presentations,  and  run 
I  spreadsheets  and  map  projects.  Strong 
computer  skills  -  Excel,  PowerPoint, 
I  Quark,  Freehand,  Mapinfo,  SPSS 
j  required.  Prefer  business/marketing 
I  degree  or  prior  experience.  Send 
I  resume,  cover  letter  and  salary  require- 
I  ments  to  Research  Director,  Telegram 
&  Gazette,  P.O.  Box  1501 12, 
Worcester,  MA  0161 5-001 2, 

E-mail  research@telegram.com 
i  Fox  (508)  793-931 3 


www.mediainfo.com 
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11  W  19th  Street.  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  michelea@mediainfo.com 


HELP  WANTED 


_ NEW  MEDIA _ 

ONLINE  NEWS  PRODUCER 

The  Roanoke  Times  is  seeking  a  full- 
fime  Online  News  Producer  to  expand 
and  improve  the  newspaper's  online 
news  presence.  We  are  looking  for  an 
Internet-sawy  team  player,  comforta¬ 
ble  working  in  a  team-oriented 
newsroom. 

Experience  working  in  a  multi-media 
environment,  knowledge  of  HTML  and 
other  Web-friendly  software,  ability  to 
create  Web  pages  and  use  graphic 
programs  is  required.  News  experi¬ 
ence  preferred,  but  we  also  want 
someone  who  is  flexible,  adaptable, 
creative  and  willing  to  learn. 

Our  Online  News  Producer  will  be 
responsible  for: 

•Posting  The  Roanoke  Times'  news  con¬ 
tent  online 

•Creating  original  news  content  for  the 
newspaper's  online  site 
•Increasing  newspaper  and  user 
interactivity 

•Manitoring  and  troubleshooting  the 
posting  of  our  digital  content 
•Coordinating  news  department  online 
operations  with  roanoke.com 
•Working  with  all  newsroom  depart¬ 
ments  to  improve  online  offerings 

The  Online  News  Producer  would  work 
in  the  newsroom  and  report  to  both  a 
news  editor  and  the  general  manager 
of  roanoke.com 

Send  resumes  to  Diane  Hockenberry, 
The  Roanoke  Times,  PO.  Box  2491, 
Roanoke,  VA  24010  or  E-mail  to: 
Dianeh@Roanoke.com 


PH0TCX5RAPHY 


PHOTOGRAPHER 

Join  The  Des  Moines  Register  just  in 
time  to  convert  to  our  new  state-of-the- 
art  presses  in  2000.  The  Register  is 
looking  for  a  photographer  to  join  its 
award-winning  staff  of  shooters.  At 
least  two  years  of  full-time  newspaper 
experience  is  preferred.  Applicant 
should  be  a  strong  idea  person,  with  a 
good  grounding  in  both  visual  and 
technical  skills  (use  of  Photoshop  and 
digital  cameras).  Send  a  cover  letter, 
resume  and  work  samples  to  The  Des 
Moines  Register,  Human  Resources, 
715  Locust  Street,  Des  Moines,  Iowa 
50309.  The  Register,  a  Gannett  news- 
paper,  is  an  equal  opportunity 
employer. 


PHOTOGRAPHER 

The  Daily  Iberian,  in  the  heart  of  Louis¬ 
iana's  Cajun  Country,  is  looking  for  a 
photographer  far  aur  7-day,  15,000- 
circulation,  award-winning  newspaper. 
The  ideal  candidate  will  have  strong 
photography  and  Photoshop  skills,  as 
well  as  a  dedication  to  quality  photo¬ 
journalism.  Send  cover  letter,  resume 
and  work  samples  to  Jim  Smith,  manag¬ 
ing  editor.  Daily  Iberian,  PO.  Box 
9290,  New  Iberia,  LA  70562  or  Fax  to 
(318)  367-9640  or  E-mail  to 

dailyiberian@AISP.net 
Phato  samples  can  be  send  on  zip  disk 


_ PHOTOGRAPHY _ 

THE  ARIZONA  REPUBLIC  needs  to  fill 
two  roles  on  a  photo  desk  equipped 
with  the  latest  technology  to  serve 
490,000  daily/610,000  Sunday. 

Photo  team  leader:  Must  coach,  inspire 
and  lead.  Top  communicotion  and 
organizational  skills  needed  as  well  as 
a  grasp  of  photography's  role  within 
our  organization.  At  least  5  years 
experience  necessary.  Tell  us  your 
vision  and  goals.  Staff  photographer: 
You  should  like  covering  hard  news, 
shooting  investigative  and  photo  pro¬ 
jects  and  making  significant  photos 
from  busy  run  of  assignments.  Send  a 
slide  or  digital  portfolio.  Applications 
go  to:  Dave  Seibert 

dave.seibert@pni.com  deputy  manag¬ 
ing  editar.  The  Arizona  Republic,  200 
E.  Van  Buren  Street,  NM19,  Phoenix, 
AZ  85004.  No  calls  please. 


COMPOSING  SUPERVISOR  for  8 
weeklies  located  in  Southeast  Virginia. 
Central  plant.  Call  Hanes  Byerly: 

(800)  562-9822  for  information 


EXPERIENCED  PRESSROOM 
MANAGER  FOR  URBANITE 
PRESSRCXDM  12  UNITS 

The  applicant  for  this  position  must 
have  previous  pressroom  management 
experience  and  knowledge  of  Urbanite 
maintenance.  Must  have  excellent 
communication  skills  in  order  to  func¬ 
tion  in  the  daily  operatian  of  the  press. 

If  interested,  please  send  a  copy  of 
your  resume  and  salary  expectations  to 
Box  08802,  Editor  &  Puolisher. 


PRESSROOM 


ASSISTANT  PRESSROOM  MANAGER 

Join  an  energetic  team  of  managers 
who  supervise  day-to-day  operations 
!  of  the  pressroom  at  The  Miami  Herald 
and  El  Nuevo  Herald  in  Miami,  Flor- 
:  ida.  This  pasition  provides  direction 
I  and  leadership  to  supervisors  and 
j  employees  producing  three  separate 
newspapers.  We  are  in  the  final  stages 
of  commissioning  five  new  Goss 
Newsliners  presses.  Proven  ability  to 
}  achieve  quality  and  meet  customer  ser- 
j  vice  and  department  goals  in  a  high- 
I  pressure  metro  daily  pressroom 
i  environment  is  required.  The  ideal 
1  candidate  will  have: 

•Strong  organizational  skills 
•Excelfent  communication  and 
'  supervisory  skills 

•Ability  to  troubleshoot,  exercise  good 
I  judgment,  and  make  sound  decisions 
I  under  strict  deadlines 
I  •Cammitment  to  producing  high  qual- 
'  ity  products  for  our  customers 

.  Interested  candidates  should  fax  or  E- 
j  mail  a  summary  of  qualifications  and 
j  references  to: 

'  John  Donnelly 

Printing  Manager 

Miami  Herald  Publishing  Company 
One  Miami  HeralcTPlaza 
Miami,  FL  331 32-1 693 
Fax  (305)  376-8224 
i  E-mail:  jdonnell@herald.com 


_ PRESSROOM _ 

PRESSROOM  MANAGER 

Zone  9  newspaper  printing  plant  is  cur¬ 
rently  seeking  a  qualified  Pressroom 
Manager.  The  ideal  candidate  will 
possess  a  minimum  of  five  years  expe¬ 
rience  in  single-width,  Goss  Urbanite 
web-fed  offset  printing  presses.  Man¬ 
agement  experience  a  plus.  Candi¬ 
dates  must  possess  excellent  communi¬ 
cation  skills  and  the  ability  to  train 
personnel.  Must  be  extremely  waste 
conscious  and  quality  oriented.  This 
position  will  be  required  to  supervise  a 
crew  of  1 5  to  25  employees,  including 
setting  daily  and  weekly  schedules 
while  being  flexible  enough  to  handle 
daily  product  changes  along  with 
product  movement  between  facilities. 
Excellent  salary  and  benefits  available. 
To  apply,  send  resume  and  salary  his¬ 
tory  and  requirements  to  Box  08801, 
Editor  &  Publisher. 

PRODUaiON/TECH 

ELEaRICAL  DEPARTMENT  AAANAGER 
This  position  requires  a  degree  in 
Electrical  Engineering  or  a  related  field 
with  newspaper  or  commercial  printing 
background  preferred.  Candidate  must 
have  5  years  management  experience 
and  be  able  to  read  blueprints.  Will 
manage  team  of  20  electricians  in  a 
24  X  7  shop.  Excellent  benefits  include 
401  (k),  retirement  plan  and  medical/ 
dental/life.  The  job  requires  pro¬ 
fessionalism,  good  verbal  communica¬ 
tion  skills  and  the  ability  to  motivate. 
Send  resume  to 

Rick  Ridgeway 
Atlanta  Journal-Constihition 
PO.  Bax  4689 
Atlanta,  GA  30302 
EOE/Drugs  Don't  Work 


Whatever  course  you  have  chosen  hr 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  it  to  a  sense  of 
the  glory  of  striving.. .if  your  sights  are 
set  far  above  the  merely  secure  and 
mediocre 

David  Sarnoff 


PRODUaiON/TECH 

MACHINIST  SUPERVISOR 

The  New  Haven  Register,  a  100,000 
circulation  daily  and  Sunday  newspa¬ 
per,  has  an  immediate  opening  for  a 
mechanic/machinist  who  is  able  to 
maintain  and  repair  everything  from  pre¬ 
press  to  pressroom  to  distribution 
equipment.  Goss  double-wide  (5  years) 
experience  required.  Hands  on  and 
supervise  others.  We  offer  a  very  com¬ 
petitive  salary  and  benefit  package. 
Mail  or  fax  resume  with  salary  require¬ 
ments  to  Robert  Nevola,  The  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1  or  Fax  (203) 
789-5209, 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified  Display 

j  Friday  5pm  (EST)  8  days 
prior  to  publication 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 


www.fnediainfo.com 


CUSSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

POSITIONS  WANTED 

(includes  online  posting) 

(includes  online  posting) 

1  week . 

. $11.75 

1  week . 

. $5.50 

2  weeks  . 

. $10.35 

2  weeks  . 

. $4.60 

3  weeks  . 

. $9.05 

3  weeks  . 

. $3.80 

4  weeks  . 

. $7.85 

4  weeks  . 

. $3.40 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 


BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $15.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 


1  week . $121  pci 

2  weeks . $110  pci 

3  weeks . $104  pci 

4  weeks . $100  pci 


PAYMENT 


Make  check  payable  to  Editor&  Publisher 
or  charge  to  your  American  Express. 
MasterCard  or  Visa.  Please  supply  name 
on  card,  account  number,  expiration  date 
and  card  holder’s  signature. 


Please  note:  International  ads.  new  accounts  and  positkxs  wanted  ads  must  pre-pay. 


TD  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 


Or  place  your  ad  online  www.mediainfo.com 


Rease  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 


MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
iisad@mediainfo.com 


POSITIONS 

WANTED 


_ ADMINISTRATIVE _ 

AWARD-WINNING  PUBLISHER  seeks 
new  challenge.  Have  J-degree  and 
diverse  experience  at  large  and  small 
properties.  Will  consider  interesting 
I  assignment  in  subordinate  role.  Box 
I  08799,  Editor  &  Publisher. 


I  PUBLISHER'S  CONSULTANT:  Able  to 
I  develop  or  simply  implement  new 
I  policies  to  solve  advertising,  circula- 
j  tion,  editorial  and  production  prob¬ 
lems.  Experienced  in  attaining  long- 
range  goals;  also  skilled  in  quick 
turnaround  techniques  and  cald  starts. 
Available  for  short  or  long-term  pro¬ 
jects,  or  for  problem  review  and  analy¬ 
sis.  I  work  as  the  publisher's  right 
hand.  Thirty  years  experience  in  daily, 
weekly  ond  TMC  publications.  All  ser¬ 
vices  confidential.  Call  Michael  Bradley 
at  (508)  563-2835  or  E-mail; 

mbradley@capecod.net 


i _ ADVERTISING _ 

I  ADVERTISING  DIREaOR/GM  looking 
for  new  challenges.  1 5+  years  manaq- 
j  ment  experience,  solid  growth  record, 

!  knowledge.  Zones  1  and  2. 
j  (570)  287-3099  or  E-mail 

1  willcomm@hotmail.com 


CIRCULATION 


CIRCULATION  CONSULTANT, 

weeklies,  dailies,  small  to  metros.  Over 
35  years  competitive  experience.  Dis¬ 
tribution,  Home  Delivery,  Single  Copy, 
Mailrooms,  Circulation  Computer 
Systems,  Promotions,  Sales,  Service, 
Trucking  and  Office  Pay  Systems.  Long 
or  Short  Term.  Call  Vince  Fusco  at: 

(21 0)661 -571 2  or 
E-mail  vincefusco@yahoo.com 


CIRCULATOR  skilled  in  sales  manage¬ 
ment,  telemarketing,  single  copy  sales, 
seeks  immediate  opportunity  in  eastern 
Zone  2.  Reply  to  Box  08788,  Editor  & 
Publisher. 

EDITORIAL 


ENERGETIC  TALENTED  XXJRNAUST 
Unlike  most  college  grads,  I'm  experi¬ 
enced  and  ready  to  work  for  a  full- 
fledged  journalism  organization.  I've 
already  worked  for  the  AP  and  The 
Washington  Post  Co.  Full-time  position 
wanted;  also  available  for  freelance 
wriHng.  Resume/clips: 

www.erols.com/heavey 

(202)256-0866 

sh7046a@american.edu 


MAGAZINE  WRITER  seeking  staff 
I  magazine  or  newsletter  position.  10 
I  years  freelance  writing  experience. 

I  Will  relocate  in  June.  Reply  to  Box 
08796,  Editor  &  Publisher. 


_ EDITORIAL _ 

AWARD-WINNING  Journalist/ Author 
with  stellar  publishing  history  ready  to 
jump  back  into  freelance  writing  whirl. 
I'm  keenly  interested  in  nealth, 
psychology,  and  subjects  that  touch  the 
lives  of  folks  over  50.  Clips  available 
upon  request.  Contact  me  by  phone 
(847)  869-4612,  Fax  (847)  869-4802 
or  E-mail  jleder@mcs.com 


SEASONED  INVESTIGATIVE 
JOURNALIST/AUTHOR  looking  for 
challenging  staff  positian  or  freelance 
assignments  in  NY.  Expert  in  legal 
!  ethics,  court  see 

www.divorcedfromjustice.com  or 
contact  me  (21 2)  979-7878  ext.  31 80 


!  SOUTH  JERSEY  LOCATION  wanted  by 
experienced  editor.  Solid  page  design, 
headline  writing,  copy  editing  and 
i  story  assignment  skills.  Mac  and  CiuarkX- 
I  Press  experience.  Reply  to  Box  08800, 
Editor  &  Publisher. 


WRITER/REPORTER  BASED  in  NYC 
area,  with  NYU  Masters  in  Journalism, 
seeking  creative  full-time  work;  Print  or 
New  Media.  To  view  resume  and  clips. 
E-mail  bfs200@aol.com  or  call: 

(973)541-0049 

FINANCE 

ATTENTION: 

EXECUTIVE  SEARCH  FIRMS, 
RECRUITERS  &  CHAINS 

FORMER  GANNEn  CONTROLLER, 
victim  of  an  acquisition  by  cnhi,  seeks 
opportunity.  Ten  years  experience  as 
controller  and  eighteen  years  in  the 
industry  including  all  facets  of  account¬ 
ing.  Experience:  supervising  ten  full 
timers  and  two  part  timers  (including 
I  IS),  Veteran  of  two  successful  computer 
j  conversions,  and  total  responsibility  for 
A/P,  A/R,  GL,  payroll,  F/A,  EOM  clos- 
I  ing,  capital  and  annual  operating 
budget  submissions. 

Telephone:  (217)442-6813 
E-nrail:  rmoore50@woHdnet.att.net 

PRESSROOM 

PRESSMAN  WITH  17  years  of  hands- 
on  experience  and  fresh  MBA,  seeks 
supervisory  position.  Eager,  ambitious, 
talented  and  knowledgeable  in  all 
aspects  of  newspaper  printing  needs. 
New  challenges  and  professional 
growth.  Computer  literate  with  good 
communication  skills.  I  am  customer 
and  quality  driven  to  produce  top  pro¬ 
ducts.  Proven  ability  to  direct  and  lead 
pressroom  activities.  Familiar  with 
working  in  unionize  environment. 

I  ReplyloDeanatdfrisco@zbzoom.net 
I  Or  call  (724)  452-8743 

TRAVEL  WRITERS  WANTED 

Successful  photographer  seeks  writers! 
Targets  newspaper  travel  sections! 

Jeff  (973)  575- 1CX)5 


QUESTIONS? 

VOICE:  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


CUSSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


E6fP  SHOP  TALK  AT  THIRTY 


by  John  H.  Hanson 

Minority  news  needs  baiance 
inside  and  outside  the  newsroom 

It  happened  nearly  two  decades  ago,  but  journalistic  pieces  on  the  black  experi-  solutions  and  successes. 

my  recollection  of  the  encounter  is  so  ence,  chronicling  the  accomplishments  of  C  Diversify  your  sources  to  include 

vivid  you  would  think  it  was  yesterday,  a  few  notable  and/or  successful  African  W  minorities  as  sources  for  mainstream 

Minutes  after  crossing  the  Delaware  Americans.  Some  newspapers  also  offer  a  or  general  stories. 

Memorial  Bridge,  I  was  stopped  on  the  calendar  of  special  activities.  After  that.  ^  Avoid  labeling  or  “over-credentializ- 

New  Jersey  Turnpike  by  a  state  trooper,  these  newspapers  return  to  their  regular  w  ing”  a  source.  If  the  story  refers  to  a 

No,  this  wasn’t  an  arrest,  my  wife  and  1  assignments,  feeding  a  community  strug-  “Latino  leader,”  make  sure  that  person  is 

were  informed.  The  trooper  explained  that  gling  to  cope  with  hate  crimes  and  racial  really  a  leader  in  the  community, 

our  luxury  sedan  “matched"  the  descrip-  prejudice  a  steady  diet  of  negative  stories  Reporters  must  know  the  communities 
tion  of  one  reported  stolen  in  the  Garden  about  African  Americans.  f  they  cover  —  not  Just  the  few  self- 

State.  OK,  maybe  the  Florida  license  tag  As  evidenced  by  last  June’s  barbaric  appointed  leaders. 

on  our  car  wasn’t  conspicuous  enough,  we  murder  of  James  Byrd  Jr.  in  Texas  by  a  Part  of  the  problem  of  inadequate  minor- 
rationalized  as  we  drove  away  after  the  white  supremacist  and  the  discriminatory  ity  news  coverage  has  been  the  continued 

police  search.  We  later  learned  from  our  arrests  of  black  motorists  on  the  N.J.  absence  or  under-representation  of  minori- 

New  Jersey  relatives  that  the  police  search  Turnpike,  the  problems  of  race  relations  are  ties  in  the  media.  The  American  Society  of 

for  a  stolen  car  was  only  a  pretext  for  what  numerous  and  require  help  from  all  of  us.  Newspaper  Editors  (ASNE)  recently  con- 
today  is  known  as  “racial  profiling,”  a  If  the  media  are  really  serious  about  help-  ceded  that  it  won’t  be  able  to  reach  the  goal 
practice  of  targeting  African-American  ing  to  solve  the  nation’s  racial  problems,  set  in  1978  to  achieve  racial  parity  in  the 

and  other  minority  motorists  in  illegal  then  they  can’t  stop  reporting  about  the  newsroom  by  2000  or  sooner.  A  recent 

stops  along  the  interstate  highway.  black  experience  at  the  end  of  February.  As  newsroom  census  shows  that  minority  Jour- 

Ever  since  New  Jersey  Gov.  Christie  catalysts  of  social  change,  the  news  media  nalists  comprise  1 1 .46%  of  54,7(K)  news- 

Whitman  fired  State  Police  Superintendent  have  a  responsibility  to  continue  offering  room  employees  although  they  make  up 

Carl  A.  Williams  Jr.  for  his  “insensitive  positive  coverage  of  African  Americans  and  269c  of  the  U.S.  population.  However,  we 

comments”  in  Newark’s  The  Star-Ledger  all  other  minorities  throughout  the  year,  are  encouraged  that  the  ASNE  has  pledged 

about  minorities  and  drug  trafficking,  the  They  also  must  increase  their  coverage  of  to  attain  that  goal  by  the  year  2025. 

controversy  has  precipitated  an  avalanche  minority  communities,  making  sure  that  The  principles  of  equality  and  fairness 
of  press  coverage.  their  reporting  is  complete,  accurate,  and  must  guide  their  efforts  to  improve  cover- 

That  does  not  surprise  many  of  us  who  fair.  They  must  report  allegations  of  harass-  age  of  minorities.  The  media  can  no 

have  studied  the  mainstream  media’s  press  ment  or  police  brutality  of  unarmed  minor-  longer  ignore  the  fact  that  America  is  a 

coverage  of  African  Americans,  Hispanics,  ity  youths,  discrimination,  unfairness,  and  multiracial  and  plurali.stic  .society.  Our 

and  other  minorities.  Many  of  the  nation’s  shortcomings  in  the  criminal  Ju.stice  system  newsrooms  must  reflect  society, 

daily  newspapers  devote  considerable  and  problems  of  racial  attitudes,  poverty.  As  we  approach  the  start  of  a  new  mil- 
space  to  coverage  of  crime  and  controver-  and  inadequately  funded  and  academically  lennium.  the  news  media  must  make  a  con- 
sy  involving  minorities,  except  during  inferior  public  schools.  Anything  less  ceded  effod  to  avoid  repeating  the  attitude 

Black  History  Month,  when  they  offer  would  be  tantamount  to  a  dereliction  of  of  benign  neglect  which  the  Kerner 

more  positive  news  coverage  of  minorities,  their  professional  duty.  Commission  highlighted  more  than  30 

As  a  veteran  newspaper  editor  and  In  their  Journalism  text.  “New  Writing  years  ago  in  its  historic  repod  on  the  Civil 
writer.  I’m  fully  aware  of  the  factors  that  and  Repoding  for  Today’s  Media.”  Bruce  Disorders  which  fueled  the  racial  unrest  of 

influence  news  coverage.  No  one  is  sug-  D.  Itule  and  Douglas  A.  Anderson  of  Ari-  the  196()s.  The  media  cannot  remain  “a 

gesting  that  newspapers  ignore  any  of  the  zona  State  University  suggest  some  guide-  press  that  repeatedly,  if  unconsciously, 
traditional  news  values  such  as  promi-  lines  to  improve  multicultural  coverage;  reflects  the  biases,  the  paternalism,  the 
nence,  significance,  timeliness,  and  con-  ^  Provide  consistent,  daily  coverage,  not  indifference  of  white  America.”  states  the 

flict.  My  argument  is  for  balance  in  the  I  once-a-year  predictable  coverage.  repod.  “This  may  be  understandable,  but  it 

mainstream  media’s  coverage  about  mi-  Understand  that  the  minority  commu-  is  not  excusable  in  an  institution  that  has 
norities  and  issues  such  as  racial  profiling  nity  is  heterogeneous  and  that  there  is  the  mission  to  inform  and  educate  the 
and  hate  crimes.  This  is  not  to  dismiss  or  diversity  within  cultures  which  suppods  whole  of  our  society.”  Newspapers  must 

minimize  the  media’s  obligation  to  repod  diverse  opinions.  make  a  commitment  to  accuracy,  fairness, 

the  news  and  not  color  it.  I’m  suggesting  O  Develop  multicultural  links  and  friend-  and  balance  in  repoding,  especially  on 
that  the  media  assume  a  larger  role  in  en-  ships  to  facilitate  coverage  of  diversity,  controversies  such  as  racial  profiling. 

suring  better  race  relations.  A  Avoid  the  stereotype  that  coverage  of  - 

During  Black  History  Month,  newspa-  ^  minorities  means  stories  focusing  on  Hanson,  a  veteran  journalist,  is 
pers  and  other  American  media  offer  what  poor,  unwed  teens,  welfare,  and  unem-  assistant  professor  of  communication 

some  might  describe  as  their  obligatory  ployment.  Strive  for  stories  that  stress  at  Rowan  University  in  Glassboro,  N.J. 

JJL _ EDITOR  >  PUBLISHER  APP.IL  1 _  _  www.mediainfo.com 


^-’^-aAri  fiiii 


TTQ  How  many  did  your  Web  site  get  today? 


How  many  will  return  tomorrow?  Visitors  mean  online 


shopping,  advertisers,  and  revenue.  Pnd  Zip2’s  new 


local  portal  platform,  Homebase,  gives  you  just 


what  you  need  to  attract  them:  search,  e-mail. 


e-commerce,  and  personalization.  But  then  it 


offers  something  truly  unique:  your  local  content. 


With  Zip2  technology  and  operations  expertise. 


combined  with  your  media  assets,  you  can  create 


the  leading  Web  site  in  your  market.  The  visitors  are 


out  there.  With  Homebase  you  can  make  them 


yours.  To  find  out  more,  visit  www.zip2.com.  Then 


prepare  for  the  invasion. 
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Are  you  In  control 
of  your  TV  book? 

Save  time  and  grow  revenue  with  the  all-new  PMC. 

of-the-art  analysis.  PMC  also 
offers  outstanding  reader- 
friendly  design,  on-time 
delivery,  and  highly 
competitive  printing  prices. 

PMC  works  with  more 
than  135  newspapers 
representing  16-million 
households  across  the 
country.  Start  saving  by 
putting  our  experience  to 
work  for  you.  Call  (713) 
780-7055  today. 
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Concepts 

*NoW  A  SUBSIDIARY  OF  NeW  MeDIA  VENTURES 


Now  a  subsidiary  of 
New  Media  Ventures  Inc., 
PMC  has  become  more  than 
just  a  TV  book  company. 
Our  full  staff  of  experienced 
newspaper  people  can  help 
you  in  ways  you  never 
thought  possible.  We  can 
assist  with  Web  site 
advertising,  audiotext 
sales,  sales  training  and 
management,  locating 
revenues,  and  much  more  - 
not  to  mention  producing 
your  TV  book.  In  fact, 

PMC  has  helped  many  of  our 
customers  successfully  cover 
the  cost  of  their  TV  books 
and  our  services. 


PMC  OFFERS  THREE  DISTINCT 
LEVELS  OF  TV  BOOK  SERVICE: 

►  O  Full-service  SALES 
and  print:  PMC  provides 
everything.  The  book  comes 
to  you  printed  and  ready  for 
insertion  -  and  we  help  you 
fill  it  with  ads. 

►  O  Sales  and  Production: 
PMC  helps  generate  and 
place  all  advertising,  designs 
the  book,  and  provides 
you  with  completed  pages 
each  week  so  you  can 
print  it  yourself. 

►  O  Sales  only:  For  those 
who  design  and  publish  their 
own  books,  PMC  assists  you 


in  developing  a  strategy  to 
overcome  problems  reaching 
your  sales  goals.  Smaller 
newspapers  can  also  join  our 
Smart  TV  program  which 
offers  this  ironclad 
guarantee:  “Your  advertising 
sales  will  cover  the  cost  of 
all  PMC  consulting  and 
sales  fees." 

PMC  can  help  bring  in 
national  revenues,  as  well, 
with  ads  from  cable 
channels,  syndicators, 
networks,  and  other  sources. 
We  can  even  ensure  that  your 
sales  strategies  are  in  line 
with  the  demographics  of 
your  market  through  state- 


